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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh media sosial terhadap minat 

berkunjung wisatawan di Desa Burai Kabupaten Ogan Ilir Sumatera 

Selatan.variabel independen (bebas) yang digunakan dalam penelitian ini adalah 

Media Sosial (X) dengan indikator yaitu context, communication, collaboration, 

dan connection, sedangkan yang menjadi variabel dependen (terikat) adalah minat 

berkunjung wisatawan (Y). Penelitian ini adalah penelitian kuantitatif dengan jenis 

atau tipe riset yang digunakan ialah metode Eksplanasi. Populasi pada penelitian 

ini adalah wisatawan yang berkunjung pada tahun 2020 sebanyak 564 orang. 

Jumlah sampel yang digunakan sebanyak 85 responden dengan teknik 

penghitungan sampel menggunakan rumus slovin. Pengumpulan data dilakukan 

dengan observasi, kuisioner dan studi pustaka. Teknik analisis data yang digunakan 

yaitu analisis Regresi Linier Sederhana dengan bantuan perangkat lunak IBM SPSS 

Statistik versi 22. Berdasarkan hasil penelitian dapat ditarik kesimpulan bahwa 

media sosial berpengaruh positif dan signifikan terhadap minat berkunjung 

wisatawan di Desa Burai. Berdasarkan nilai R 0,451 dan koefisien determinasi R 

square sebesar 0,203 hasil dari pengkuadratan koefisien korelasi 0,451 x 0,451. 

Angka tersebut menunjukkan bahwa sumbangan pengaruh variabel media sosial 

terhadap minat berkunjung sebesar 20,3%, sementara sisanya sebesar 79,7% 

dipengaruhi oleh variabel lain yang tidak diteliti dalam penelitian ini. 

Kata Kunci: Media Sosial, Minat Berkunjung Wisatawan 
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ABSTRACT 

This study aims to determine the effect of social media on the interest of visiting 

tourists in Burai Village, Ogan Ilir Regency, South Sumatra. The independent 

variable (free) used in this study is Social Media (X) with indicators namely context, 

communication, collaboration, and connection, while the dependent variable 

(bound) is the interest in visiting tourists (Y). This research is a quantitative 

research with the type or type of research used is the method of explanation. The 

population in this study were tourists who visited in 2020 as many as 564 people. 

The number of samples used as many as 85 respondents with a sample calculation 

technique using the slovin formula. Data collection is done by observation, 

questionnaires and literature study. The data analysis technique used is Simple 

Linear Regression analysis with the help of IBM SPSS Statistics version 22 

software. Based on the results of the study, it can be concluded that social media 

has a positive and significant effect on the interest of visiting tourists in Burai 

Village. Based on the R value of 0.451 and the coefficient of determination R square 

of 0.203 the result of squaring the correlation coefficient of 0.451 x 0.451. This 

figure shows that the contribution of social media variables to interest in visiting is 

20.3%, while the remaining 79.7% is influenced by other variables not examined in 

this study. 

Keywords: Social Media, Tourist Visiting Interest 



x 
 

DAFTAR ISI 

       

Halaman Judul ....................................................................................................  i 

Halaman Pengesahan ..........................................................................................  ii 

Halaman Pernyataan ..........................................................................................  iii 

Halaman Pengesahan Penguji ............................................................................  iv 

Motto dan Persembahan.....................................................................................  v 

Kata Pengantar....................................................................................................  vi 

Abstrak ............................................................................................................... viii 

Daftar Isi ..............................................................................................................  x 

Daftar Tabel ....................................................................................................... xiii 

Daftar Gambar .................................................................................................. xv 

Daftar Lampiran ............................................................................................... xvi 

 

