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ABSTRACT 

The video Copywriting of Dapur Cinta To Promote 
Traditional Foods 

 
 

 
 This final report was aimed at researching and developing  the video copywriting 

of Dapur Cinta to promote Palembang traditional foods. In this final report, the writer 

used research and development (R&D) method. The writer only conducted two steps of 

R&D method: (1) preliminary field testing, and (2) the development of product. The 

writer implemented these steps by asking the experts’ opinion. The data were collected 

from the observation and interview. After analyzing the data, the writer started designing 

the video copywriting. The writer asked some experts’ opinion about the content of video 

copywriting, Indonesian language, English, and video. The result is a video copywriting 

of Dapur Cinta To promote traditional foods. 
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ABSTRACT 

The video Copywriting of Dapur Cinta To Promote 
Traditional Foods 

 
 

 

(Tenti Sulpa Murti, 2021, 42 Halaman) 

 

 Laporan akhir ini adalah pada penelitian dan pengembangan video copywriting 

Dapur Cinta untuk mempromosikan makanan tradisional Palembang. Dalam laporan 

tugas akhir ini, penulis menggunakan metode penelitian dan pengembangan (R&D). 

Penulis hanya melakukan dua langkah metode R&D: (1) uji lapangan pendahuluan, dan 

(2) pengembangan produk. Penulis menerapkan langkah-langkah tersebut dengan 

meminta pendapat para ahli. Data dikumpulkan dari observasi dan wawancara. Setelah 

menganalisis data, penulis mulai merancang video copywriting. Penulis menanyakan 

pendapat beberapa ahli tentang isi video copywriting, bahasa Indonesia, bahasa Inggris, 

dan video. Hasilnya adalah video copywriting Dapur Cinta Untuk mempromosikan 

makanan tradisional. 
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