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ABSTRAK

Tujuan penelitian ini untuk mengetahui pengaruh brand ambassador BTS
terhadap brand image situs belanja online Tokopedia dan seberapa besar pengaruh
brand ambassador BTS terhadap brand image situs belanja online Tokopedia.
Penelitian ini dilakukan di Kelurahan Kalidoni Kecamatan Kalidoni Kota
Palembang. Metode pengumpulan data yang digunakan adalah riset lapangan dan
riset kepustakaan. Teknik pengambilan sampel responden menggunakan teknik
non probability sampling yaitu metode purposive sampling dan jumlah sampel
dihitung menggunakan rumus slovin sebanyak 100 responden.  Penulis
menggunakan teknik kuantitatif deskriptif. Teknik analisa data yang digunakan
adalah analisis regresi sederhana. Berdasarkan hasil penelitian, dapat disimpulkan
bahwa brand ambassador BTS berpengaruh positif dan signifikan terhadap brand
image situs belanja online Tokopedia. Besarnya pengaruh brand ambassador
BTS terhadap brand image situs belanja online Tokopedia yaitu 59,7 persen
dengan hasil korelasi sebesar 0,773 satuan artinya adanya hubungan yang sangat
erat antara dua variabel tersebut. Berdasarkan persamaan regresi linier sederhana
Y = 8,128 + 0,773X menyatakan bahwa setiap perubahan satu persen nilai
brand ambassador, maka nilai brand image bertambah sebesar 0,773 satuan.
Penulis menyarankan perusahaan sebaiknya tetap mempertahankan BTS sebagai
brand ambassador, karena telah berhasil menyampaikan pesan brand kepada
khalayak ramai dan membangun brand image yang baik dan positif, sehingga
dapat berdampak pada intensitas kenaikan pengguna layanan situs belanja online
Tokopedia.

Kata kunci: Brand Ambassador, Brand Image, BTS, Brand, Tokopedia



ABSTRACT

The aim of this study was to ascertain the impact of the BTS brand ambassador on the
brand image of the online retailer Tokopedia and the degree to which the BTS brand
ambassador influenced that brand image. This study was carried out at Palembang City's
Kalidoni District and Kalidoni Village. Both field research and library research are
utilized as data collection techniques. For up to 100 respondents, the purposive sampling
approach was utilized as the non-probability sampling methodology, and the number of
samples was determined using the Slovin formula. Both descriptive and quantitative
methods are employed by the author. Simple regression analysis is the method of data
analysis employed. The study's findings allow for the conclusion that the BTS brand
ambassador has a positive and significant effect on the brand image of the Tokopedia
online shopping site. The magnitude of the influence of the BTS brand ambassador on the
brand image of the online shopping site Tokopedia is 59.7 percent, with a correlation
result of 0.773 units, meaning that there is a very close relationship between the two
variables. Based on the simple linear regression equation Y = 8.128 + 0.773X, it states
that for every one percent change in the brand ambassador's value, the brand image
value increases by 0.773 units. The author suggests that companies should keep BTS as
brand ambassadors because they have succeeded in conveying brand messages to the
general public and building a good and positive brand image, so that it can have an
impact on the intensity of increasing users of the Tokopedia online shopping site service.

Kata kunci: Brand Ambassador, Brand Image, BTS, Brand, Tokopedia



DAFTAR ISI

Halaman

HALAMAN JUDUL ..ot st [
HALAMAN PENGESAHAN........c.ccoceviiiiieiie, Error! Bookmark not defined.
SURAT PERNYATAAN ..ottt ettt na e 3
LEMBAR PENGESAHAN .........ccooviiie e, Error! Bookmark not defined.
MOTTO DAN PERSEMBAHAN ...t %
KATA PENGANTAR. ..ottt ara e anes Vi
UCAPAN TERIMA KASIH ..o vii
ABSTRAK ..ottt ettt ettt ae e e iX
DAFTAR ISL et Xi
DAFTAR TABEL ..ottt Xiv
DAFTAR GAMBAR ... .ottt sttt sne e aneeneeneas XV
DAFTAR LAMPIRAN ...ttt XVi
BAB | PENDAHULUAN........ccce e Error! Bookmark not defined.
1.1 Latar Belakang Pemilihan Judul........ Error! Bookmark not defined.

