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ABSTRAK 

 

Tujuan penelitian ini yaitu untuk mengetahui pengaruh harga terhadap minat beli 

produk di  Tokopedia pada mahasiswa Program Studi Diploma III Administrasi 

Bisnis, Jurusan Administrasi  Bisnis, Politeknik Negeri Sriwijaya. Dalam penelitian 

ini menggunakan jenis penelitian kuantitatif  dengan sampel yang ditentukan 

menggunakan metode rumus slovin yaitu dengan sampel sebanyak 86 responden, 

dimana responden tersebut merupakan mahasiswa Program Studi Diploma III 

Administrasi Bisnis, Jurusan Administrasi Bisnis, Politeknik Negeri Sriwijaya. 

Pengumpulan data  diperoleh melalui penyebaran kuesioner dan studi pustaka serta 

penghitungan data menggunakan  program SPSS (Statistical Product for Service 

Solution) versi 25 for windows. Analisis data dalam penelitian ini menggunakan Uji 

Validitas, Uji Reliabilitas, Uji Regresi Sederhana, Uji Parsial (uji  t), dan Koefisien 

Determinasi. Hasil penelitian menunjukkan bahwa harga memiliki pengaruh  yang 

positif dan signifikan terhadap minat beli produk di Tokopedia pada mahasiswa 

Program Studi Diploma III Administrasi Bisnis, Jurusan Administrasi Bisnis, 

Politeknik Negeri Sriwijaya, yang ditunjukkan  dengan besarnya nilai thitung yaitu 

sebesar 11,362 > ttabel sebesar 1,988 dan perbandingan taraf  signifikan yang 

diperoleh yaitu sebesar 0,000 dengan taraf signifikan 0,05, yaitu 0,000 < 0,05 

dan  nilai koefisien determinasi sebesar 60,6% serta hasil persamaan regresi 

sederhana yaitu Y = 5,658  + 0,641X, hasil ini membuktikan nilai koefisien regresi 

variabel harga sebesar 0,641 bernilai  positif. 

 

 

Kata kunci: Harga, Minat Beli.  
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ABSTRACT 

 

 

The purpose of this study was to determine the effect of price on interest in buying 

products at Tokopedia in students of the Diploma III Business Administration Study 

Program, Department of Business Administration, Sriwijaya State Polytechnic. 

This research uses quantitative research with a sample determined using the Slovin 

formula method, with a sample of 86 respondents, where the respondents are 

students of the Diploma III Business Administration Study Program, Department 

of Business Administration, Sriwijaya State Polytechnic. Data collection was 

obtained through distributing questionnaires and literature studies as well as 

calculating data using the SPSS (Statistical Product for Service Solution) version 

25 for Windows. Data analysis in this study used the Validity Test, Reliability Test, 

Simple Regression Test, Partial Test (t test), and Coefficient of Determination. The 

results showed that the price had a positive and significant influence on the interest 

in buying products at Tokopedia in students of the Diploma III Business 

Administration Study Program, Department of Business Administration, Sriwijaya 

State Polytechnic, which was indicated by the magnitude of the tvalue of 11,362 > 

ttable of 1,988, and the comparison of the significant level obtained is 0.000 with a 

significant level of 0.05, which is 0.000 < 0.05 and the coefficient of determination 

is 60.6%. The results of the simple regression equation are Y = 5.658 + 0.641X. 

This result proves the value of the variable regression coefficient, the price of 0.641 

is positive. 

 

 

Keywords: Price, Buying Interest. 
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