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ABSTRAK 

Penelitian ini bertujuan untuk mengataui apakah Daya tarik berpengaruh terhadap minat 

kunjung wisatawan di Goa Putri Oku Selatan dan untuk mengetahui apakah promosi 

media sosial berpengaruh terhdap minat kunjung wisatawan di Goa Putri Oku Selatan. 

Populasi dalam penelitian ini adalah wisatawan yang sudah dan sedang berkunjung ke 

Goa Putri Oku selatan. Teknik pemilihan sampel menggunakan purposive sampling. 

Jumlah sampel sebanyak 100 responden. Uji instrumen menggunakan uji validitas dan 

uji reabilitas. Teknik analisis yang digunakan adalah regresi linier berganda. Hasil 

penelitian menunjukan bahwa Daya tarik tidak berpengaruh terhadap minat kunjung 

wisatawan, Promosi media sosial mempunyai pengaruh signifikan dan positif terhadap 

minat kunjung wisatawan. 

 

Kata Kunci: Daya tarik, Promosi dan minat kunjung Wisatawan. 
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ABSTRACT 

 

Thea study aims to determine whether or not: Attracveness affects the interest of 

tourists visiting the Goa Putri of Oku selatan, To find out whether the promotion 

influences the interest of tourists visiting the Goa Putri of  Oku Selatan. The population 

in this studay are visiting teh Goa Putri. The sampel selection tecnique uses purvosive 

sampling. The amount of sampel in this research was 100 respondents. The instrument 

test uses in this research ware validity and reliability. The analysis technique is multiple 

linear regression. The result showed that: Attractiveness has no effect on interest in 

visiting again, Social media promotion has a significant and positif effect on interest in 

visiting again. 

 

Keywords: .Attraction, Promotion and the of return visiting.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

1 
 

DAFTAR ISI 

 

HALAMAN JUDUL .......................................................................................... i  

LEMBAR PENGESAHAN SKRIPSI ............................................................. ii 

HALAMAN PENGESAHAN PENGUJI ....................................................... iii 

LEMBAR PERNYATAAN ............................................................................. iv 

MOTTO DAN PERSEMBAHAN  .................................................................. vi 

KATA PENGANTAR ..................................................................................... vii 

UCAPAN TERIMA KASIH ......................................................................... viii 

ABSTRAK ........................................................................................................ ix 

ABSTRACK  ..................................................................................................... x  

DAFTAR ISI ..................................................................................................... xi 

DAFTAR TABEL .......................................................................................... xvi 

DAFTAR GAMBAR ..................................................................................... xvii 

DAFTAR LAMPIRAN ................................................................................ xviii 

 

BAB I     PENDAHULUAN .............................................................................. 1 

1.1 Latar Belakang .............................................................................. 1  

1.2 Rumusan Masalah ........................................................................ 6  

1.3 Batasan Masalah ........................................................................... 6 

1.4 Tujuan Penelitian  ......................................................................... 6 

1.5 Manfaat Penelitian ........................................................................ 7 

1.5.1 Manfaat Praktis  .................................................................. 7 

1.5.2 Manfaat Teoritis ................................................................. 7 

 

BAB II    LANDASAN TEORI ........................................................................ 8 

2.1 Pariwisata ..................................................................................... 8 

1 Definisi Pariwisata.................................................................... 8  

2 Jenis-jenis pariwisata .............................................................. 10 

2.2 Promosi Media Sosial…………………………. ........................ 15 

2.3 Pengertian Minat Kunjung ......................................................... 19 



 
 

2 
 

2.4 Kerangka Berpikir ...................................................................... 21 

2.5 Hipotesis Penelitian .................................................................... 22 

2.6 Penelitian Terdahulu ................................................................... 22 

 

BAB III  METODELOGI PENELITIAN ..................................................... 26 

3.1  Pendekatan Penelitian ................................................................ 26 

3.2 Lokasi Penelitian ........................................................................ 27 

3.3 Jenis dan Sumber Data ............................................................... 27 

a. Data Primer ............................................................................ 27 

b. Data Sekunder ....................................................................... 27 

3.4 Populasi dan Sampel ................................................................... 27 

3.5 Teknik Pengumpulan Data ......................................................... 28 

1. Riset Lapangan ...................................................................... 28 

2. Kuesioner ............................................................................... 28 

3. Dokumentasi .......................................................................... 29 

3.6 Skala Pengukuran ....................................................................... 29 

3.7 Instrumen penelitian ................................................................... 30 

3.8 Teknik Pengujian Instrumen ....................................................... 31 

3.8.1 Uji Validitas...................................................................... 32 

3.8.2 Uji Reliabilitas .................................................................. 32 

3.9 Koefisien Determinasi (R
2
) ........................................................ 32 

3.10 Analisis Regresi Linier Berganda ............................................. 33 

3.11 Uji Hipotesis ............................................................................. 33 

3.11.1 Uji t (Parsial) .................................................................. 33 

3.11.2 Uji F (Simultan) .............................................................. 34 

 

BAB IV HASIL DAN PEMBAHASAN ........................................................ 35 

4.1 Hasil Penelitian  .......................................................................... 35 

4.1.1 Gambaran Umum Objek Penelitian .................................. 35 

4.1.2 Deskripsi Karakteristik Responden .................................. 36 

1. Karakteristik Responden Berdasarkan Jenis Kelamin . 36 

2. Karakteristik Responden Berdasarkan Usia ................. 37 



 
 

