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ABSTRAK 

 

Penelitian ini berjudul “Pengaruh Kualitas dan Harga Produk Terhadap Keputusan 

Pembelian Konsumen Pada Sumber Jaya Mebel”.  Penelitian ini bertujuan untuk 

mengetahui penerapan kualitas dan harga produk pada Sumber Jaya Mebel.  

Penelitian yang penulis lakukan disini adalah penelitian riset lapangan dengan 

menggunakan teknik interview (wawancara), kuesioner dan studi pustaka.  Teknik 

pengambilan sampel yang digunakan dalam penelitian ini adalah dengan teknik 

Nonprobability Sampling dengan metode sampling jenuh.  Karakteristik sampel 

yang digunakan dalam penelitian ini adalah responden yang telah melakukan 

pembelian pada Sumber Jaya Mebel.  Untuk mengolah data menggunakan analisis 

kuantitatif sebagai dasar untuk menghitung jumlah responden terhadap kuesioner 

yang diberikan, dalam perhitungannya penulis menggunakan rumus persentase dan 

interpretasi skor.  Hasil:  Variabel kualitas produk memiliki nilai interpretasi skor 

86,9%, variabel harga produk 86,9% dan variabel keputusan pembelian 91,6%.  

Dari ketiga variabel tersebut, variabel keputusan pembelian yang paling dominan.  

Rata-rata perhitungan dari semua indikator ketiga variabel tersebut sebesar 88,46% 

dengan interpretasi skor sangat kuat.  Kesimpulan Dimensi yang paling dominan 

pada pernyataan lokasi Sumber Jaya Mebel mudah untuk dijangkau terdapat pada 

variabel keputusan pembelian dengan persentase skor sebesar 96,4% dan tergolong 

dalam kategori sangat kuat.  Karena dari dimensi lokasi menunjukkan bahwa lokasi 

Sumber Jaya Mebel sudah sangat baik.  Disarankan Sumber Jaya Mebel terus dapat 

mempertahankan pada variabel keputusan pembelian sehingga dapat terus menjaga 

kepercayaaan konsumen terhadap Sumber Jaya Mebel.  

 

Kata kunci:  Kualitas, Harga, Keputusan Pembelian 

.  
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ABSTRACT 

 

This research is entitled "The Effect of Product Quality and Price on Consumer 

Purchase Decisions at Sumber Jaya Furniture". This study aims to determine the 

application of product quality and price at Sumber Jaya Furniture. The research that 

the author is doing here is a field research research using interview techniques 

(interviews), questionnaires and literature studies. The sampling technique used in 

this study is the Nonprobability Sampling technique with the saturated sampling 

method. The characteristics of the sample used in this study are respondents who 

have made purchases at Sumber Jaya Furniture. To process the data using 

quantitative analysis as the basis for calculating the number of respondents to the 

questionnaire given, in the calculations the authors use the percentage formula and 

score interpretation. Results: The product quality variable has an interpretation 

score of 86.9%, the product price variable is 86.9% and the purchasing decision 

variable is 91.6%. Of the three variables, the purchasing decision variable is the 

most dominant. The average calculation of all indicators of the three variables is 

88.46% with a very strong score interpretation. Conclusion The most dominant 

dimension in the statement of the location of Sumber Jaya Furniture that is easy to 

reach is the purchase decision variable with a percentage score of 96.4% and 

belongs to the very strong category. Because the location dimension shows that the 

location of Sumber Jaya Furniture is very good. It is recommended that Sumber 

Jaya Furniture continue to be able to maintain the purchase decision variable so that 

it can continue to maintain consumer confidence in Sumber Jaya Furniture. 
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xi 
 

DAFTAR ISI 

 

Halaman: 

 

HALAMAN JUDUL  ........................................................................................ i 

 

HALAMAN PENGESAHAN  .......................................................................... ii 

 

HALAMAN PERNYATAAN  .......................................................................... iii 

 

HALAMAN PENGESAHAN PENGUJI  ....................................................... iv 

 

MOTTO DAN PERSEMBAHAN  ................................................................... v 

 

KATA PENGANTAR  ...................................................................................... vi 

 

UCAPAN TERIMA KASIH ............................................................................ vii 

 

ABSTRAK  ........................................................................................................ ix 

 

DAFTAR ISI  ..................................................................................................... xi 

 

DAFTAR TABEL ............................................................................................. xiv 

 

DAFTAR GAMBAR  ........................................................................................ xv 

 

DAFTAR LAMPIRAN  .................................................................................... xvi 

 

