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ABSTRAK

Nama : Kartika Aulia Utami

Judul : Analisis Pengaruh Electronic Word of Mouth (E-WOM) Terhadap
Minat Beli Followers Instagram Pada Pengrajin Kain Jumputan
Palembang

(Total Halaman : xx +43 + lampiran)

Penelitian ini bertujuan untuk mengetahui pengaruh electronic word of mouth
secara parsial terhadap minat beli followers instagram pada pengrajin kain
jumputan Palembang. Metode yang digunakan dalam penelitian ini adalah metode
deskriptif dengan pendekatan kuantitatif. Jumlah populasi dalam penelitian ini
adalah  followers instagram  @cantik_manis_songket sebanyak 630,
@songket_husnalia sebanyak 839, dan @songketpash sebanyak 13,8 rb. Sampel
dipilih menggunakan metode simple random sampling sebanyak 98 responden
followers instagram yang terdiri dari @cantik_manis_songket 4 responden,
@songket_husnalia 5 responden, dan @songketpash 89 responden. Analisis data
diolah menggunakan program SPSS versi 26 dengan teknik analisis regeresi linier
sederhana. Hasil penelitian menunjukkan bahwa electronic word of mouth
berpengaruh signifikan dan positif terhadap minat beli followers instagram pada
pengrajin kain jumputan Palembang.

Kata Kunci : Electronic Word of Mouth, Minat Beli
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ABSTRACT

Name : Kartika Aulia Utami

Title : Analysis of the Effect of Electronic Word of Mouth (E-WOM) on
Interest in Buying Instagram Followers at Palembang Jumputan
Fabric Craftsmen

(Total Pages : xx + 43 + attachment)

This study aims to determine the effect of electronic word of mouth partially on
the buying interest of Instagram followers on Palembang jumputan fabric
craftsmen. The method used in this study is a descriptive method with a
quantitative approach. The total population in this study were Instagram followers
@ Cantik_manis_songket as many as 630, @songket_husnalia as many as 839,
and @songketpash as many as 13.8 thousand. The sample was selected using a
simple random sampling method as many as 98 respondents to Instagram
followers  consisting of @  Cantik_manis_songket 4  respondents,
@songket_husnalia 5 respondents, and @songketpash 89 respondents. Data
analysis was processed using SPSS version 26 program with a simple linear
regression analysis technique. The results showed that electronic word of mouth
had a significant and positive effect on buying interest in Instagram followers on
Palembang jumputan fabric craftsmen.

Keywords : Electronic Word of Mouth, Buying Interest
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