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ABSTRAK

Tujuan penelitian untuk mengetahui Pengaruh Kualitas Produk terhadap
Keputusan Pembelian Kosmetik Maybelline pada Mahasiswa Jurusan Administrasi
Bisnis Politeknik Negeri Sriwijaya. Pengumpulan data dilakukan dengan
menyebarkan kuesioner kepada 64 responden yang pernah menggunakan Produk
Maybelline. Penelitian ini menggunakan pendekatan kuantitatif dengan teknik
analisis regresi linier sederhana dan bantuan program SPSS versi 22. Hasil
penelitian menunjukkan bahwa kualitas produk memiliki hubungan positif dan
signifikan terhadap keputusan pembelian Kosmetik Maybelline pada Mahasiswa
Jurusan Administrasi Bisnis Politeknik Negeri Sriwijaya. Produsen kosmetik
Maybelline harus mempertahankan kualitas produk terutama daya tahan serta
meningkatkan batas waktu maksimal penggunaan produk.

Kata Kunci: Kualitas Produk, Keputusan Pembelian
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ABSTRACT

The purpose of this study was to determine the effect of product quality on
Maybelline Cosmetics Purchase Decisions for students of the Sriwijaya State
Polytechnic Business Administration Department. The data was collected by
distributing questionnaires to 64 respondents who had used Maybelline Products.
This study used a quantitative approach using a simple linear regression analysis
technique with SPSS version 22 program. The results showed that product quality
has a positive and significant relationship to Maybelline Cosmetics purchasing
decisions by students of the Sriwijaya State Polytechnic Business Administration
Department. Maybelline cosmetic manufacturers must maintain product quality,
especially durability and increase the maximum time limit for using the product.

Keywords: Product Quality, Purchasing Decisions
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