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ABSTRAK

Laporan akhir ini berjudul “Analisis Social Media Marketing Instagram Terhadap
Minat Beli Produk Thrifting Pada Boss Bedje Palembang”. Sumber data dalam
penelitian ini adalah data primer berupa wawancara yang diambil dari pemilik
thriftshop dan kuisioner dengan menggunakan google form ke Followers
Instagram. Penelitian ini menggunakan metode analisis kuantitatif kualitatif
dengan jumlah sampel 100 responden. Hasil dari penelitian ini juga berdasarkan
indikator Social Media Marketing yaitu Online Communities memperoleh rata-
rata indeks sebesar 83,95% “Sangat Tinggi”, Interaction memperoleh rata-rata
indeks sebesar 81,6% , Sharing of content memperoleh rata-rata indeks sebesar
82,1% “‘Sangat Tinggi”, Accesibility memperoleh rata-rata indeks sebesar 81,1%,
“Sangat Tinggi”, Credibility memperoleh rata-rata indeks sebesar 83,25%“Sangat
Tinggi”, dan indikator Minat Beli yaitu Minat Transaksional memperoleh rata-rata
indeks sebesar 83,6% “Sangat Tinggi”, Minat Referensional memperoleh rata-rata
indeks sebesar,83,5% “Sangat Tinggi”, Minat Preferensional memperoleh rata-
rata indeks sebesar,82,6% “Sangat Tinggi”, Minat Eksploratif memperoleh rata-
rata indeks sebesar 83,25% “Sangat Tinggi”. Saran yang dapat diberikan
sebaiknya Boss Bedje menambah admin atau Automatic Broadcast Respond untuk
mempercepat dalam memberikan respon kepada konsumen.

Kata Kunci: Social Media Marketing, Instagram



ABSTRACT

This final report is entitled "Instagram Social Media Marketing Analysis of
Interest in Buying Thrifting Products at Boss Bedje Palembang". This study aims
to determine the influence of Instagram Social Media Marketing to Thrifting
Products. The source of data in this study is primary data on interviews taken
from thriftshop owners and spread questionnaires to Instagram followers and
secondary data in the form of history, sales data, and journals related to this
study. This is a qualitative research with a qualitative quantitative method,
sample for this current study is 100 respondents. The results of this study are also
based on Social Media Marketing indicators, namely Online Communities
obtained an average index of 83.95% “Very High”, Interaction obtained an
average index of 81.6% “Very High”, Sharing of content obtained an average
index of 82.1% “Very High”, Accesibility obtained an average index of 81.1%
“Very High”, Credibility obtained an average index of 83.25% “Very High”, and
the Buying Interest indicator, namely Transactional Interest obtained an index
average of 83.6% “Very High”, Referential Interest obtained an index average of
83.5% “Very High”, Preferenceal Interest obtained an index average of 82.6%
“Very High”, Exploratory Interest obtained an index average of 83.25% ‘“‘Very
High”. It is suggested that Boss Bedje should provides more staff for admin serve
customers or use Automatic Broadcast Respond to give respond faster
automatically.

Keywords: Instagram Social Media Marketing
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