1.2 Rumusan Masalah .............cccceeeenee. Error! Bookmark not defined.

1.3 Ruang Lingkup Pembahasan............. Error! Bookmark not defined.

1.4 Tujuan dan Manfaat Penelitian.......... Error! Bookmark not defined.

1.4.1 Tujuan Penelitian ............cccceeee. Error! Bookmark not defined.

1.4.2 Manfaat Penelitian .................... Error! Bookmark not defined.

1.5 Metodologi Penelitian ...................... Error! Bookmark not defined.

1.5.1 Ruang Lingkup Penelitian .......... Error! Bookmark not defined.

1.5.2 Jenis dan Sumber Data................ Error! Bookmark not defined.

A, Data Primer.......ccooiiiiiie e 6

b. Data SEKUNEr.........ccviiieieee e 7

1.5.3 Metode Pengumpulan Data......... Error! Bookmark not defined.

a. RISEt Lapangan .........ccooeieriieiiiisieeeeeee e 7

b. Riset Kepustakaan............ccccevvverieiiiieneeie e 8

1.5.4 Skala Likert.......c.cccocevvvvvievennnn. Error! Bookmark not defined.

1.5.5 Operasional Variabel .................. Error! Bookmark not defined.

Xi



1.5.6 Populasi dan Sampel................... Error! Bookmark not defined.

Halaman

Q. POPUIAST ...t 12

D, SAMPEl ..o 12

1.5.7 Analisis Data..........cccccevvernneenne Error! Bookmark not defined.

BAB Il TINJAUAN PUSTAKA ... Error! Bookmark not defined.

2.1 Brand (Merek) .......cccccocvvvevvivieiiiennns Error! Bookmark not defined.

2.2 Kiriteria dalam memilih elemen brand (merek)Error! Bookmark not

defined.

2.3 Citra Merek (Brand Image) ............... Error! Bookmark not defined.

2.3.1 Tipe-tipe Citra Merek (Brand Image)Error! Bookmark not
defined.

2.3.2 Indikator Citra Merek (Brand Image)Error!  Bookmark not
defined.

2.3.3 Unsur Citra Merek (Brand Image)Error! Bookmark not
defined.

2.3.4 Manfaat Citra Merek (Brand Image)Error!  Bookmark not
defined.

2.4 Brand Ambassador ..........cccceeereennns Error! Bookmark not defined.

2.4.1 Indikator Brand Ambassador......Error! Bookmark not defined.
2.4.2 Karakteristik Brand AmbassadorError! Bookmark not defined.
2.4.3 Fungsi dan Manfaat Penggunaan Selebriti (Brand Ambassador)..

.................................................... Error! Bookmark not defined.

2.5 Kerangka BerpiKir..........cccovveviinnnn. Error! Bookmark not defined.
2.6 Penelitian Terdahulu...........ccceeenen. Error! Bookmark not defined.
BAB Il KEADAAN UMUM PERUSAHAAN .....Error! Bookmark not defined.
3.1 Sejarah Singkat Perusahaan............. Error! Bookmark not defined.
3.2 Visi dan Misi Perusahaan................. Error! Bookmark not defined.
3.2.1 Visi Perusahaan.................... Error! Bookmark not defined.

3.2.2 Misi Perusahaan................... Error! Bookmark not defined.

3.3 Logo dan Maskot Perusahaan .......... Error! Bookmark not defined.
3.3.1 Logo Perusahaan................... Error! Bookmark not defined.

3.3.2 Maskot Tokopedia ................ Error! Bookmark not defined.

3.4 Inovasi Layanan Tokopedia............. Error! Bookmark not defined.
3.4.1 OfficialStores..........c.cceevveneee. Error! Bookmark not defined.

3.4.3 Layanan Tokopedia Play....... Error! Bookmark not defined.

xii



3.4.4 Layanan Mitra Tokopedia .....Error! Bookmark not defined.

3.4.5 Layanan Tokopedia Salam ....Error! Bookmark not defined.

3.4.6 Layanan Tokopedia AcademyError! Bookmark not
defined.

3.4.7 Layanan Tokopedia Care ......Error! Bookmark not defined.

3.5 Profil Responden.........ccccoovrvvnennne. Error! Bookmark not defined.

3.5.1 Profil Responden Berdasarkan Jenis Kelamin .............. Error!
Bookmark not defined.
3.5.2 Profil Responden Berdasarkan UsiaError! Bookmark not
defined.
Halaman

3.5.3 Profil Respoden Berdasarkan Pendidikan Terakhir........ Error!
Bookmark not defined.
3.5.4 Profil Respoden Berdasarkan PekerjaanError! Bookmark not

defined.
3.6 Rekapitulasi Jawaban Responden Terhadap Variabel Brand
Ambassador...........ccceeevveresieiiennn Error! Bookmark not defined.

3.7 Rekapitulasi Jawaban Responden Terhadap Variabel Brand Image

........................................................ Error! Bookmark not defined.

