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First of all, the writer would like to express the gratitude to Allah SWT for

the blessing to finish this final report with the title “Copy Writing of Online

Native Advertisements for Palembang Cuisines.” This final report is written to

fulfill the requirement of the final report project in English Department of State

Polytechnic of Sriwijaya.

The writer also would like to say thank you to everyone who helped the

writer in finishing this final report, especially for the writer’s advisors who have

given comments, suggestions, support, energy, and time. The writer also realizes

that this final report is far from perfect, but it is expected that it will be useful not

only for the researcher, but also for the readers. For this reason, constructive

thoughtful suggestions and criticism are welcomed.

Palembang, July 2020

The writer



vi

ACKNOWLEDGEMENT

First of all, the writer would like to express her highest gratitude to Allah

SWT for the blessing, opportunity, and mercy to complete this final report. In

arranging this final report, a lot of people have provided motivation, advice, and

support for the writer. In this valuable chance, the writer intended to express her

gratitude and appreciation to:

1. My family, especially my incredible parents, who becomes the one and only

reason why I always keep going.

2. The head of English Department, Dr. Yusri, S.Pd., M.Pd, and other lecturers for

always supporting the sixth semester students to finish this final report.

3. My excellent advisors, Mr. Drs. M. Nadjmuddin, M.A. and Mr. Drs. Sunani,

M.M., for their supervision, advice, and guidance from the very early stage of this

research as well as giving me extraordinary experiences and valuable knowledge

throughout the past four months.

4. The owner and the seller of Pempek Cek Eha, Mrs. Mega Nivita, and Mie Celor

Ujuk Imam 26, Mr. Muhammad Imam Hambali, who allowed me to do research

about their business and product.

5. All the experts, Mrs. Ifrohati Aprilia, M.Pd., Mr. Zami Zamhuri, M.Pd., and Mr.

Malian Zikri, who gave many contributions in finishing this final report and the

product I made.

6. LA Ceunah Group (Ana, Wulan, and Nana) who always share the endless

support and help during the hard time in producing this final report.

7. The best classmates ever I had, 6 BA students, who are always united in every

good thing and moment.

8. The CANAI (Nadia, Tasya, and Vasa) who always be a good listener for every

problem I faced. Your opinions never stop surprise me and also allow me to see

my problem from a different angle.

9. RTM Squad (Fia, Icut, Ling, Sitik, Ahmad, and Salman) who always sends

prayers and help to each other even though the body is seldom together.



vii

10. Garpu Pempek Lover (Dedek, Icha, Laras, Sella, Tira) who always become

the troublemakers, but at the same time, also become the one and only reason I

laugh.

11. Mangkok Cuko Lover (Guntur, Kak Dodi, Nazhel, Randi) who always fill my

WhatsApp notifications with useless chats, but that's what boosts my immunity.



viii

ABSTRACT

COPY WRITING OF ONLINE NATIVE ADVERTISEMENTS FOR

PALEMBANG CUISINES

This final report was aimed to apply the steps on how to write a copy of
online native advertisement for Palembang cuisines into two languages namely
English and Bahasa Indonesia. The target sellers of the Palembang cuisines were
Pempek Cek Eha and Mie Celor Ujuk Imam 26. The methodology of this research
was Research and Development (R&D) modified by Sukmadinata (2019). The
stages are preliminary study, model development, and product testing and
dissemination. To achieve the purpose, the stages of Research and Development
were linked to the steps of writing a copy by Rieck (2008) namely preparing,
organizing, writing, editing, and reviewing. Then the copy for Pempek Cek Eha
and Mie Celor Ujuk Imam 26 was made and the video for each sellers was created.
Finally, it is concluded that this final report may give information and knowledge
to the readers on how to write a copy and implement it through a video. As well
as, it may help both sellers to increase their sales due to the positive responses
from the viewers.

Keyword: Copywriting, Pempek Cek Eha, Mie Celor Ujuk Imam 26, Research
and Development, Palembang Cuisines.
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