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ABSTRAK

Laporan akhir ini bertujuan untuk mengetahui bagaimana penerapan strategi
promosi sebagai upaya meningkatkan penjualan pada Murabe Coffee Shop.
Metode pengumpulan data yang digunakan ialah dengan melakukan wawancara
langsung. Dalam penelitian ini penulis menggunakan analisis data secara metode
kualitatif. Berdasarkan penelitian yang telah dilakukan penulis, strategi promosi
Murabe Coffee Shop hanya melakukan strategi promosi dengan memberitahu
tentang menu yang tersedia, info tentang jam tutup dan buka serta jadwal harian
Murabe Cofofee Shop melalui postingan feeds sosial media. Seiring berjalannya
waktu, Murabe Coffee Shop mulai memaksimalkan penerapan strategi promosinya
dengan memanfaatkan fitur instagram ads, mengadakan event tournament e-sport,
mendaftarkan Murabe Coffee Shop pada google maps serta melakukan penjualan
langsung berupa produk kopi bubuk dalam kemasan siap konsumsi sehingga
omset penjualan Murabe Coffee Shop melakukan peningkatan sebanyak 34%.
Sehingga dengan terus memaksimalkan dan mengikuti perkembangan teknologi
serta trend zaman dan aktif memanfaatkan media sosial guna menarik pengunjung
Murabe Coffee Shop.

Kata Kunci: Strategi, Promosi, Peningkatan Penjualan.



ABSTRACT

This final report aims to find out how to implement promotional strategies as an
effort to increase sales at Murabe Coffee Shop. The data collection method isused
by conducting direct interviews. In this study the authors used data analysis
qualitative method. Based on the research that has been done by the author, the
promotion strategy of Murabe Coffee Shop only carries out a promotional
strategy by informing about the available menus, information about closing and
opening hours and the daily schedule of Murabe Cofofee Shop through posting
social media feeds. Over time, Murabe Coffee Shop began to maximize the
implementation of its promotional strategy by utilizing the Instagram ads feature,
holding e-sport tournament events, registering Murabe Coffee Shop on google
maps and conducting direct sales in the form of powdered coffee products in
ready-to-consume packaging so that the sales turnover of Murabe Coffee Shop
increased by 34%. So that by continuing to maximize and follow technological
developments and trends of the times and actively use social media to attract
visitors to Murabe Coffee Shop.

Keywords: Strategy, Promotion, Sales Increase.
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