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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh brand image terhadap 

keputusan pembelian pada produk Tupperware (studi kasus pada mahasiswa DIII 

Jurusan Administrasi Bisnis Politeknik Negeri Sriwijaya). Penelitian ini 

menggunakan metode kuantitatif dengan sumber data primer dan sekunder. Metode 

pengumpulan data dilakukan dengan riset lapangan dan riset kepustakaan. Riset 

lapangan diperoleh dari wawancara dan penyebaran kuesioner kepada 86 

responden. Sampel dalam penelitian ini adalah mahasiswa DIII Jurusan 

Administrasi Bisnis Politeknik Negeri Sriwijaya yang pernah membeli dan 

menggunakan produk Tupperware. Teknik analisis data menggunakan analisis 

regresi linear sederhana dengan menggunakan program IBM SPSS (Statistical 

Product and Service Solution) versi 22. Hasil uji validitas dan reliabilitas 

menyatakan valid dan reliabel. Hasil uji t menunjukkan bahwa variabel brand 

image (X) berpengaruh signifikan terhadap keputusan pembelian (Y) pada produk 

Tupperware. Hasil uji koefisien determinasi menunjukkan bahwa sekitar 58,9 

persen keputusan pembelian produk Tupperware pada mahasiswa DIII Jurusan 

Administrasi Bisnis Politeknik Negeri Sriwijaya dipengaruhi oleh brand 

image/citra merek. Sedangkan sisanya sebesar 41,1 persen lainnya dipengaruhi oleh 

variabel lainnya yang tidak diteliti dalam penelitian ini.  Hasil penelitian ini dapat 

dijadikan masukkan bagi perusahaan Tupperware. 

 

Kata Kunci:  brand image, keputusan pembelian, Tupperware 
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ABSTRACT 

 

This study aims to determine the influence of brand image on purchasing decisions 

on Tupperware products (case study on DIII students of the Business 

Administration Department of the Sriwijaya State Polytechnic). This research uses 

quantitative methods with primary and secondary data sources. The data collection 

method is carried out with field research and literature research. Field research 

was obtained from interviews and the distribution of questionnaires to 86 

respondents. The sample in this study was a DIII student majoring in Business 

Administration at the Sriwijaya State Polytechnic who had purchased and used 

Tupperware products. The data analysis technique uses simple linear regression 

analysis using the IBM SPSS (Statistical Product and Service Solution) program 

version 22. The results of the validity and reliability test state that they are valid 

and reliable. The results of the t test showed that the brand image variable (X) had 

a significant effect on purchasing decisions (Y) on Tupperware products. The 

results of the coefficient of determination test showed that around 58.9 percent of 

the decision to purchase Tupperware products in DIII students of the Business 

Administration Department of the Sriwijaya State Polytechnic was influenced by 

brand image. Meanwhile, the remaining 41.1 percent were influenced by other 

variables that were not studied in this study.  The results of this study can be used 

as input for Tupperware companies. 

 

Keywords: brand image, purchasing decisions, Tupperware 
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