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ABSTRACT 

 

 

DESIGNING THE E-BOOKLET OF DANAU SHUJI LEMBAK AS A 

TOURIST ATTRACTION IN MUARA ENIM 

 

(Dea Andestia, 2022: 70 Pages, 38 Figures, 3 Charts, 2 Tables ) 

The purpose of writing this study is to find out the procedure to design the e-

booklet of Danau Shuji Lembak as a tourist attraction in Muara Enim. The writer 

used research and development (R&D) method by Sukmadinata (2005). The steps 

were preliminary study and development of product. The writer linked these steps 

to the eight stages of script development by Friedman (2014). The data were 

gathered by doing literature study and field survey, namely the observation, 

interview, and documentation. Based on the research findings, the writer made the 

the e-booklet about Danau Shuji Lembak as a tourist attraction in Muara Enim, 

which was developed through 8 steps in designing the e-booklet, including 

background and research investigation, developing the creative concept, concept, 

pitching, treatment, first draft, revision, and final draft. The validity of the e-

booklet has received validation from eight related field experts, namely the 

content experts, language experts (English and Indonesian), and graphic design 

experts through limited and wider tests. 

 

Keywords: E-booklet, designing e-booklet, tourist attraction, Danau Shuji  

      Lembak, Research and Development 



ix 

 

TABLE OF CONTENTS 

 

 

Cover ................................................................................................................ i 

Approval Page of Advisors .............................................................................. ii 

Approval Page of Examiners .......................................................................... iii 

Motto and Dedication ...................................................................................... iv 

Preface .............................................................................................................. v 

Acknowledgement............................................................................................ vi 

Abstract ......................................................................................................... viii 

Table of Contents ............................................................................................. ix 

List of Figures .................................................................................................. xi 

List of Charts .................................................................................................. xiii 

List of Tables.................................................................................................. xiv 

List of Appendices ......................................................................................... xv 

 

CHAPTER I INTRODUCTION ................................................................... 1 

1.1. Background .......................................................................................1 

1.2. Problem Formulation ........................................................................3 

1.3. Objective of the Study ......................................................................3 

1.4. Benefits of the Study ........................................................................4 

 

CHAPTER II LITERATURE REVIEW ..................................................... 5 

2.1. Tourist Attraction..............................................................................5 

2.2. Promotion .........................................................................................6 

2.3. Digital Media ....................................................................................7 

   2.3.1. The Effectiveness of Digital Media for Promotion ................8 

   2.3.2. Kinds of Digital Media ..........................................................9 

2.4. E-Booklet ..........................................................................................9  

      2.4.1. Effectiveness of E-Booklet ..................................................10 

      2.4.2. Elements of E-Booklet ........................................................10 



x 

 

      2.4.3. Aspects to Consider in Designing E-Booklet ......................11 

      2.4.4. Script Development of E-Booklet .......................................14 

 

CHAPTER III METHODOLOGY ............................................................ 17 

          3.1. Preliminary Study ......................................................................... 18 

                 3.1.1. Literature Study ................................................................... 19 

                 3.1.2. Field Survey ........................................................................ 19 

                 3.1.3. Model Draft ......................................................................... 21 

          3.2. Development of Product ............................................................... 22 

     3.2.1. Limited Field Testing .......................................................... 22 

     3.2.2. Wider Field Testing............................................................. 23 

          3.3. Product Testing ............................................................................. 23 

 

CHAPTER IV FINDINGS & DISSCUSIONS .......................................... 24 

4.1.  Background and Research Investigation .......................................25 

4.2.  Developing a Creative Concept .....................................................25 

4.3.  Concept ..........................................................................................26 

4.4.  Pitching ..........................................................................................27 

4.5.  Treatment .......................................................................................27 

4.6.  First-Draft Script ...........................................................................29 

4.6.1.  E-Booklet Text Draft............................................................29 

4.6.2.  E-Booklet Design Draft........................................................40  

4.7.  Revision .........................................................................................44 

4.7.1.  Limited Test .........................................................................44 

4.7.2.  Wider Test ............................................................................50 

4.8.  Final Draft .....................................................................................52 

 

CHAPTER V CONCLUSIONS & SUGGESTION .................................. 64 

         5.1. Conclusions .................................................................................... 64 

         5.2. Suggestion ...................................................................................... 65 

REFERENCES ............................................................................................. 66  



xi 

 

