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ABSTRAK

Nama :  Rika Carolina

Judul : Pengaruh Strategi Pemasaran STP (Segmenting, Targeting,
Positioning) terhadap Kepuasan Konsumen pada Acara PameRUN
2020

Halaman : 151 Halaman

Tujuan pada penelitian ini adalah untuk mengetahui pegaruh strategi pemasaran jenis
STP (Segmenting, Targrting, Positioning) terhadap kepuasan konsumen pada acara
PameRUN 2020. Jumlah sampel yang diambil pada penelitian ini sebanyak 88
responden. Pengumpulan data dilakukan dengan menggnakan metode wawancara dan
kuesioner, dalam pengolahan datanya menggunakan alat bantu statistik SPSS versi
22.0 (Statistic Product and Service Solution) dengan analisis Regresi Linier Berganda.
Berdasarkan hasil penelitian yang diperoleh, nilai R squre sebesar 64,2% yang berarti
kepuasan konsumen dipengaruhi oleh ketiga variabel independent yaitu segmenting,
targeting dan positioning, adapun sisanya 35,8% dipengaruhi oleh variabel lain yang
tidak diteliti. Berdasarkan hasil uji t bahwa variabel segmenting, targeting dan
positioning berpengaruh positif signifikan terhadap kepuasan konsumen, serta hasil
analisis juga menyatakan bahwa ketiga variabel secara simultan memiliki pengaruh
positif terhadap kepuasan konsumen.

Kata Kunci : Segmenting, Targeting, Positioning, Kepuasan Konsumen, Acara



ABSTRACT
Name - Rika Carolina

Title . The Influence of STP Marketing Strategy (Segmenting, Targeting,
Positioning) on Consumer Satisfaction at PameRUN 2020 Event

Pages : 151 Pages

The purpose of this study was to determine the effect of STP (Segmenting, Targeting,
Positioning) marketing strategy on consumer satisfaction at PameRUN 2020. The
number of samples taken in this study were 88 respondents. The data was collected
using interview and questionnaire methods, the data process is using statistical tool
SPSS version 22.0 (Statistic Product and Service Solution) with Multiple Linear
Regression analysis. Based on the research results obtained, the value of R square is
64.2%, which means that consumer satisfaction is influenced by these three
independent variables, namely segmenting, targeting and positioning, while the
remaining 35.8% was influenced by unidentified variables. Based on the results of the
t-test that segmenting, targeting and positioning variables have significant and positive
effect on consumer satisfaction, and the results of the analysis also state that the three
variables simultaneously have a positive influence on customer satisfaction.

Keywords : Segmenting, Targeting, Positioning, Customer Satisfaction, Event
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