BAB I  PENDAHULUAN .............................................................................  1 

1.1 Latar Belakang ............................................................................  1 

1.2 Rumusan Masalah .......................................................................  8 

1.3 Ruang Lingkup Pembahasan .......................................................  8 

1.4 Tujuan dan Manfaat Penelitian ...................................................  8 

1.4.1 Tujuan Penelitian ...............................................................  8 

1.4.2 Manfaat Penelitian .............................................................  8 

1.5 Sistematika Penulisan..................................................................  9 

1.5.1 Bab I Pendahuluan .............................................................  9 

1.5.2 Bab II Landasaran Teori ....................................................  9 



xi 
 

1.5.3 Bab III Metodologi Penelitian ...........................................  9 

1.5.4 Bab IV Hasil dan Pembahasan ..........................................  10 

1.5.5 Bab V Kesimpulan dan Saran ............................................  10 

BAB II TINJAUAN PUSTAKA ...................................................................  11 

2.1 Pengertian Pariwisata ..................................................................  11 

2.2 Media Sosial ................................................................................  11 

2.3 Minat Berkunjung .......................................................................  12 

2.4 Pengertian Wisatawan .................................................................  13 

2.5 Penelitian Terdahulu ...................................................................  13 

2.6 Kerangka Berpikir .......................................................................  19 

BAB III METODOLOGI PENELITIAN .....................................................  20 

3.1 Pendekatan Penelitian .................................................................  20 

3.2 Lokasi Penelitian .........................................................................  20 

3.3 Jenis dan Sumber Data ................................................................  20 

3.4 Teknik Pengumpulan Data ..........................................................  21 

3.5 Definisi Operasional Variabel .....................................................  22 

3.6 Skala Pengukuran ........................................................................  23 

3.7 Populasi dan Sampel ...................................................................  24 

3.8 Analisis Data ...............................................................................  25 

3.8.1 Uji Validitas .......................................................................  25 

3.8.2 Uji Reliabilitas ...................................................................  26 

3.9 Uji Hipotesis................................................................................  26 

3.9.1 Uji Parsial (Uji t) ...............................................................  26 



xii 
 

3.9.2 Koefisien Determinasi (KD) ..............................................  26 

3.10 Teknik Analisis Data ................................................................  27 

BAB IV HASIL DAN PEMBAHASAN ........................................................  28 

4.1 Gambaran Umum Objek Penelitian ............................................  28 

4.1.1 Gambaran Umum Desa Burai ............................................  28 

4.1.2 Objek Wisata Desa Burai...................................................  28 

4.2 Karakteristik Responden .............................................................  29 

4.3 Rekapitulasi Jawaban Responden ...............................................  33 

4.3.1 Variabel Independen (X) ...................................................  33 

4.3.2 Variabel Dependen (Y) ......................................................  38 

4.4 Uji Instrumen Penelitian .............................................................  44 

4.4.1 Uji Validitas .......................................................................  44 

4.4.2 Uji Realibilitas ...................................................................  45 

4.4.3 Koefisien Determinasi (R2)................................................  46 

4.4.4 Uji t (Parsial) .....................................................................  47 

4.4.5 Analisis Regresi Linier Sederhana.....................................  48 

4.5 Pembahasan .................................................................................  48 

BAB V KESIMPULAN DAN SARAN ........................................................  51 

5.1 Kesimpulan .................................................................................  51 

5.2 Saran ............................................................................................  51 

Daftar Pustaka 

Lampiran 



xiii 

DAFTAR TABEL 

Halaman 

TABEL 1.1 Jumlah Wisatawan ke Sumatera Selatan .......................................  2 

TABEL 1.2 Jumlah Pengguna Jasa Internet di Indonesia .................................  3 

TABEL 1.3 Kontribusi Pengguna Internet Berdasarkan Pulau di Indonesia ....  3 

TABEL 1.4 Jumlah Wisatawan ke Desa Burai Kabupaten Ogan Ilir ...............  6 

TABEL 2.1  Penelitian Terdahulu ......................................................................  14 

TABEL 3.1  Definisi Operasional Variabel .......................................................  22 

TABEL 3.2  Skala Likert ...................................................................................  23 

TABEL 3.3  Interprestasi Skor ...........................................................................  23 

TABEL 4.1  Karekteristik Respon Berdasarkan Jenis Kelamin.........................  30 

