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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui efektivitas promosi melalui media 

sosial yang sudah digunakan Return Space and Coffee Palembang dalam 

meningkatkan volume penjualan dan bagaimana agar promosi melalui media 

sosial bisa efektif. Sumber data diperoleh dari sumber data primer dan sekunder. 

Metode pengumpulan data dilakukan dengan riset lapangan dan riset kepustakaan. 

Riset lapangan dilakukan dengan mewawancarai pemilik, staff, karyawan dan 30 

pelanggan serta melakukan observasi berperan serta dan dokumentasi. 

Berdasarkan hasil wawancara dan observasi penulis, diketahui penyebab promosi 

yang dilakukan kurang efektif yaitu konten kurang memuat informasi mengenai 

tempat dan produk yang ditawarkan, konten promosi lebih cenderung bersifat 

hiburan, jarak waktu upload antara konten yang baru dengan konten sebelumnya 

terlalu lama, fokus bagian marketing menjadi terpecah karena memiliki pekerjaan 

lain diluar kafe. Agar promosi yang dilakukan dapat efektif, pertama adalah 

adanya persiapan sebelum pembuatan konten. Kedua adalah hal penting saat 

mengupload konten promosi. Terakhir adalah setelah konten diupload. 

 

Kata Kunci: Promosi, Konten Pemasaran , Volume Penjualan 
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ABSTRACT 

 

This study aimed to determine the effectiveness of promotion through social media 

that has been used by Return Space and Coffee Palembang in increasing sales 

volume and how promotion through social media can be effective. Data sources 

are obtained from primary and secondary data sources. The method of collecting 

data was carried out with field research and literature research. Field research 

was conducted by interviewing owners, staff, employees and 30 customers as well 

as conducting participatory observations and documentation.  Based on the 

results of interviews and author observations, it was known that the causes of 

promotions carried out are less effective, namely content that does not contain 

information about the place and products offered, promotional content is more 

likely to be entertaining, the upload time gap between new content and previous 

content was too long, the focus of the marketing department becomes divided 

because it has other jobs outside the café. To make the promotion that is carried 

out in the effect off, the main  thing was that there was preparation before create 

the content. Second was the important thing when uploading promotional content. 

Lastly was after the content is uploaded. 

 

Keywords: Promotion, Content Marketing, sales increase 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



x 
 

DAFTAR ISI  

 

 

 Halaman 

 

HALAMAN PENGESAHAN   ......................................................................   i 

 

SURAT PERNYATAAN  ..............................................................................  ii 

 

LEMBAR PENGESAHAN  ..........................................................................  iii 

 

MOTTO DAN PERSEMBAHAN  ................................................................  iv 

 

KATA PENGANTAR   ..................................................................................  v 

 

UCAPAN TERIMA KASIH  ........................................................................  vi 

 

ABSTRAK   ....................................................................................................  viii  

 

ABSTRACT   ..................................................................................................   ix 

 

DAFTAR ISI   .................................................................................................  x 

 

DAFTAR GAMBAR   ....................................................................................  xii 

 

DAFTAR LAMPIRAN  .................................................................................  xiv 

 

BAB I    PENDAHULUAN   ..........................................................................  1 

 

            1.1 Latar Belakang Pemilihan Judul  ................................................  1 

 1.2 Rumusan Masalah   .....................................................................  9 

 1.3 Ruang Lingkup Pembahasan   .....................................................  9 

 1.4 Tujuan dan Manfaat Penelitian  ..................................................  9 

 

                  1.4.1 Tujuan  Penelitian  .............................................................  9 

  1.4.2 Manfaat  Penelitian  ...........................................................  10 

 1.5 Metodologi Penelitian   ...............................................................  10 

 

  1.5.1 Ruang Lingkup Penelitian  .................................................  11 

  1.5.2 Jenis dan Sumber Data  ......................................................  11 

  1.5.3 Metode Pengumpulan Data  ...............................................  11 

  1.5.4 Analisis Data  .....................................................................  14 

  

BAB II   TINJAUAN PUSTAKA   ................................................................  15 

 

 2.1 Pengertian Kewirausahaan  .........................................................  15 



xi 
 

   Halaman 

 

 2.2 Pengertian Promosi  ....................................................................  16 

 

  2.2.1 Bauran Promosi  .................................................................  17 

  2.2.2 Tujuan Promosi  .................................................................  18 

 2.3 Pengertian Digital Marketing  .....................................................  19 

 

BAB III GAMBARAN UMUM PERUSAHAAN  .......................................  21 

  

 3.1 Sejarah Singkat Return Space and Coffee  ..................................  21 

 3.2 Visi dan Misi Perusahaan  ...........................................................  22 

 3.3 Logo Perusahaan  ........................................................................  22 

 3.4 Struktur Perusahaan  ...................................................................  23 

 3.5 Aktivitas Perusahaan  ..................................................................  24 

 3.6 Promosi Melalui Media Sosial yang Sudah Digunakan  .............  28 

 

   3.6.1 Instagram  ...........................................................................  28 

   3.6.2 Tiktok .................................................................................  29 

 

BAB IV HASIL DAN PEMBAHASAN  ......................................................  30 

 