BAB IV HASIL DAN PEMBAHASAN ................ Error! Bookmark not defined.
4.1 Uji StatistiK ........cccooveveviieieeciien, Error! Bookmark not defined.
4.1.1 Uji Validitas dan Reliabilitas.Error! Bookmark not defined.
a. Uji Validitas.................... Error! Bookmark not defined.
b. Uji Reliabilitas ................ Error! Bookmark not defined.
4.1.2 Uji HIpOtesiS........cccevvvervenne. Error! Bookmark not defined.
4.1.3 Koefisien Korelasi................. Error! Bookmark not defined.
4.1.4 Koefisien Determinasi........... Error! Bookmark not defined.
4.1.5 Analisis Regresi Linier SederhanaError! Bookmark not
defined.
4.2 Pembahasan ..........cccccevviiniieinnnee. Error! Bookmark not defined.
BAB V KESIMPULAN DAN SARAN.................. Error! Bookmark not defined.
5.1 Kesimpulan........ccccoovevevieneiieiininns Error! Bookmark not defined.
5.2 SAraN ..o Error! Bookmark not defined.

DAFTAR PUSTAKA
LAMPIRAN-LAMPIRAN

Xiii



DAFTAR TABEL

Halaman
Tabel 1.1 SKala LIKEIT......c.ccoiiiiieiicieieie e 9
Tabel 1.2 Tabel Operasional Variabel ............cccccooveiiiieiiiiciicceccee e, 10
Tabel 1.3 Hubungan Antarvariabel.............cccccoiiiiiiii i 16
Table 3.1 Profil Responden Berdasarkan Jenis Kelamin..........ccccoocvvvevviennenne. 34
Tabel 3.2 Profil Responden Berdasarkan UsSia ............ccocveveiiereeiesieneee e 35
Table 3.3 Profil Responden Berdasarkan Pendidikan Terakhir................c.......... 36
Table 3.4 Profil Responden Berdasarkan Pekerjaan............cccccevvveiieeiiieiinesinenn, 36
Tabel 3.5 Rekapitulasi Jawaban Responden Variabel Brand Ambassador ......... 37
Tabel 3.6 Rekapitulasi Jawaban Responden Variabel Brand Image ................... 38
Tabel 4.1 Hasil Uji Validitas Terhadap Variabel Brand Ambassador ................. 41
Tabel 4.2 Hasil Uji Validitas Terhadap Variabel Brand Image.............cccceeuennee. 42
Tabel 4.3 Hasil Uji Reliabilitas. ..o 44
Tabel 4.4 Hasil Uji Parsial (Ui t) ......ccoooveiieiiiiiecrce e 45
Tabel 4.5 Hasil Uji Koefisien KOrelasi.............ccocveveiieiiiieiiccecc e 46
Tabel 4.6 Hasil Uji Koefisien Determinasi.........ccccocueveeneriiesienenieseenesee e 46
Tabel 4.7 Hasil Uji Regresi Linier Sederhana.............ccoovvveeeiineiencne s 47

Xiv



Gambar 2.1
Gambar 3.1
Gambar 3.2
Gambar 3.3
Gambar 3.4
Gambar 3.5
Gambar 3.6
Gambar 3.7
Gambar 3.8

DAFTAR GAMBAR

Halaman
Kerangka Berpikir..........occooveiiiiiieiece e 23
LOQgO TOKOPEAIA .. c..vveiieeiie et 27
MaSKOt TOKOPEAIA.......cveiverviriiiiieiieieee e 27
Tampilan Layanan Official StOres.........cccovvvveiiivivcie e 29
Tampilan Layanan Tokopedia NOW!.........c..ccco e, 30
Tampilan Layanan Tokopedia Play ..........ccccooveviiiiieiiiciicciee s, 30
Tampilan Layanan Mitra Tokopedia...........ccooovveeiieieieienencnenn 31
Tampilan Layanan Tokopedia salam ...........ccccooveviviieiiieniiieccene, 32
Tokopedia ACAEMY ........ccceeiveiiiieie e 33

XV



Lampiran 1
Lampiran 2
Lampiran 3
Lampiran 4
Lampiran 5
Lampiran 6
Lampiran 7
Lampiran 8
Lampiran 9
Lampiran 10
Lampiran 11
Lampiran 11

Lampiran 12

DAFTAR LAMPIRAN

Surat Pengantar Pengambilan Data
Surat I1zin Pengambilan Data
Surat Balasan Perusahaan

Lembar Kesepakatan Bimbingan 1
Lembar Kesepakatan Bimbingan 2
Lembar Bimbingan 1

Lembar Bimbingan 2

Lembar Rekomendasi Ujian Laporan Akhir
Daftar Pertanyaan Kuesioner
Profil Responden

Jawaban Responden

Hasil Uji Validitas & Reliabilitas

Tabel Analisis Regresi Linier Sederhana

XVi