TABEL 4.2  Karekteristik Respon Berdasarkan Usia ........................................  31 

TABEL 4.3  Karekteristik Respon Berdasarkan Pendidikan Terakhir...............  31 

TABEL 4.4  Karekteristik Respon Berdasarkan Jumlah Berkunjung ................  32 

TABEL 4.5  Rekapitulasi Jawaban Kuesioner Varibel X (Item 1) ....................  33 

TABEL 4.6  Rekapitulasi Jawaban Kuesioner Varibel X (Item 2) ...................  33 

TABEL 4.7  Rekapitulasi Jawaban Kuesioner Varibel X (Item 3) ....................  34 

TABEL 4.8  Rekapitulasi Jawaban Kuesioner Varibel X (Item 4) ....................  35 

TABEL 4.9  Rekapitulasi Jawaban Kuesioner Varibel X (Item 5) ....................  35 

TABEL 4.10  Rekapitulasi Jawaban Kuesioner Varibel X (Item 6) ....................  36 

TABEL 4.11  Rekapitulasi Jawaban Kuesioner Varibel X (Item 7) ....................  37 

TABEL 4.12  Rekapitulasi Jawaban Kuesioner Varibel X (Item 8) ....................  37 



xiv 

TABEL 4.13  Rekapitulasi Jawaban Kuesioner Varibel X (Item 9) ....................  38 

TABEL 4.14  Rekapitulasi Jawaban Kuesioner Varibel Y (Item 1) ....................  39 

TABEL 4.15  Rekapitulasi Jawaban Kuesioner Varibel Y (Item 2) ....................  39 

TABEL 4.16  Rekapitulasi Jawaban Kuesioner Varibel Y (Item 3) ....................  40 

TABEL 4.17  Rekapitulasi Jawaban Kuesioner Varibel Y (Item 4) ....................  41 

TABEL 4.18  Rekapitulasi Jawaban Kuesioner Varibel Y (Item 5) ....................  41 

TABEL 4.19  Rekapitulasi Jawaban Kuesioner Varibel Y (Item 6) ....................  42 

TABEL 4.20  Rekapitulasi Jawaban Kuesioner Varibel Y (Item 7) ....................  42 

TABEL 4.21  Rekapitulasi Jawaban Kuesioner Varibel Y (Item 8) ....................  43 

TABEL 4.22  Rekapitulasi Jawaban Kuesioner Varibel Y (Item 9) ....................  43 

TABEL 4.23 Hasil Uji Validitas .........................................................................  44 

TABEL 4.24 Hasil Uji Reliabilitas Instrumen ....................................................  46 

TABEL 4.25 Hasil Uji Koefisien Determinasi (R2) ............................................  46 

TABEL 4.26  Hasil Uji t (Parsial) ........................................................................  47 



xv 

DAFTAR GAMBAR 

Halaman 

GAMBAR 5.1 Kerangka Pikir Penelitian .............................................................  19 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xvi 

DAFTAR LAMPIRAN 

 

Lampiran 1 Surat Pengantar Izin Pengambilan Data Ke Jurusan 

Lampiran 2 Surat Pengantar Izin Pengambilan Data Ke Pembantu Direktur I 

Lampiran 3 Surat Izin Penelitian Desa Burai 

Lampiran 4 Lembar Rekomendasi 

Lampiran 5 Lembar Kesepakatan Bimbingan Pembimbing I 

Lampiran 6 Lembar Kesepakatan Bimbingan Pembimbing II 

Lampiran 7 Lembar Konsultasi Skripsi Pembimbing I 

Lampiran 8 Lembar Konsultasi Skripsi Pembimbing II 

Lampiran 9 Lembar Kunjungan Mahasiswa 

Lampiran 10 Lembar Kuisioner 

Lampiran 11 Lembar Data Responden 

Lampiran 12 Lembar Hasil SPSS 

Lampiran 13 Dokumentasi Penelitian 

Lampiran 14 Lembar Revisi Skripsi 

Lampiran 15 Lembar Persetujuan Revisi Skripsi 

 