LIST OF FIGURES 

 

 

Figure 4.1. Brainstoarm in Developing Concept .............................................. 26 

Figure 4.2. E-Booklet’s Cover .......................................................................... 41 

Figure 4.3. E-Booklet’s Table of Content ......................................................... 41 

Figure 4.4. Overview......................................................................................... 41 

Figure 4.5. Location .......................................................................................... 41 

Figure 4.6. OH & ET ........................................................................................ 41 

Figure 4.7. Background History  ....................................................................... 41 

Figure 4.8. History ............................................................................................ 42 

Figure 4.9. Attractiveness ................................................................................. 42 

Figure 4.10. Rowboat and Dipper Boat ............................................................ 42 

Figure 4.11. Live Music and Reading Cotttage ................................................ 42 

Figure 4.12. VIP, Joglo, and Saung Gazebo ..................................................... 42 

Figure 4.13. Kotak, Ijuk, and 3K Gazebo ......................................................... 42 

Figure 4.14. Photo Spots ................................................................................... 43 

Figure 4.15. Canteen & Toilet .......................................................................... 43 

Figure 4.16. Prayer Room & Parking Lot ......................................................... 43 

Figure 4.17. Events ........................................................................................... 43 

Figure 4.18. Contact Information    ................................................................... 43 

Figure 4.19. E-Booklet’s Cover in Final Product ............................................. 53 

Figure 4.20. E-Booklet’s identity in Final Product ........................................... 53 

Figure 4.21. E-Booklet’s Preface in Final Product ........................................... 54 

Figure 4.22. E-Booklet’s Synopsis in Final Product ......................................... 54 

Figure 4.23  E-Booklet’s Table of Contents in Final Product........................... 55 

Figure 4.24. Overview of Danau Shuji Lembak in Final Product ..................... 55 

Figure 4.25. Location of Danau Shuji Lembak in Final Product ...................... 56                         

Figure 4.26. OH & ET of Danau Shuji Lembak Ticket in Final Product ......... 56 

Figure 4.27. Background History of Danau Shuji Lembak  in Final Product ... 57 

Figure 4.28. History of Danau Shuji Lembak in Final Product ........................ 57 



xii 

 

Figure 4.29. Attractiveness of Danau Shuji Lembak in Final Product.............. 58 

Figure 4.30. Rowboat & Dipper Boat in Final Product .................................... 58 

Figure 4.31. Live Music & Reading Cottage in Final Product ......................... 59 

Figure 4.32. VIP, Joglo, and Saung Gazebo in Final Product .......................... 59 

Figure 4.33. Kotak, Ijuk, and 3K Gazebo in Final Product .............................. 60 

Figure 4.34. Photo Spots in Final Product ........................................................ 60 

Figure 4.35. Canteen & Toilet in Final Product ................................................ 61 

Figure 4.36. Prayer Room & Parking Lot in Final Product .............................. 61 

Figure 4.37. Events of Danau Shuji Lembak in Final Product.......................... 62 

Figure 4.38. Contact Information in Final Product ........................................... 62 

Figure 4.39. Writer’s Profile in Final Product .................................................. 63 

 

  



xiii 

 

LIST OF CHARTS 

 

 

Chart 3.1. RND by Sukmadinata (2005) ........................................................... 17 

Chart 4.1. Linked of Preliminary Study & Script Development ................................ 24 

Chart 4.2. Linked Developmnet Product & Script Development ..................... 44 

  



xiv 

 

LIST OF TABLES 

 

 

Table 1.1. Number of Tourist Visits in Danau Shuji Lembak in 2021 ............... 2 

Table 3.1. The linked of RnD Method and Script Development ...................... 18 

  



xv 

 

LIST OF APPENDICES 

 

 

Appendix 1 Surat Permohonan Surat Pengantar Pengambilan Data  

Appendix 2 Kesepakatan Bimbingan Laporan Akhir (Pembimbing 1) 

Appendix 3  Kesepakatan Bimbingan Laporan Akhir (Pembimbing 2) 

Appendix 4 Lembar Bimbingan Laporan Akhir 

Appendix 5 Rekomendasi Ujian Laporan Akhir 

Appendix 6 Revisi Ujian Laporan Akhir 

Appendix 7 Pelaksanaan Revisi Laporan Akhir 



 

 


