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ABSTRAK 

 

Nama Mahasiswa : Triansa Kurniawan 

Judul : Pengaruh Experiential Marketing Terhadap Revisit 

Intention Pada Objek Wisata Bayt Al-Qur’an Al-

Akbar 

Penelitian ini bertujuan untuk mengetahui pengaruh experiential marketing 

terhadap revisit intention pada objek wisata Bayt Al-Qur’an Al-Akbar. Variabel 

independen pada penelitian ini terdiri dari 5 dimensi experiential marketing yaitu 

sense (X1), feel (X2), think (X3), act (X4), dan relate (X5), sedangkan variabel 

dependen pada penelitian ini adalah revisit intention (Y1). Penelitian ini 

menggunakan pendekatan kuantitatif. Penelitian ini menggunakan dua sumber data 

yaitu data primer dan data sekunder. Untuk memperoleh data primer peneliti 

melakukan wawancara dan penyebaran kuesioner. Selain itu, peneliti juga 

melakukan dokumentasi untuk pengumpulan data sekunder. Populasi dalam 

penelitian ini adalah pengunjung objek wisata Bayt Al-Qur’an Al-Akbar. Penentuan 

sampel dalam penelitian ini dilakukan dengan menggunakan jenis nonprobability 

sampling yaitu dengan metode purposive sampling. Teknik analisis data yang 

digunakan adalah teknik analisis statistik dengan menggunakan Sofware IBM SPSS 

versi 25. Setelah data terkumpul, data diolah secara deskriptif, analisis linier 

berganda, uji t (uji parsial), dan uji F (simultan). Berdasarkan perhitungan variabel 

secara parsial bahwa variabel sense (X1) dan think (X3) berpengaruh signifikan 

terhadap revisit intention pada Bayt Al-Qur’an Al-Akbar.  Namun variabel feel 

(X2), act (X4), dan relate (X5) tidak berpengaruh signifikan terhadap revisit 

intention pada Bayt Al-Qur’an Al-Akbar. Kemudian,  berdasarkan uji-F variabel 

sense (X1), feel (X2), think (X3), act (X4), dan relate (X5) berpengaruh secara 

simultan terhadap terhadap revisit intention pada Bayt Al-Qur’an Al-Akbar. 

 

Kata Kunci : Experiential marketing, Sense, Feel, Think, Act, Relate, Revisit 

intention 
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ABSTRACT 

 

Name : Triansa Kurniawan 

Heading : The Influence of Experiential Marketing on Revisit 

Intention at Bayt Al-Qur’an Al-Akbar Tourism Object 

   

This study aims to determine the influence of experiential marketing on revisit 

intention at the Bayt Al-Qur'an Al-Akbar tourism object. The independent variables 

in this study consisted of 5 experiential marketing dimensions, namely sense (X1), 

feel (X2), think (X3), act (X4), and relate (X5), while the dependent variable in this 

study was revisit intention (Y1). . This study uses a quantitative approach. This 

study uses two data sources, namely primary data and secondary data. To obtain 

primary data, researchers conducted interviews and distributed questionnaires. In 

addition, researchers also conducted documentation for secondary data collection. 

The population in this study were visitors to the Bayt Al-Qur'an Al-Akbar tourist 

attraction. Determination of the sample in this study was carried out using a non-

probability sampling method, namely the purposive sampling method. The data 

analysis technique used is statistical analysis technique using IBM SPSS software 

version 25. After the data is collected, the data is processed descriptively, multiple 

linear analysis, t test (partial test), and F test (simultaneous). Based on the partial 

calculation of the variables, the sense (X1) and think (X3) variables have a 

significant effect on revisit intention in Bayt Al-Qur'an Al-Akbar. However, the 

variables feel (X2), act (X4), and relate (X5) have no significant effect on revisit 

intention in Bayt Al-Qur'an Al-Akbar. Then, based on the F-test, the variables sense 

(X1), feel (X2), think (X3), act (X4), and relate (X5) have a simultaneous effect on 

revisit intention in Bayt Al-Qur'an Al-Akbar. 

 

Keywords: Experiential marketing, Sense, Feel, Think, Act, Relate, Revisit 

intention 
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