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ABSTRAK  

 

Laporan akhir ini dibuat dengan tujuan untuk mengetahui adakah pengaruh 

dimensi kualitas produk terhadap keputusan pembelian botol air minum merek 

Tupperware.  Pengaruh dimensi kualitas produk dilakukan dengan menilai 8 

indikator yaitu kinerja produk (performance), tampilan produk (feature), 

keandalan produk (reliability), kesesuaian produk (conformance), daya tahan 

produk (durability), kemampuan diperbaiki (seriviceability), keindahan produk 

(aesthetic), dan kualitas yang dipersepsikan (perceived quality).  Penelitian ini 

dilakukan di Dojang Taekwondo Perman Club dengan jumlah responden sebanyak 

36 atlet.  Metode pengumpulan data yang digunakan yaitu kuesioner dengan 

analisis kuantitatif menggunakan aplikasi SPSS (Statistical Product and Service 

Solution) dan diukur dengan Skala Likert.  Teknik pengambilan sampel 

menggunakan sampling jenuh.  Hasil dari analisis diketahui bahwa variabel 

dimensi kualitas produk tidak memiliki pengaruh yang positif dan  signifikan 

terhadap keputusan pembelian dan dimensi Keindahan Produk (Aesthetic) 

merupakan dimensi yang paling dominan dengan nilai koefisien beta sebesar 

0,484.  

 

Kata kunci:  Pengaruh, Dimensi Kualitas Produk, Keputusan Pembelian, Botol 

Air Minum, Tupperware.  
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ABSTRACT 

 

This final report was made with the aim of knowing whether there is an effect of 

product quality dimensions on purchasing decisions for Tupperware brand 

drinking water bottles. The influence of product quality dimensions is carried out 

by assessing 8 indicators, namely product performance (performance), product 

appearance (feature), product reliability (reliability), product conformance 

(conformance), product durability (durability), serviceability, product beauty ( 

aesthetic), and perceived quality. This research was conducted at the Dojang 

Taekwondo Perman Club with 36 athletes as respondents. The data collection 

method used is a questionnaire with quantitative analysis using the SPSS 

(Statistical Product and Service Solution) application and measured by a Likert 

Scale. The sampling technique used was saturated sampling. The results of the 

analysis show that the product quality dimension variable does not have a positive 

and significant influence on purchasing decisions and the Product Beauty 

dimension (Aesthetics) is the most dominant dimension with a beta coefficient 

value of 0.484. 

 

Keyword: Influence, Dimensions of Product Quality, Purchase Decision, Bottled 

Water, Tupperware. 

  



xi 
 

DAFTAR ISI 

 

 

HALAMAN JUDUL  ..................................................................................  i 

HALAMAN PENGESAHAN  ....................................................................  ii 

HALAMAN PERNYATAAN  ....................................................................  iii 

HALAMAN PENGESAHAN PENGUJI  ..................................................  iv 

MOTTO DAN PERSEMBAHAN  .............................................................  v 

KATA PENGANTAR  ................................................................................  vi 

UCAPAN TERIMA KASIH  ......................................................................  vii 

ABSTRAK  ..................................................................................................  ix 

DAFTAR ISI  ..............................................................................................  xi 

DAFTAR TABEL  ......................................................................................  xiv 

DAFTAR GAMBAR  ..................................................................................  xv 

DAFTAR LAMPIRAN  ..............................................................................  xvi 

 

BAB I PENDAHULUAN  

1.1 Latar Belakang Pemilihan Judul  .................................................  1 

1.2 Rumusan Masalah  ......................................................................  5 

1.3 Ruang Lingkup Pembahasan  ......................................................  5 

1.4 Tujuan dan Manfaat Penelitian  ...................................................  5 

1.4.1 Tujuan Penelitian  ..............................................................  5 

1.4.2 Manfaat Penelitian  ............................................................  6 

1.5 Metodelogi Penelitian  ................................................................  6 

1.5.1 Ruang Lingkup Penelitian  .................................................  6 

1.5.2 Jenis dan Sumber Data  ......................................................  6 

1.5.3 Variabel Penelitian  ...........................................................  7 

1.5.4 Metode Pengumpulan Data  ...............................................  7 

1.5.5 Populasi dan Sampel  .........................................................  8 

1.5.6 Analisis Data  ....................................................................  8 

1.5.7 Uji Instrumen ....................................................................  11 



xii 
 

1.5.8 Hipotesis ...........................................................................  13 

 

BAB II TINJAUAN PUSTAKA  

2.1 Produk  .......................................................................................  15 

2.1.1 Pengertian Produk .............................................................  15 

2.1.2 Dimensi Kualitas Produk  ..................................................  15 

2.2 Keputusan Pembelian  ................................................................  17 

2.2.1 Pengertian Keputusan Pembelian  ......................................  17 

2.2.2 Faktor-faktor yang Mempengaruhi Keputusan Pembelian ..  17 

2.2.3 Proses Keputusan Pembelian  ............................................  18 

 

