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PREFACE

Today’s competitive landscape has expanded to the global horizon. Open market among countries
and collaborations among companies in different countries are becoming common. To deal with the
new landscape, innovation in many areas such as product, process, technology, business model, and
management isa must. Innovation was typically created through a collaborative action among
employees inside a company. Nowadays the collaborative action or partnership expands externally
to reach other companies, customers, or even, competitors, locally or globally.

In this dynamic economic environment where knowledge is vastly distributed, companies can no
longer rely on their own research and are pushed to utilize outside sources to sustain growth. This
understanding inspires the theme of IICIES 2015, Venture Creation and Development in the
Borderless World. Creating a business environment where all stakeholders can share
knowledge, collaborate, operate and spread on a global canvas is a vision we would like to share.
With a purpose to generate and share knowledge in supporting innovation, entrepreneurship, and
small businesses, the Indonesia International Conference on Innovation, Entrepreneurship, and
Small Business (IICIES) was initiated in 2009 by the Center for Innovation, Entrepreneurship, and
Leadership (CIEL), School of Business and Management (SBM), Institut Teknologi Bandung
(ITB). Throughout the years, we constantly challenge ourselves to learn, study, and create local
knowledge with a global mindset and to promote the development of new entrepreneurs and small
businesses. This conference provides the platform for Indonesian and international scholars to
present their research on this vital subject network as well as to collaborate.

Held in flower city of Bandung, on 4-6 August 2015, the 7th IICIES has attracted more than 250
abstract submissions; all of which were reviewed and 97 accepted papers will be presented. Topics
are ranging from entrepreneurship, creativity, innovation, management of technology, managing
small business and start-up, leadership, entrepreneurial marketing and entrepreneurial finance. At
least 200 researchers and participants from esteemed universities in Indonesia and more than fifteen
other countries were attending the conference.Selected papers are published in 3 SCOPUS indexed
journals: International Journal of Business (1JB), Journal of Business Innovation Research (JBIR),
and International Journal of Business and Society (IJBS). Furthermore, we also have a special
collaboration with Asian Journal of Technology Management (AJTM). Continuing previous
conference publication, we are also proud to present you the IICIES 2015 Proceeding by CIEL
SBM ITB.

In this occasion, we are honored to thank all contributors to the conference including all authors,
reviewers, speakers and program facilitators, participants, and sponsors. This proceeding is
expected to be the dissemination tools of our fruitful meeting, thus, we would highly encourage you
also to take part in spreading the words.

Dwi Larso, Ph.D
Conference Chair

vi
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Abstract

The general objective of this study was to analg$istudents’ motivation toward entrepreneurshig &m identification the
obstacle to entrepreneurship and also to undertalstudy to develop a curriculum related to studemstivation for
entrepreneurship. The analyze of motivation in ttesearch using the approaches of achievement atiotiy affiliation
motivation and motivation to power. The total samgted for the study was 180 respondents consiStitg was analyzed using the
descriptive statistics. Based on the analysis, as whown that 61 students or 34 percent have thévation to become
entrepreneurs, while 119 students or 66 percentrmuttvated. Of the 61 students who have entrepmiademotivation,
majority of them (57.4 percent) motivated by thsideto achieve, about 13.1 percent motivated bydisire to affiliate and
29.5 percent motivated by the desire to power. Magr problem faced by the students to entrepreshguiis capital. Of the
119 students who are not motivated, majority ofrth@4.5%) have capital constraints, about 27.7 ggerbecause fear of
failure and 27.7 percent do not know what runniniguainess. A significant implication of the studythat to improve the
understanding of entrepreneurship to students tfirabhe development of entrepreneurship curriculbat tead to increase
student motivation for entrepreneurship. Other ecisj also need to be developed or become extrewum such as micro-
finance and business plan or other relevant suhject

