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ABSTRAK

Tujuan yang ingin dicapai oleh penulis dalam penelitian ini untuk mengetahui
bagaimana strategi promosi dalam meningkatkan penjualan pada Kopiloka Sumsel
Palembang.

Penelitian dilakukan di cafe Kopiloka yang berlokasi di Jalan Demang Labar Daun,
Kec. Ilir Bar. I, Kota Palembang, Sumatera Selatan 30151. Pengambilan data dilakukan
oleh peneliti secara langsung ke lapangan dan tanya jawab dengan. Bapak Dedy Sutendy
selaku pemilik usaha Koploka sumsel tentang data yang diperlukan. Hasilnya kegiatan
promosi dapat dilakukan dalam beberapa macam seperti melalui iklan, Promosi
personal selling dan media social.

Strategi promosi yang dilakukan kopiloka sumsel dalam meningkatkan penjualan
adalah Promosi melalui periklanan seperti. Brosur, Papan Nama, Poster kemudian
promosi penjualan belih 2 (dua) gratis 1 (satu), Discount, Cashback, GrabFood, Public
Relation dan melalui media social instagram.

Kata Kunci: Promosi Penjulan Publisitas, Pemasaran melalui social media.



ABSTRAK

The goal to be achieved by the author in this study is to find out how the promotion
strategy in increasing sales at Kopiloka Sumsel Palembang.

The research was conducted at the Kopiloka cafe located on Jalan Demang Labar
Daun, Kec. Ilir Bar. I, Palembang City, South Sumatra 30151. Data collection was
carried out by researchers directly in the field and asked questions with. Mr. Dedy
Sutendy as the owner of the South Sumatra Koploka business regarding the required
data. As a result, promotional activities can be carried out in several ways, such as
through advertising, personal selling promotions and social media.

The promotional strategy that is carried out by the South Sumatra Kopiloka in
increasing sales is promotion through advertising such as. Brochures, Signboards,
Posters then promotion of buying and selling 2 (two) free 1 (one), Discount,
Cashback, GrabFood, Public Relations and through social media Instagram.

Keywords: Publicity Sales Promotion, Marketing through social media.
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