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MOTTO: 

 You can’t change your mistake, and forgivenesss is the only key to access 

your future.  Your past locked you inside, and forgiving yourself set 

yourself free  

 Nikmati saja ritmenya.  Hargai prosesnya.  Dan ingat hasil dari usaha-mu 

adalah reward dari sang kuasa. 
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       Laporan akhir ini berjudul “Pengaruh Brand Ambassador BTS Terhadap 

Brand Image Situs Belanja Online Tokopedia (Studi Kasus Pada Kelurahan 
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membahas tentang pengaruh brand ambassador BTS terhadap brand image situs 

belanja online Tokopedia dan besarnya pengaruh brand ambassador BTS 

terhadap brand image situs belanja online Tokopedia. 
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mendapat perlindungan-Nya.  Aamiin. 
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ABSTRAK 

 

Tujuan penelitian ini untuk mengetahui pengaruh brand ambassador BTS 

terhadap brand image situs belanja online Tokopedia dan seberapa besar pengaruh 

brand ambassador BTS terhadap brand image situs belanja online Tokopedia.  

Penelitian ini dilakukan di Kelurahan Kalidoni Kecamatan Kalidoni Kota 

Palembang.  Metode pengumpulan data yang digunakan adalah riset lapangan dan 

riset kepustakaan.  Teknik pengambilan sampel responden menggunakan teknik 

non probability sampling yaitu metode purposive sampling dan jumlah sampel 

dihitung menggunakan rumus slovin sebanyak 100 responden.  Penulis 

menggunakan teknik kuantitatif deskriptif.  Teknik analisa data yang digunakan 

adalah analisis regresi sederhana.  Berdasarkan hasil penelitian, dapat disimpulkan 

bahwa brand ambassador BTS berpengaruh positif dan signifikan terhadap brand 

image situs belanja online Tokopedia.  Besarnya pengaruh brand ambassador 

BTS terhadap brand image situs belanja online Tokopedia yaitu 59,7 persen 

dengan hasil korelasi  sebesar 0,773 satuan artinya adanya hubungan yang sangat 

erat antara dua variabel tersebut.  Berdasarkan persamaan regresi linier sederhana 

Y = 8,128 + 0,773X  menyatakan  bahwa  setiap perubahan satu persen nilai 

brand ambassador, maka nilai brand image bertambah sebesar 0,773 satuan.  

Penulis menyarankan  perusahaan sebaiknya tetap mempertahankan BTS sebagai 

brand ambassador, karena telah berhasil menyampaikan pesan brand kepada 

khalayak ramai dan membangun brand image yang baik dan positif, sehingga 

dapat berdampak pada intensitas kenaikan pengguna layanan situs belanja online 

Tokopedia. 

 

Kata kunci:  Brand Ambassador, Brand Image, BTS, Brand, Tokopedia 
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ABSTRACT 

 

The aim of this study was to ascertain the impact of the BTS brand ambassador on the 

brand image of the online retailer Tokopedia and the degree to which the BTS brand 

ambassador influenced that brand image. This study was carried out at Palembang City's 

Kalidoni District and Kalidoni Village. Both field research and library research are 

utilized as data collection techniques. For up to 100 respondents, the purposive sampling 

approach was utilized as the non-probability sampling methodology, and the number of 

samples was determined using the Slovin formula. Both descriptive and quantitative 

methods are employed by the author. Simple regression analysis is the method of data 

analysis employed. The study's findings allow for the conclusion that the BTS brand 

ambassador has a positive and significant effect on the brand image of the Tokopedia 

online shopping site. The magnitude of the influence of the BTS brand ambassador on the 

brand image of the online shopping site Tokopedia is 59.7 percent, with a correlation 

result of 0.773 units, meaning that there is a very close relationship between the two 

variables. Based on the simple linear regression equation Y = 8.128 + 0.773X, it states 

that for every one percent change in the brand ambassador's value, the brand image 

value increases by 0.773 units. The author suggests that companies should keep BTS as 

brand ambassadors because they have succeeded in conveying brand messages to the 

general public and building a good and positive brand image, so that it can have an 

impact on the intensity of increasing users of the Tokopedia online shopping site service. 

 

Kata kunci:  Brand Ambassador, Brand Image, BTS, Brand, Tokopedia 
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