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ABSTRAK

Perkembangan perbankan yang semakin pesat menimbulkan persaingan ketat antar
bank, maka dari itu bank membuat produk tabunganku yang sesuai kebutuhan
masyarakat, agar masyarakat berminat untuk menabung. Pada bank mandiri produk
tabunganku meningkat 5% tiap tahunnya. Peneliti ingin mencari tahu faktor yang
mempengaruhi minat nasabah terhadap produk tabunganku. Adapun factor yang
diperkirakan mempengaruhi minat nasabah yaitu brand image, promosi, dan
kualitas produk. Metode penyelesaian masalah yang penulis gunakan yaitu uji f, uji
t dan Regresi linier berganda untuk mengetahui pengaruh secara simultan dan
parsial variabel independen terhadap variabel dependen. Hasil pada penelitian ini
secara simultan brand image, promosi, dan kualitas produk berpengaruh positif
terhadap minat nasabah, dan secara parsial hanya brand image yang berpengaruh
secara positif dan signifikan terhadap minat nasabah, sedangkan promosi dan
kualitas produk tidak berpengaruh positif signidikan terhadap minat nasabah. Bank
mandiri harus memperkuat dan mempertahankan citra perusahaan, maupun citra
produknya, karena itu yang menjadi daya tarik utama bank mandiri, kemudian
tingkatkan promosi dan kualitas produk menyesuaikan dengan kebutuhan nasabah
dan kemajuan zaman

Kata Kunci: TabunganKu, Brand Image, Promosi, dan Kualitas Produk



ABSTRACT

The increasingly rapid development of banking has led to intense competition
between banks, therefore the bank makes my savings product according to the needs
of the community, so that people are interested in saving. At the Mandiri bank,
Tabunganku product increased by 5% every year. Researchers want to find out the
factors that influence customer interest in my savings product. The factors that are
estimated to influence customer interest are brand image, promotion, and product
quality. The problem solving method that the writer uses is the f test, t test and
multiple linear regression to determine the simultaneous and partial effect of the
independent variable on the dependent variable. The results in this study
simultaneously brand image, promotion, and product quality have a positive effect
on customer interest, and partially only brand image has a positive and significant
effect on customer interest, while promotion and product quality have no significant
positive effect on customer interest. Bank Mandiri must strengthen and maintain
the image of the company, as well as the image of its products, because that is the
main attraction of Bank Mandiri, then improve promotion and product quality
according to customer needs and the progress of the times.

Keywords: TabunganKu, Brand image, promotion, and product quality
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