Keywords: Motivation, Entrepreneurship, Student
1. Introduction

The number of unemployed educated in Indonesiaase every year. Based on data from the CentralaBunf
Statistics or BPS (2014), there were approximatelyl6 million people unemployed educated in Ind@eshich
consists of unemployed graduates diploma | / Il ¥fdached 486,400 (43.6%) and university graduagesiany as
630,000 (56.4 %). The situation will be sustaindble continues to social problems and requirecipleattention
from the government. Increasing number of gradeete® undergraduate diploma and also a minimum of job
available is the main reason for the increasing bemof educated unemployment. This condition isnewerse
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because some companies many of which reduce theerusfh employees due to financial problems or bapikr
Based on the phenomenon, eventually many of theests either public or organizing seminars, workshand
training and development of entrepreneurship mttwa especially among students. The goal is tooerage
students to create jobs instead of looking for la émd to reduce the number of educated unemplayetis
country.

Being an entrepreneur is also a fairly strong nadiing factor in delivering innovation, change andgress of a
country. Entrepreneurship is not new and has l@®nka concern in industrial countries (Petersone&, 2000).
The concepts of entrepreneurship develop amongdheated already started before the millenniumucgnt his
fact shows that it is very important to create ypentrepreneurs among the educated because theymreted to
combine the development of the scientific field edftrepreneurship and the fact that they face iroinéng
entrepreneurs. The role of higher education ingtitg or universities in motivating candidates extad graduates
become entrepreneurs is desirable so as to redigreployment in Indonesia. Based on data from thaistty of
Cooperatives and Small and Medium Enterprises shbatsthe number of Indonesian entrepreneurs orfly 1
percent of the 250 million population (Pratama, 20The condition indicate that Indonesia’s hasraathed the
minimum to be a developed country. If compared v8ihgapore the amount of 1.9 percent was classdied
number of very small because the number of entnejurs of this country reached 7 percent of the [ation.

Based on the description above, it is necessadet@lop studies in the increasing number of endregurs in
Indonesia, such as by a review of student motimafiar entrepreneurship. This study aims to analifre
motivation of students to entrepreneurship and igsntify the obstacles to entrepreneurship. Thidyalso aims
to undertake a study to develop a curriculum rdladestudent motivation for entrepreneurship.

2. Theoretical Framework

Motivation is the willingness to do something, vehthe motive is the need, desire, impulse. Thevatitin of a
person depends on the strength of the motive. Matiith a very large force determines a person'svyiebr. The
popular theory of motivation is hierarchy theoryndacted by Abraham Maslow. In hierarchy theory huameeds
found can be used to describe and predict motiwatichere are five categories of human needs, namely
physiological needs, safety (security), socialilfaffon), esteem (recognition) and self actualizat If the level
needs are met, it will display a higher level oEdeBut this does not mean that the lower levetiaaaust be
fulfilled everything satisfactorily. Maybe lower @@s have not been able to satisfy a person abwllit appears
that the higher levels of needs. There are 7 metpeople to become entrepreneurs (Steinhoff & Fgéss,
1993):
The desire for higher income
The desire for a more satisfying career
The desire to be self-directed
The desire for prestige that comes to being a lessiowner
The desire to run with a new idea or concept
The desire to build long-term wealth
The desire to make a contribution to humanity ca &pecific cause.
Some opportunities that can be used as motivatiawrdfrom entrepreneurship (Zimmerer, 1996):
1. Opportunity to gain control over the ability of kel
2. Opportunities to exploit its potential fully.
3. Opportunity to benefit financially.
4. Opportunities to contribute to society and sepéyatppreciate someone's efforts.
Based on expert, it can stated that entrepreneudtization has characteristics:
1. Entrepreneurial oriented progress to obtain anyeria$, characteristics of risk takers, open to
technology, and prioritize the material.
2. Entrepreneurial oriented progress but not to putBaematter. This Entrepreneurial just want to @ea
sense of responsibility, service, positive attituaied creativity.
3. Entrepreneurial oriented material, sticking to #vesting habits, for example in the calculation of
business with roughly, often facing a certain dimtto succeed.