BAB III KEADAAN UMUM PERUSAHAAN 

3.1 Sejarah Singkat Perusahaan  .......................................................  20 

3.2 Visi, Misi, dan Logo Perusahaan  ................................................  22 

3.2.1 Visi dan Misi  ....................................................................  22 

3.2.2 Misi Utama Tupperware Untuk Wanita Indonesia  .............  22 

3.2.3 Logo Perusahaan  ..............................................................  23 

3.2.4 Produk Tupperware  ..........................................................  24 

3.3 Struktur Organisasi dan Pembagian Tugas  .................................  27 

3.3.1 Struktur Organisasi Perusahaan .........................................  27 

3.3.2 Pembagian Tugas  ..............................................................  27 

3.4 Tupperware Company Value (Nilai-nilai Perusahaan)  ................  28 

3.5 Profil Responden  .......................................................................  29 

3.6 Hasil Pengelolaan Kuesioner  .....................................................  31 

 

BAB IV HASIL DAN PEMBAHASAN 

4.1 Uji Statistik  ................................................................................  34 

4.1.1 Hasil Uji Vaiditas dan Uji Reliabilitas  ..............................  34 

4.1.2 Uji Hipotesis  .....................................................................  37 

4.1.3 Uji Koefisien Determinasi  ................................................  42 

4.1.4 Analisis Regresi Linier Berganda  ......................................  42 



xiii 
 

4.2 Pembahasan  ...............................................................................  45 

4.2.1 Pengaruh Dimensi Kualitas Produk Terhadap Keputusan 

Pembelian Botol Air Minum Merek Tupperware  ..............  45 

4.2.2 Dimensi Paling Dominan Dalam Keputusan Pembelian Botol 

Air Minum Merek Tupperware Oleh Atlet Dojang Taekwondo 

Perman Club  .....................................................................  46 

 

BAB V KESIMPULAN DAN SARAN  

5.1 Kesimpulan ................................................................................ 48 

5.2 Saran  ......................................................................................... 49 

 

DAFTAR PUSTAKA   ................................................................................ 50 

LAMPIRAN  

  



xiv 
 

DAFTAR TABEL 

 

Halaman: 

Tabel 1.1 Botol Minum/Tumbler  ..................................................................  3 

Tabel 1.2 Daftar Atlet Pengguna Botol Air Minum Merek Tupperware  ........  4 

Tabel 1.3 Skala Likert  ..................................................................................  9 

Tabel 3.1 Jenis Kelamin Responden  .............................................................  28 

Tabel 3.2 Usia Responden  ............................................................................  29 

Tabel 3.3 Status Responden  .........................................................................  29 

Tabel 3.4 Sabuk Responden  .........................................................................  30 

Tabel 3.5 Hasil Jawaban Kuesioner Responden  ............................................  30 

Tabel 4.1 Hasil Uji Validitas  ........................................................................  34 

Tabel 4.2 Hasil Uji Reliabilitas .....................................................................  35 

Tabel 4.3 Hasil Uji Parsial (Uji t)  .................................................................  37 

Tabel 4.4 Hasil Uji Simulatif (Uji F)  ............................................................  40 

Tabel 4.5 Hasil Uji Koefisien Determinasi  ...................................................  41 

Tabel 4.6 Ringkasan Hasil Analisis Regresi  .................................................  45 

 

  



xv 
 

DAFTAR GAMBAR 

 

Halaman: 

Gambar 3.1 Logo Perusahaan .......................................................................  22 

Gambar 3.2 Serving Collection  ....................................................................  23 

Gambar 3.3 Fancy Eco Bottle  ......................................................................  23 

Gambar 3.4 Kitchen Organizer  .....................................................................  24 

Gambar 3.5 Teen’s Collection  ......................................................................  24 

Gambar 3.6 Fridge Collection  ......................................................................  24 

Gambar 3.7 Kid’s Stuff  ................................................................................  25 

Gambar 3.8 Storage Collection   ...................................................................  25 

Gambar 3.9 Preparation  ...............................................................................  25 

Gambar 3.10 Struktur Organisasi  .................................................................  26  

 

 

  



xvi 
 

DAFTAR LAMPIRAN 

 

Lampiran 1 Surat Permohonan Pengambilan Data  

Lampiran 2 Surat Izin Pengambilan Data  

Lampiran 3 Lembar Kesepakatan Bimbingan Pembimbing I 

Lampiran 4 Lembar Kesepakatan Bimbingan Pembimbing II  

Lampiran 5 Lembar Bimbingan Pembimbing I 

Lampiran 6 Lembar Bimbingan Pembimbing II  

Lampiran 7 Lembar Rekomendasi Ujian Laporan Akhir  

Lampiran 8 Kuesioner Penelitian  

Lampiran 9 Jawaban Kuesioner  

Lampiran 10 Hasil Uji SPSS 

Lampiran 11 Lembar Revisi  

Lampiran 12 Lembar Persetujuan Revisi  

Lampiran 13 Lembar Persetujuan Laporan Akhir  


	1.1 Latar Belakang Pemilihan Judul   1

