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PREFACE

First of all, the writer would like to express the gratitude to Allah SWT for
the blessing to finish this final report with the title ““The Customers’ Perception
towards the Impacts of English for Food Products Branding in Palembang”. This
final report is written to fulfil the requirement of final report project in English
Department of Sriwijaya State Polytechnic.

This final report was about the impacts of English for food products
branding in Palembang based on customers’ perception. The impacts were
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that participate through in-depth interview.
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also realizes that there are probably many mistakes in writing this report.
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ABSTRACT
THE CUSTOMERS’ PERCEPTION TOWARDS THE IMPACTS OF ENGLISH
FOR FOOD PRODUCTS BRANDING IN PALEMBANG

(Nidia Annisa, 2021: 25 Pages)

This research was conducted to investigate and detail the impacts of the
use of English on food products branding in Palembang as a non-speaking English
area in Indonesia. The purpose was to know the customers’ perception towards the
use of English on food products. In line with the purpose, this research was
conducted under a descriptive qualitative method to describe the existed
phenomena. The participants were 15 persons who lived in Palembang. Fifteen of
the participants were interviewed by individual in-depth interview. The results
revealed that there were seven good impacts and three limitations of the use of
English for food products branding in Palembang based on customers’ perception.
The good impacts were English popularity, customers’ purchasing interest,
business competition, buyers curiosity, buyers’ English vocabulary, customers’
modernity, and customers’ prestige. The limitation found about the other aspects
of food products purchasing interest, way of promotion, and no pride in English
labels.

Keywords: English, Food Products Branding, Customers’ Perception, Palembang.
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ABSTRAK
THE CUSTOMERS’ PERCEPTION TOWARDS THE IMPACTS OF ENGLISH
FOR FOOD PRODUCTS BRANDING IN PALEMBANG

(Nidia Annisa, 2021: 25 Halaman)

Penelitian ini dilakukan untuk mengetahui dan merinci dampak
penggunaan bahasa Inggris pada branding produk makanan di Palembang sebagai
daerah non-berbahasa Inggris di Indonesia. Tujuannya adalah untuk mengetahui
persepsi pelanggan terhadap penggunaan bahasa Inggris pada produk makanan.
Sesuai dengan tujuannya, penelitian ini dilakukan dengan metode deskriptif
kualitatif untuk menggambarkan fenomena yang ada. Peserta berjumlah 15 orang
yang berdomisili di Palembang. Lima belas partisipan diwawancarai dengan
wawancara mendalam secara individu. Hasil penelitian menunjukkan bahwa
terdapat tujuh dampak baik dan tiga batasan penggunaan bahasa Inggris untuk
branding produk makanan di Palembang berdasarkan persepsi pelanggan.
Dampak baiknya adalah popularitas bahasa Inggris, minat beli pelanggan,
persaingan bisnis, keingintahuan pembeli, kosakata bahasa Inggris pembeli,
modernitas pelanggan, dan rasa gengsi pelanggan. Keterbatasan ditemukan pada
aspek lain dari minat beli produk makanan, cara promosi, dan tidak ada
kebanggaan pada label bahasa Inggris.

Kata Kunci: Bahasa Inggris, Branding Produk Makanan, Persepsi Pelanggan,
Palembang.
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