NougrwbE
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4. Entrepreneurial oriented non-material, with a wbased on the habits, the entrepreneurial modellysua
depends on experience, counting by using myst&hihocentric understand, and obey the ordinances
ancestors.

American David Clarence McClelland (1917-98) achihis doctorate in psychology at Yale in 1941 laecme
professor at Wesleyan University. He then taughtlanotured, including a spell at Harvard from 19%6gere with
colleagues for twenty years he studied particulaniytivation and the achievement need. He begarMoBer
consultancy in 1963, helping industry assess aaid staff, and later taught at Boston Universitgni 1987 until

his death. McClelland is chiefly known for his wodn achievement motivation, but his research istsre
extended to personality and consciousness. Davi€lélland pioneered workplace motivational thinking,
developing achievement-based motivational theorg amodels, and promoted improvements in employee
assessment methods, advocating competency-basedsaents and tests, arguing them to be better than
traditional 1Q and personality-based tests. Hisagddave since been widely adopted in many orgaoisat
McClelland’s(1961) is a pioneered workplace motivational thigkideveloping achievement-based motivational
theory and models, and promoted improvements inl@rep assessment methods, advocating competeneg-bas
assessments and tests, arguing them to be bediertridditional 1Q and personality-based tests. ibHiéas have
since been widely adopted in many organizationsClgliéand (1961) is most noted for describing thigses of
motivational need:

e achievement motivation

e authority/power motivation

o affiliation motivation

a. Achievement Motivation

Achievement is an individual desire for significamthievement, have the skills, control or have high

standards. In McCelland theory he call it the némdpower (n-Ach). The term of n-Ach is related the

difficulty a person to choose the executable talsidividuals with low n-Ach motivation will probapichoose

an easy task to minimize the risk of failure, ak&with higher difficulty so that when it fails Whot be

embarrassing. Individuals who have a higher n-Achivation was characterized by a tendency to lawkaf

challenge and a high level of independence. Indafisl who have high n-Ach motivation tried beyondatvis
already acquired and avoid situations with low bglcause it considers easily achieve success & g@tuine
achievement. Achievers require continuous feedtaakonitor the progress of achievement. They prefer
work alone or with other people with the type ajfhachievers. Many employers may fail in the grbupnot
on the job.
b. Authority / Power Motivation

The need for power is a form of expression of tiividual to control and influence others. Accodlito

Maslow's, this lies between the need for esteemsalfenctualization needs. McClelland stated thatrieed

for power is closely connected with the need taex@ha leadership position. Individuals who haveead for

power motive (called n-pow) have the motivatioraffect the environment, has a strong charactezad hnd
have ideas to win. There is a portion of an indraidwith n-pow motif is also seeking to improve status
and personal prestige.

c. Affiliation Motivation

The need for affiliation is the desire to haveiarfdly inter-personal and familiar. An individuaflects the

desire to have a close relationship, cooperatitieud¢ and full of friendship with other partiesdividuals

who have a high affiliation motive generally suafekin jobs requiring high social interaction. Iniduals
with a pattern of need for affiliation (n-Aff) tertd require human relationships with others andribed to
feel accepted from others. They tend to reinfoheertorms in their work group.

3. Resear ch M ethodology

The location of the research is in Politeknik Ne§ewijaya, South Sumatra Province. The sampling i$ the last semester
of Business Administration Students at Politekniégiri Sriwijaya. The data collection consists nifnary and
secondary data. Collecting primary data is doneuttph direct observation and questionnaires. Thesample used
for the study was 180 respondents consisting. \Rageanalyzed using the descriptive statistics. ditedyze of motivation in
this research using the approaches of achievemetination, affiliation motivation and motivation fwower. The
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achievement motivations analyzed are independeme@yds, achievement, competition and risk. Motosati
affiliation analyzed with the desire to have an amopon the environment, a strong character to ldadires
increase personal status and prestige. While theipof motivation analyzed with the ability to comnicate with
others, ability and full of attitude cooperativeefrdship with other parties.

