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MOTTO DAN PERSEMBAHAN 

 

MOTTO: 

Tetaplah berbuat baik meski walaupun tidak dibalas dengan kebaikan.  

karena ganjaran kebaikan itu bukan urusan manusia 

tetapi urusan kita dengan allah 

 

Girl. You study, you work, you are responsible, you dress well, you put yourself 

together every morning, you manage your money, you are educated and 

respectful, you are loyal, you have vision and plans for the future. who doesn’t 

value that, doesn’t deserve you. 
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ABSTRAK 

 

 

PENGARUH BAURAN PROMOSI TERHADAP KEPUTUSAN 

PEMBELIAN PADA COFFEE STYLE PALEMBANG 

 

Oleh: 

 

Lilis Angrum Sari 

 

Penelitian ini bertujuan untuk mengetahui pengaruh bauran promosi terhadap 

keputusan pembelian pada Coffee Style Palembang.  Penilaian pengaruh bauran 

promosi terhadap keputusan pembelian didasarkan pada 3 variabel yaitu media 

sosial, public relation, dan informasi dari mulut ke mulut (word of mouth).  

Metode pengumpulan data yang digunakan adalah wawancara, kuesioner, dan 

riset kepustakaan. Teknik pengambilan sampel menggunakan teknik non 

probability sampling yaitu metode purposive sampling dengan jumlah sampel 

yang dihitung dengan rumus slovin sebanyak 100 responden. Teknik analisis data 

penelitian menggunakan Analisis Regresi Linier Berganda yang diolah dengan 

aplikasi SPSS versi 25 for windows. Berdasarkan hasil uji t dimensi media sosial, 

public relation dan informasi dari mulut ke mulut berpengaruh positif dan 

signifikan terhadap keputusan pembelian.  Hasil uji F secara simultan dimensi 

independen bauran promosi berpengaruh terhadap variabel dependen keputusan 

pembelian.  Berdasarkan persamaan linier berganda menyatakan bahwa informasi 

dari mulut ke mulut memberikan pengaruh dominan dengan koefisien regresi 

sebesar 0,865 satuan sedangkan dimensi media sosial dengan koefisien regresi 

sebesar 0,306 satuan dan dimensi public relation dengan koefisien regresi 

berganda sebesar 0,405 satuan terhadap keputusan pembelian.  Penulis 

menyarankan perusahaan sebaiknya mempertahankan promosi melaui informasi 

dari mulut ke mulut karena telah berhasil menyampaikan promosi yang baik dan 

berdampak positif serta lebih meningkatkan promosi pada dimensi media sosial 

dan public relation agar konsumen lebih mengenal dan tertarik untuk membeli 

sehingga merasa puas dan melakukan pembelian ulang.  

 

Kata Kunci: Bauran promosi, keputusan pembelian, Coffee Style Palembang.  

 

 

 

  



 
 

 

ABSTRACT 

 

 

THE EFFECT OF PROMOTIONAL MIX ON PURCHASE DECISION ON 

COFFEE STYLE PALEMBANG 

By: 

 

Lilis Angrum Sari 

 

 

This study aims to determine the effect of the promotion mix on purchasing 

decisions at Coffee Style Palembang. Assessment of the influence of the promotion 

mix on purchasing decisions is based on 3 variables, namely social media, public 

relations, and word of mouth. Data collection methods used are interviews, 

questionnaires, and library research. The sampling technique used was a non-

probability sampling technique, namely the purposive sampling method with the 

number of samples calculated by the slovin formula as many as 100 respondents. 

The research data analysis technique uses Multiple Linear Regression Analysis 

which is processed with the SPSS version 25 application for windows. Based on 

the results of the t-test of the dimensions of social media, public relations and 

word of mouth information has a positive and significant effect on purchasing 

decisions. The results of the F test simultaneously independent dimensions of the 

promotion mix affect the dependent variable purchasing decisions. Based on 

multiple linear equations, it is stated that word of mouth has a dominant influence 

with a regression coefficient of 0.865 units, while the social media dimension with 

a regression coefficient of 0.306 units and the public relations dimension with a 

multiple regression coefficient of 0.405 units on purchasing decisions. The author 

suggests that companies should maintain promotions through word of mouth 

because they have succeeded in delivering good promotions and have a positive 

impact and further increase promotions on the dimensions of social media and 

public relations so that consumers are more familiar and interested in buying so 

they feel satisfied and make repeat purchases. 

 

KEY WORD: Promotional mix, purchasing decisions, Coffee Style Palembang. 
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