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ABSTRAK 

 

Penelitian ini bertujuan mengetahui pengaruh electronic word of mouth terhadap 

keputusan berkunjung wisatawan ke Palembang Bird Park baik secara parisal serta 

simultan.  Metode yang digunakan dalam penelitian ini metode analisis deskriptif 

dengan pendekatan kuantitatif. Populasi dalam penelitian ini adalah pengunjung 

Palembang Bird Park.  Jumlah populasi diambil dari data satu tahun terakhir 

sebanyak 17.791 orang.  Sampel dipilih menggunakan metode convenience 

sampling sebanyak 100 responden.  Teknik pengumpulan data dilakukan melalui 

kuesioner, dokumentasi serta studi kepustakaan. Data yang diperolah diolah 

menggunakan program SPSS versi 25 dengan teknik analisis regresi linier 

berganda. Hasil penelitian menunjukkan baik secara parsial dan simultan electronic 

word of mouth berpengaruh secara signifikan terhadap keputusan berkunjung 

wisatawan ke objek wisata Palembang Bird Park. 
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ABSTRACT 

This study aims to determine the effect of electronic word of mouth on the decision 

to visit tourists to Palembang Bird Park both parisally and simultaneously. The 

method used in this research is descriptive analysis method with a quantitative 

approach. The population in this study were visitors to the Palembang Bird Park. 

The total population is taken from the data of the last one year as many as 17,791 

people. The sample was selected using the convenience sampling method as many 

as 100 respondents. Data collection techniques were carried out through 

questionnaires, documentation and literature study. The data obtained were 

processed using the SPSS version 25 program with multiple linear regression 

analysis techniques. The results showed that both partially and simultaneously 

electronic word of mouth had a significant effect on the decision to visit tourists to 

the Palembang Bird Park. 
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