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ABSTRACT 

 

VISUAL COMMUNICATION DESIGN OF PALEMBANG TOURISM 

DESTINATION PROMOTION 

_______________________________________________________ 

 (Deris Sekar Rakhma, 2021: 62 Pages) 

This final report was aimed at researching and developing the visual 

communication design in the form of e - comic  about Palembang tourism destination 

promotion. In this final report, the writer used research and development (R&D) 

method. The steps were, preliminary study, model development, and final product 

testing and dissemination. The research techniques for analyzing the data was 

classified the data, putting the classified data, and interpreting the data. After that, the 

writer started designing the visual communication design in the form of e - comic. 

The writer asked some experts’ opinion about the design. The result is a visual 

communication design in the form of e – comic entitled  “Domestic (Donny, Mesya, 

and Tica) Tour Planning Discussion.” 

Keywords: visual communication design, designing e - comic, Palembang tourism 

promotion 
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