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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh persepsi manfaat terhadap 
minat menggunakan layanan mobile banking dan persepsi kemudahan 
penggunakan terhadap minat menggunakan layanan mobile banking.  penelitian ini 
berfokus pada layanan mobile banking. Teknik pengumpulan data berupa kuesioner 
yang berisikan 18 indikator dengan jumlah ukuran sampel sebesar 60 responden 
yang ditentukan dengan menggunakan metode sampling jenuh, metode analisis 
yang digunakan adalah analisis regresi linier berganda.  Hasil penelitian ini 
menunjukan bahwa, 1) persepsi manfaat berpengaruh positif dan signifikan 
terhadap minat menggunakan layanan mobile banking bank Mandiri Palembang. 
Hal ini ditunjukan dengan nilai t-hitung sebesar (3,473) lebih besar dari t-tabel  
(1,291) dan signifikasi 0,001 lebih kecil dari 0,05. 2) persepsi kemudahan 
penggunaan memberikan pengaruh positif dan signifikan terhadap minat 
menggunakan layanan mobile banking.  Hal ini ditunjukan dengan nilai t-hitung 
(2,964) lebih kecil dari t-tabel (1,291) dengan signifikan 0,004 lebih besar dari 0,05.  
3) Persepsi nasabah tentang manfaat dan kemudahan penggunaan bersama-sama 
memberikan pengaruh positif dan signifikan terhadap minat menggunakan layanan 
mobile banking, hal ini bersadarkan hasil uji F sebesar (12,866), serta nilai hasil uji 
koefisien determinasi (R2) sebesar (0,237), yang artinya variabel dependen dapat 
dijelaskan oleh variabel independen sebesar 23,7 persen, sedangkan sisanya 76,3 
persen dijelaskan oleh variabel lain diluar model regresi. 
 
Kata kunci: Pengaruh Persepi Manfaat, Pengaruh Persepi Kemudahan, Minat 
Menggunakan, layanan mobile banking 
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ABSTRACT 

This research has aimed to know the effect of perceived usefulness and perceived 
ease of use towards the interest of mobile banking usage. This research has focused 
on mobile banking service.  The data have been collected through questionnaires 
using Slovin’s formula. The analytical methods used were double linear regression 
analysis and statistical test. The result of this research has showed that: 1) Perceived 
usefulness has had positive and significant effect towards the interest of Bank 
Mandiri Palembang’s mobile banking usage. This has been shown by the t-value 
(3,472) that was higher than the t-table (1,291) and the significance value was lower 
than 0,05 (0,001). 2) Perceived ease of use has has had positive and significant 
effect towards the interest of mobile banking usage.  This has been shown by the t-
value (2,964) that was higher than the t-table (1,291) and the significance value was 
lower than 0,05 (0,004).  3) Customers’ perception on the usefulness and ease of 
use simultaneously has had positive and significant effect towards the interest of 
mobile banking usage.  This has been shown by the F Test result at 12,866 and the 
coefficient of determination (R2) at 0,237, which implied that the dependent 
variable could be explained by the independent variable at 23,7%, while the 
remaining 76,3% were explained by variables other than what were have been used 
in the regression model. 
  
Keywords: The Effect of Perceived Usefulness, The Effect of Perceived Ease of 
Use, Usage Interest, Interest to Use, Mobile Banking Service. 
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