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ABSTRAKSI

Nama : Handoko

Judul - Strategi Promosi Objek Wisata Bayt Alqur’an Al Akbar
Sebagai Destinasi Religi Unggulan di Kota Palembang

Penelitian ini bertujuan untuk mengetahui strategi promosi apa saja dalam kaitan
bauran promosi yang dijalankan oleh objek wisata religi Bayt Alqur’an Al Akbar
Palembang. Menggunakan metode deskritif-kualitatif dengan teknik pengambilan
data melalui wawancara, dokumentasi, dan studi literatur. Teknik analisis yang
digunakan yaitu analisis data Miles dan Huberman yang terdiri dari beberapa tahap
mencakup Pengumpulan Data (Data Collection), Reduksi Data (Data Reduction),
Penyajian Data (Data Display) dan Penarikan Kesimpulan (Conclusion
Drawing/Verification). Hasil penelitian menunjukkan strategi promosi objek wisata
religi Bayt Alqur’an Al Akbar Palembang menjalankan empat dari lima elemen-
elemen bauran promosi berdasarkan variabel bauran promosi, yakni: Periklanan
(Advertising), objek wisata religi Bayt Alqur’an Al Akbar menggunakan bentuk
promosi seperti Logo/Simbol, Banner, Brosur, Film, Media Cetak & Siaran, dan
Media Sosial Instagram. Promosi Penjualan (Sales Promotion), Objek Wisata religi
Bayt Alqur’an Al Akbar Palembang menggunakan premi, mengikuti pameran, serta
menampilkan sampel. Penjualan Personal (Personal Selling), Objek wisata religi
Bayt Alqur’an Al Akbar Palembang menyediakan tour guide yang akan memandu
dan menjelaskan detail-detail yang ada pada objek wisata dan melakukan presentasi
secara langsung, serta mengikuti pekan raya. Hubungan Masyarakat (Public
Relation), dengan cara bekerjasama dengan berbagai perusahaan lain seperti
perusahaan air mineral, produsen kopi lokal, perusahaan produsen madu, dan
bekerjasama dengan komunitas lain, seperti Ikatan Bujang Gadis Palembang dalam
acara-acara yang telah disusun.

Kata Kunci: Strategi Promosi, Bayt Alqur’an Al Akbar Palembang, Analisis
Miles dan Huberman
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ABSTRACK

Name : Handoko

Title - The Strategy of Promoting the Qur’an Al-Akbar Tourist
Attraction as a Religious Destination in the City of
Palembang

This study aims to find out what promotional strategies are in relation to the
promotional mix run by the religious attractions bayt Alqur'an Al Akbar Palembang.
Using descriptive-qualitative methods with data retrieval techniques through
interviews, documentation, and literature studies. The analysis techniques used are
Miles and Huberman data analysis which consists of several stages including Data
Collection, Data Reduction, Data Display and Conclusion Drawing (Verification).
The results showed the strategy of promotion of religious attractions Bayt Alqur'an
Al Akbar Palembang runs four of the five elements of the promotion mix based on
the variable of the promotion mix, namely: Advertising, Religious Tourism Object
Bayt Alqur'an Al Akbar using promotional forms such as Logo / Symbol, Banner,
Brochure, Film, Print Media & Broadcast, and Social Media Instagram. Sales
Promotion, Religious Tourism Object Bayt Alquran Al Akbar Palembang using
premiums, attending exhibitions, as well as displaying samples. Personal Selling,
Religious Tourism Object Bayt Alqur'an Al Akbar Palembang provides a tour guide
that will guide and explain the details of the object and make a presentation in
person, as well as attend the fair. Public Relations, by cooperating with various other
companies such as mineral water companies, local coffee producers, honey
producers, and in cooperation with other communities, such as lkatan Bujang Gadis
Palembang in the events that have been arranged.

Keywords: Promotion Strategy, Bayt Alqur’an Al Akbar Palembang, Miles and
Huberman Analysis
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