BAB I PENDAHULUAN  .......................................................................... 1 

 

  1.1 Latar Belakang Pemilihan Judul ............................................... 1 

  1.2 Rumusan Masalah  .................................................................... 4 

  1.3 Ruang Lingkup Pembahasan  .................................................... 4 

  1.4 Tujuan dan Manfaat Penelitian  ................................................ 4 

   1.4.1 Tujuan Penelitian  ............................................................ 4 

   1.4.2 Manfaat Penelitian  .......................................................... 5 

  1.5 Metodologi Penelitian  .............................................................. 5 

   1.5.1 Metode Penelitian  ........................................................... 5 

   1.5.2 Ruang Lingkup Penelitian  .............................................. 6 

   1.5.3 Jenis dan Sumber Data  ................................................... 6 

   1.5.4 Metode Pengumpulan Data  ............................................ 7 

   1.5.5 Populasi dan Sampel  ....................................................... 8 

   1.5.6 Analisis Data  ................................................................... 9 

 

 



 

 

xii 
 

BAB  II TINJAUAN PUSTAKA  ................................................................ 11 

 

  2.1  Pemasaran  ................................................................................ 11 

  2.2 Kualitas Produk  ........................................................................ 11 

   2.2.1 Pengertian Kualitas Produk  ............................................ 11 

   2.2.2 Indikator Kualitas Produk  ............................................... 12 

  2.3 Harga  ........................................................................................ 12 

   2.3.1 Pengertian Harga  ............................................................ 12 

   2.3.2 Indikator Harga  ............................................................... 12 

  2.4 Keputusan Pembelian  ............................................................... 13 

   2.4.1 Pengertian Keputusan Pembelian  ................................... 13 

   2.4.2 Indikator Keputusan Pembelian  ...................................... 15 

 

BAB III KEADAAN UMUM PERUSAHAAN .......................................... 16 

 

3.1  Sejarah Singkat Perusahaan  ..................................................... 16 

3.2  Visi dan Misi Perusahaan  ......................................................... 17 

3.2.1  Visi Perusahaan  .............................................................. 17 

3.2.2  Misi Perusahaan  .............................................................. 17 

3.3  Logo Perusahaan  ...................................................................... 17 

3.4  Struktur Organisasi dan Pembagian Tugas  .............................. 18 

3.4.1  Struktur Organisasi  ......................................................... 18 

3.4.2  Pembagian Tugas  ............................................................ 18 

3.5  Profil  Perusahaan,  Produk  yang  dijual,  Cara  Promosi  dan  

Penjualan pada Sumber Jaya Mebel   ........................................ 19 

3.5.1 Tampak  Depan  dan  Dalam, Luas dan Lokasi  Sumber  

 Jaya Mebel Pusat Kota Tanjung Raja  ............................. 19 

3.5.2  Produk yang dijual  .......................................................... 20 

3.5.3  Cara Promosi  .................................................................. 22 

3.5.4  Penjualan pada Sumber Jaya Mebel  ............................... 25 

3.6 Omset Penjualan Sumber Jaya Mebel  ...................................... 26 

3.7 Data Harga Pesaing  .................................................................. 26 

3.8 Data-data Konsumen  ................................................................ 27 

3.9 Profil Responden  ...................................................................... 28 

 

BAB  IV HASIL DAN PEMBAHASAN  ..................................................... 32 

 

4.1 Pengaruh  Kualitas  dan  Harga Produk  Terhadap  Keputusan 

   Pembelian Konsumen ............................................................... 32 

   4.1.1 Analisis Variabel Kualitas Produk  ................................. 32 

   4.1.2 Analisis Variabel Harga Produk  ..................................... 35 

   4.1.3 Analisis Variabel Keputusan Pembelian  ........................ 38 

  4.2 Dimensi  Variabel   Kualitas   dan   Harga   Produk  Terhadap  

   Keputusan Pembelian yang Paling Dominan  ........................... 42 

 

 



 

 

xiii 
 

BAB V KESIMPULAN DAN SARAN  ..................................................... 45 

 

  5.1 Kesimpulan  .............................................................................. 45 

  5.2 Saran  ......................................................................................... 45 

 

DAFTAR PUSTAKA  ....................................................................................... 47 

 

LAMPIRAN-LAMPIRAN 



 

 

xiv 
 

DAFTAR TABEL 

 

Halaman: 

 

Tabel 1.1 Perusahaan Furniture di Tanjung Raja  ............................................ 3 

 

