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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh electronic word of mouth 

melalui citra merek terhadap minat reservasi pada The Excelton Hotel Palembang. 

Penelitian ini adalah penelitian dengan pendekatan kuantitatif. Data dikumpulkan 

melalui kuesioner (google form) dengan total sampel sebanyak 100 responden. 

Teknik pengambilan sampel yang digunakan dalam penelitian ini adalah 

nonprobability sampling dengan metode purposive sampling. Teknik analisis data 

yang digunakan adalah analisis deskriptif kuantitatif dengan teknik analisis regresi 

linier berganda dan uji jalur (path analysis). Analisis data diolah menggunakan 

alat IBM SPSS Statistics 26. Hasil penelitian ini menunjukkan bahwa electronic 

word of mouth berpengaruh positif dan signifikan terhadap citra merek, electronic 

word of mouth berpengaruh positif dan signifikan terhadap minat reservasi, citra 

merek berpengaruh positif dan signifikan terhadap minat reservasi, dan electronic 

word of mouth melalui citra merek berpengaruh positif dan signifikan terhadap 

minat reservasi. Dengan demikian, citra merek merupakan faktor penting yang 

diperhitungkan oleh tamu yang akan melakukan reservasi pada The Excelton 

Hotel Palembang. 

 

Kata Kunci: Citra Merek, Electronic Word of Mouth, Minat Reservasi 
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ABSTRACT 

 

 

This study aims to determine the effect of electronic word of mouth through brand 

image on reservation interest at The Excelton Hotel Palembang. This research is a 

research with a quantitative approach. Data were collected through a questionnaire 

(google form) with a total sample of 100 respondents. The sampling technique 

used in this research is non-probability sampling with purposive sampling 

method. The data analysis technique used is descriptive quantitative analysis with 

multiple linear regression analysis techniques and path analysis. Data analysis was 

processed using IBM SPSS Statistics 26. The results of this study indicate that 

electronic word of mouth has a positive and significant effect on brand image, 

electronic word of mouth has a positive and significant effect on reservation 

interest, brand image has a positive and significant effect on reservation interest, 

and electronic word of mouth through brand image has a positive and significant 

effect on reservation interest. Thus, brand image is an important factor that is 

taken into account by guests who will make a reservation at The Excelton Hotel 

Palembang. 

 

Keywords: Brand Image, Electronic Word of Mouth, Reservation Interest 
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