3 
 

3. Karakteristik Responden Berdasarkan Pendidikan ...... 38 

4. Karakteristik Responden Berdasarkan Pekerjaan ........ 39 

5. Karakteristik Responden Berdasarkan Informasi  

Objek Wisata ............................................................... 39 

6. Karakteristik Responden Berdasarkan  

Frekuensi Kunjungan .................................................. 40 

4.1.3 Rekapitulasi Jawaban Kuisioner....................................... 41 

1. Rekapitulasi Jawaban Kuesioner Daya Tarik .............. 42 

2. Rekapitulasi Jawaban Kuesioner  

    Promosi Media social  .................................................. 45 

3. Rekapitulasi Jawaban Kuesioner Minat Kunjung ........ 46 

4.1.4 Uji Instrumen Penelitian ................................................... 48 

1. Uji Validitas ................................................................. 49 

2. Uji Reliabilitas ............................................................. 50 

4.1.5 Koefisien Determinasi (R
2
) .............................................. 50 

4.1.6 Uji Regresi Linier Berganda ............................................. 51 

4.1.7 Uji Hipotesis ..................................................................... 53 

1. Uji t (Parsial) ................................................................ 53 

2. Uji F (Simultan) ........................................................... 53 

4.2 Pembahasan  ............................................................................... 56 

4.2.1 Pengaruh Daya Tarik Terhadap Minat Kunjung .............. 56 

4.2.2 Pengaruh Media Sosial Terhadap Minat Kunjung ........... 56 

BAB V KESIMPULAN DAN SARAN .......................................................... 58 

5.1 Kesimpulan ................................................................................... 58 

5.2 Saran ............................................................................................. 58 

 

DAFTAR PUSTAKA .......................................................................................... 60 

LAMPIRAN 60 

 

 

 



 
 

4 
 

 

DAFTAR TABEL 

 

Halaman  

Tabel 1.1 Jumlah Pengenjung Objek Wisata Goa Putri 2020  ............................ 3 

Tabel 1.2 Media Publikasi Yang Digunakan ...................................................... 5 

Tabel 2.1 Penelitian Terdahulu ......................................................................... 23 

Tabel 3.1 Skala Likert ....................................................................................... 29 

Tabel 4.1 Karakteristik Responden Berdasarkan Jenis Kelamin ...................... 37 

Tabel 4.2 Karakteristik Responden Berdasarkan Usia ...................................... 37 

Tabel 4.3 Karakteristik Responden Berdasarkan Pendidikan ........................... 38 

Tabel 4.4 Karakteristik Responden Berdasarkan Pekerjaan ............................. 39 

Tabel 4.5 Karakteristik Responden Berdasarkan Informasi Objek Wisata....... 40 

Tabel 4.6 Karakteristik Responden Berdasarkan Frekuensi Kunjungan  ......... 40 

Tabel 4.7 Frekuensi Variabel Daya Tarik wisata .............................................. 41 

Tabel 4.8 Interpretasi Skor Jawaban Daya Tarik .............................................. 43  

Tabel 4.9 Frekuensi Variabel Promosi Media Sosial ........................................ 44 

Tabel 4.10 Interpretasi Skor Jawban Variabel Promosi Media Sosial .............. 45 

Tabel 4.11 Frekuensi Variabel Minat Kunjung Wisatawan .............................. 46  

Tabel 4.12 Interpretasi Skor Jawaban Variabel Minat Kunjung Wisatawan .... 47 

Tabel 4.13 Hasil Uji Validitas ........................................................................... 48 

Tabel 4.14 Hasil Uji Reliabilitas ....................................................................... 50  

Tabel 4.15 Hasil Uji Kofisien Determinasi (R
2
) ............................................... 51 

Tabel 4.16 Hasil Uji Regresi Linier Berganda .................................................. 52 

Tabel 4.17 Hasil Uji t ........................................................................................ 53  

Tabel 4.18 Hasil Uji f ........................................................................................ 55 

 

 

 

 

 



 
 

5 
 

DAFTAR GAMBAR 

 

Halaman  

Gambar 1.1 Ulasan Pengunjung Museum Sriwijaya .......................................... 2  

Gambar 2.1 Proses Keputusan Berkunjung Wisatawan .................................... 22 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

6 
 

DAFTAR LAMPIRAN  

 

Lampiran 1 :  Surat Rekomendasi Ujian Skripsi  

Lampiran 2 :  Surat Permohonan Izin Pengantar Pengambilan Data  

Lampiran 3  :  Lembar Kesepakatan Bimbingan dengan Pembimbing 1 

Lampiran 4  :  Lembar Kesepakatan Bimbingan dengan Pembimbing 2 

Lampiran 5 :  Lembar Bimbingan Skripsi dengan Pembimbing 1 

Lampiran 6 :  Lembar Bimbingan Skripsi dengan Pembimbing 2 

Lampiran 7 :  Kuesioner Penelitian  

Lampiran 8 :  Hasil Uji Validitas 

Lampiran 9 :  Hasil Uji Reliabilitas 

Lampiran 10  : Hasil Uji koefisien Determinasi (R
2
), Analisis Regresi Linier              

Berganda 

Lampiran 11 :  Frekunsi Identitas Responden 

Lampiran 12 :  Frekunsi Jawaban Responden 

Lampiran 13 :  Dokumentasi  

 

 

 

 