Tabel 1.2 Skala Likert  ..................................................................................... 7 

  

Tabel 1.3 Kriteria Penafsiran ........................................................................... 10 

 

Tabel 3.1 Omset Penjualan Tabel 2019-2022  ................................................. 26 

 

Tabel 3.2 Data Harga Pesaing  ......................................................................... 26 

 

Tabel 3.3 Data Konsumen (Responden) .......................................................... 27 

 

Tabel 3.4 Berdasarkan Jenis Kelamin Responden  .......................................... 28 

  

Tabel 3.5 Berdasarkan Usia Responden  .......................................................... 29 

 

Tabel 3.6 Berdasarkan Pendidikan Terakhir  ................................................... 30 

 

Tabel 3.7 Berdasarkan Pekerjaan  .................................................................... 30 

 

Tabel 4.1 Jawaban Responden Variabel Kualitas Produk  ............................... 32 

 

Tabel 4.2 Total Persentase Variabel Kualitas Produk  ..................................... 34 

 

Tabel 4.3 Jawaban Responden Variabel Harga Produk  .................................. 35 

 

Tabel 4.4 Total Persentase Variabel Harga Produk  ........................................ 37 

 

Tabel 4.5 Jawaban Responden Variabel Keputusan Pembelian  ...................... 38 

 

Tabel 4.6 Total Persentase Variabel Keputusan Pembelian  ............................ 41 

 

Tabel 4.7 Total     Persentase      Variabel     Kualitas   dan    Harga   Produk  

  Terhadap Keputusan Pembelian Konsumen  ................................... 42 

 

Tabel 4.8 Dimensi Variabel yang Dominan  .................................................... 43 

 

 

 

 

 



 

 

xv 
 

DAFTAR GAMBAR 

 

Halaman: 

 

Gambar 1.1 Penjualan   Sumber   Jaya   Mebel   Bulan   Desember  2021   –  

  Februari  2022  ............................................................................. 2 

 

Gambar 2.1 Proses Pengambilan Keputusan Pembelian  ................................ 13 

 

Gambar 3.1  Logo Sumber Jaya Mebel  ........................................................... 17 

 

Gambar 3.2 Struktur Organisasi Sumber Jaya Mebel  .................................... 18 

 

Gambar 3.3 Tampak Depan Sumber Jaya Mebel  ........................................... 19 

 

Gambar 3.4 Tampak Dalam Sumber Jaya Mebel  ........................................... 20 

 

Gambar 3.5 Produk Kursi Sumber Jaya Mebel  .............................................. 20 

 

Gambar 3.6 Produk Lemari Sumber Jaya Mebel  ........................................... 21 

 

Gambar 3.7 Produk Dipan Sumber Jaya Mebel  ............................................. 21 

 

Gambar 3.8 Produk Jam Lonceng Sumber Jaya Mebel  ................................. 22 

 

Gambar 3.9 Promosi Melalui Instagram  ........................................................ 23 

 

Gambar 3.10 Promosi Melalui WhatsApp  ....................................................... 23 

 

Gambar 3.11 Konsumen Membeli Produk Melalui WhatsApp  ....................... 24 

 

Gambar 3.12 Promosi Melalui Facebook  ......................................................... 24 

 

Gambar 3.13  Konsumen Membeli Produk Melalui Facebook  ......................... 24 

  

 

  

 

 

 

 

 

 

 

 



 

 

xvi 
 

DAFTAR LAMPIRAN 

 

 

Lampiran 1 Lembar Permohonan Pengambilan Data 

 

Lampiran 2 Lembar Izin Pengambilan Data 

 

Lampiran 3 Lembar Balasan Permohonan Izin Pengambilan Data 

 

Lampiran 4 Lembar Kesepakatan Laporan Akhir (Pembimbing I) 

 

Lampiran 4 Lembar Kesepakatan Laporan Akhir (Pembimbing II) 

 

Lampiran 5 Lembar Bimbingan Laporan Akhir (Pembimbing I) 

 

Lampiran 6 Lembar Bimbingan Laporan Akhir (Pembimbing II) 

 

Lampiran 7 Lembar Kunjungan Mahasiswa 

 

Lampiran 8 Lembar Daftar Wawancara 

 

Lampiran 9 Lembar Kuesioner 

 

Lampiran 10 Lembar Rekomendasi Ujian Laporan Akhir 

 

Lampiran 11 Lembar Revisi Laporan Akhir 

 

Lampiran 12 Lembar Persetujuan Revisi Laporan Akhir 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  


