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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh pemanfaatan media sosial
yang terdiri Youtube, Instagram, dan Facebook. Pengumpulan data dengan cara
penyebaran kuesioner secara langsung dan daring dengan total sampel sebanyak
98 responden. Teknik pengambilan sampel menggunakan metode probability
sampling dengan metode stratified random sampling dengan jenis penelitian
insidental , dengan kriteria yakni wisatawan yang pernah mengunjungi Museum
Sultan Mahmud Badaruddin II Kota Palembang minimal 1 Kali. Analisis data
menggunakan analisis deskriptif dan analisis regresi linear berganda. Hasil
penelitian menunjukkan bahwa Youtube, secara parsial berpengaruh positif dan
signifikan terhadap minat berkunjung wisatawan 0,000 < 0,05. Instagram secara
parsial berpengaruh positif dan signifikan terhadap minat berkunjung wisatawan
0,000 < 0,05. Facebook secara parisal berpengaruh positif dan signifikan terhadap
minat berkunjung wisatawan 0,000 < 0,05. Media sosial (Youtube, Instagram,
dan Facebook) secara simultan berpengaruh signifikan terhadap minat
berkunjung wisatawan di Museum Sultan Mahmud Badaruddin II Kota
Palembang. Variabel Instagram sebagai faktor paling dominan dengan nilai
koefisien regresi sebesar 9.484. Besarnya pengaruh pemanfaatan media sosial
(Youtube, Instagram dan Facebook) yaitu sebesar 76,6%

Kata Kunci: Media Sosial,Youtube, Instagram, Facebook, Minat Berkunjung
Wisatawan dan Museum Sultan Mahmud Badaruddin II Kota Palembang
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ABSTRACT

This study aims to determine the influence of social media utilization consisting of
Youtube, Instagram, and Facebook. Data collection by distributing questionnaires
directly and online with a total sample of 98 respondents.The sampling technique
uses the probability sampling method with a stratified random sampling method
with an incidental type of research, with the criteria, namely tourists who have
visited the Sultan Mahmud Badaruddin II Museum in Palembang City at least 1
time. Data analysis uses descriptive analysis and multiple linear regression
analysis. The results showed that Youtube, partially had a positive and significant
effect on tourists' interest in visiting 0.000 < 0.05. Instagram partially had a
positive and significant effect on tourists' visiting interest 0.000 < 0.05. Facebook
has a positive and significant effect on travellers' visiting interest by 0.000 < 0.05.
Social media (Youtube, Instagram, and Facebook) simultaneously have a
significant effect on tourists' interest in visiting the Sultan Mahmud Badaruddin II
Museum in Palembang City. The Instagram variable as the most dominant factor
with a regression coefficient value of 9,484. The amount of influence of social
media utilization (Youtube, Instagram and Facebook) is 76.6%

Keywords: Social Media, Youtube, Instagram, Facebook, Tourists' Visiting
Interest and Sultan Mahmud Badaruddin II Museum Palembang City
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