 4.1 Efektivitas Promosi Melalui Media Sosial yang Sudah  

  Digunakan untuk Meningkatkan Volume Penjualan  .................  30 

 

  a. Volume Penjualan  ..................................................................  30 

  b. Efektivitas konten promosi yang sudah dilakukan..................  32 

  c. Faktor Penyebab Promosi Kurang Efektif ..............................  35 

 4.2 Efektivitas Promosi Melalui Media Sosial  .................................  42 

 

  a. Hal penting dalam membuat konten promosi .........................  42 

  b. Hal penting saat mengupload konten promosi di media sosial  48 

  c. Hal penting setelah konten promosi di upload  .......................  52 

 

BAB V   KESIMPULAN DAN SARAN  ......................................................  53 

 

 5.1 Kesimpulan  ................................................................................  53 

 5.2 Saran  ...........................................................................................  54 

 

DAFTAR PUSTAKA  ....................................................................................  55 

 

LAMPIRAN-LAMPIRAN  

 

 

 

 



xii 
 

DAFTAR GAMBAR 

 Halaman 

 

Gambar 1.1   Aturan PPKM Level 3 dan 4 ......................................................  2 

Gambar 1.2   Jumlah Konsumsi Kopi Nasional ...............................................  3 

Gambar 1.3   Provinsi Penghasil Kopi Terbesar di Indonesia .........................  4 

Gambar 1.4   Waktu Orang Indonesia Mengakses Media Digital  ..................  5 

Gambar 1.5   Alasan Utama Orang di Indonesia Menggunakan Internet  .......  6 

Gambar 1.6   Penjualan Kotor Return Space and Coffee  ................................  9 

Gambar 3.1   Album NCT 127 Cherry Bomb  .................................................  21 

Gambar 3.2   Logo Return Space and Coffee...................................................  22 

Gambar 3.3   Struktur Organisasi Return Space and Coffee ............................  23 

Gambar 3.4   Interior yang ada pada Return Space and Coffee .......................  24 

Gambar 3.5   Eksterior yang ada pada Return Space and Coffee  ...................  25 

Gambar 3.6   Menu Makanan Return Space and Coffee ..................................  25 

Gambar 3.7   Menu Minuman Return Space and Coffee .................................  26 

Gambar 3.8   Akun Instagram Return Space and Coffee .................................  26 

Gambar 3.9   Akun TikTok Return Space and Coffee  ....................................  27 

Gambar 3.10 Konten Video di Akun TikTok Return Space and Coffee  ........  27 

Gambar 3.11 Data Insight akun Instagram Return Space and Coffee..............  28 

Gambar 3.12 Data analisis akun Tiktok Return Space and Coffee  .................  29 

Gambar 4.1   Wawancara Penulis dengan Pemilik dan Bagian Keuangan  

  Return Space and Coffeee Melalui Google Meet  .....................  31 

Gambar 4.2    Hasil Wawancara Penulis dengan Pemilik dan Bagian Keuangan  

  Return Space and Coffee  ..........................................................  32 

Gambar 4.3    Data Insight Content Interactions pada Akun Instagram Milik  

                       Return Space and Coffee  ..........................................................  33 

Gambar 4.4    Hasil Wawancara dengan Pelanggan (17 Pelanggan yang  

                       Mengikuti Akun Instagram dan Tiktok Return Space and  

                       Coffee) ......................................................................................  34 

Gambar 4.5    Konten Terakhir pada Akun Tiktok Return Space and Coffee   34 

 

 

 



xiii 
 

Halaman 

 

Gambar 4.6 Data aktivitas akun Tiktok Return Space and Coffee  .............  35 

Gambar 4.7 Hasil Wawancara Penulis dengan Pelanggan  ..........................  36 

Gambar 4.8 Wawancara dengan Head Barista Return Space and Coffee  ...  37 

Gambar 4.9 Wawancara dengan Bagian Marketing Return Space and Coffee 37 

Gambar 4.10 Jarak Waktu Upload Konten Instagram Return Space and Coffee 38 

Gambar 4.11 Jarak Waktu Upload Konten Tiktok Return Space  .................  39 

Gambar 4.12 Wawancara Penulis dengan bagian Event and Relationship  

 Return Space and Coffee  .........................................................  40 

Gambar 4.13 Dokumentasi Proses Wawancara  ............................................  41 

Gambar 4.14 Produk-Produk yang Akan dibuat Konten  ..............................  43 

Gambar 4.15 Desain Konsep Foto Produk  ....................................................  44 

Gambar 4.16 Desain Konsep Video Singkat  .................................................  44 

Gambar 4.17 Proses Produksi Konten Foto Produk  ......................................  45 

Gambar 4.18 Proses Produksi Konten Video Singkat  ...................................  45 

Gambar 4.19 Hasil Produksi Konten Foto Produk  ........................................  46 

Gambar 4.20 Hasil Produksi Konten Video Singkat  .....................................  47 

Gambar 4.21 Bagian yang Perlu di Revisi Pada Foto Produk .......................  48 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiv 
 

DAFTAR LAMPIRAN  

 

1. Lembar Kesepakatan Bimbingan  

2. Lembar Bimbingan 

3. Surat Permohonan Pengantar Penelitian  

4. Surat Izin Pengambilan Data 

5. Surat Persetujuan dari Perusahaan Penelitian 

6. Lembar Kunjungan Mahasiswa 

7. Lembar Konsep Desain Konten 

8. Lembar Wawancara 

9. Lembar Revisi 

10. Lembar Tanda Persetujuan Revisi 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