4. Data Analysis

The more number of unemployment forced the alunfirthe college to be more creative in order to coimpe
especially with regard to how to earn income. Otep g0 avoid unemployment or job dismissal is with
entrepreneurship. The problem is not easy to mtisaudents toward entrepreneurship.

The results of a study the last semester of BusiAgninistration Students at Politeknik Negeri Sjaya toward
entrepreneurship show that the motivation of sttslembecome entrepreneurs is very low. Of ther&8pondents
showed that only 61 students (34%) who have matimato become entrepreneurs, while 119 student$c)66
stated unmotivated. Of the 61 students who haventhévation to become entrepreneurs, 57.4 percarew
motivated by the desire to achieve, at 13.1 peraeme motivated by the desire for affiliation, a2@.5 percent
were motivated by the power motivation (see Table 1

Table 1.Student Motivation on the Last Semester of Busidehginistration Students
At Politeknik Negeri Sriwijaya

Type of Motivation Motivated Unmotivated
Students Students

Achievement Motivation

a. Self-Reliance 5 (14.3%) 4 (3.3%)

b. Awards 7 (20%) 3 (2.5%)

c. Achievements 11 (31.4%) 9 (7.5%)

d. Competition 7 (20%) 15 (12.5%)

e. Risk Challenge 5 (14.3%) 20 (16.7%)

Total 35 (57.4%) 51 (42.6%)
Affiliation Motivation

a. Affect the Environment 2 (3.3%) 10 (8.4%)

b. Lead Character 4 (6.6%) 10 (8.4%)

c.  Status and Prestige 2 (3.3%) 14 (11.8%)

Total 8 (13.3%) 34 (28.7%)
Power Motivation

a. Relationship 4 (7.2%) 15 (12.7%)

b.  Cooperative Attitude 4 (7.2%) 11 (9.3%)

c.  Friendship 10 (15.1%) 8 (6.8%)

Total 18 (29.5%) 8 (6.8%)
Grand Total 61 (34%) 119 (66%)

The data in Table 1 shows that the types of achievé motivation, the majority of students are matidd by the
desire to achievement. The majority of students &t not motivated on the type of achievement ratitwn
because for not being prepared to face the ristsaaa not ready to compete. On the type of afidiamotivation,
the majority of students are motivated becauseetisethe desire to be leaders of character, whatedgnts who
are not motivated on the type of affiliation motiea, the majority do not want to enhance the statd prestige.
For this type of power motivation, the majority sifidents are motivated because of the desireafdship with
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others. While students motivated on the type ofivatibn majority rule because not want or lack #imlity to
communicate with others.

Data results of this study also showed that theoritgj(44.5%) students are not motivated to entapurship
because of fear of failure, 27.7 percent becaushetcapital and 27.7 percent said they do not ktemwun a
business in what (Table 2).

Table 2.The Constraint Faced by Students toward Entreprshgu

Constraint Respondents %
Fear of Failure 53 445
Capital 24 27.7
Business Plan 24 27.7

Based on these results it can be said that thesebban a tendency entrepreneurship courses-lesslaimiv
systematize the preparation of undergraduate catedidwho have the motivation and creativity into
entrepreneurship. Motivation to become entreprenésira general description of characters that rteetle
installed permanently in the system of education.

5. Conclusion and Recommendation

The results of this study indicate that the majooit students for entrepreneurship motivation i8.l@he main
obstacle face by students toward entrepreneurstiiifear of failure, capital and do not know wioatlo. A
significant implication of the study is that to ingwe the understanding of entrepreneurship to stsdérough the
development of entrepreneurship curriculum thad keaincrease student motivation for entreprenepr<bther
subjects also need to be developed or become @axtriaulum such as micro-finance and business ptasther
relevant subjects.
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