
REFERENCES 

 

Ahmar, A., & Rahman, A. (2017). Development of teaching material using an Android. 

Global Journal of Engineering Education, 19(1). Retrieved from 

https://bit.ly/39zKsjQ, on 5th April 2022. 

 

Albrighton, T. (2013). The abc of copywriting. United Kingdom: ABC Business 

Communication Ltd. Retrieved from https://bit.ly/38yns4W, on 5th April 2022. 

 

Antara, M., & Yogantari, M. V. (2018, November). Keragaman Budaya Indonesia 

Sumber Inspirasi Inovasi Industri Kreatif. In SENADA (Seminar Nasional 

Manajemen, Desain dan Aplikasi Bisnis Teknologi) (Vol. 1, pp. 292-301). 

Retrieved from https://bit.ly/3LrTlJJ , on 5th April 2022. 

 

Ayu, Sintya. (2019). 6 Fungsi naskah dalam sebuah video. Retrieved from 

https://bit.ly/3NncpKC , on April 13th 2022. 

 

Blundell, B. G. (2015). Digitally enhanced learning: Facing up to the camera. 

Retrieved from https://bit.ly/3wYbbjt , on April 13th 2022. 

 

Bisoyi, Yadav D.P, Barua U. (2015). Copywriting and the  Creative Edge. International 

Journal of Scientific and Research Publications: 2 Retrieved from 

https://bit.ly/3Muz1sD , on April 8th 2022. 

 

Bisoyi, Dandeswar, Barua U, Guha E. (2013). Effective Communication of Product 

Information: A Copy Writing Methodology. IOSR Journal Of Humanities And 

Social Science (JHSS). 6(4): 1-3 Retrieved from https://bit.ly/3lmZc8F , on 

April 8th 2022. 

 

Blundell, J. (2015). Capture More Customers With Video; the Why, What and How. 

BookBaby. Retrieved from https://bit.ly/3MtOJ7j , on April 8th 2022. 

 

Bly, R. W. (2020). The copywriter's handbook: a step-by-step guide to writing copy that 

sells. Holt Paperbacks. Retrieved from https://bit.ly/3Mwbt6C , on April 8th 

2022. 

 

Cárdenas, P., Bartels, S. M., Cruz, V., Gáfaro, L., Uribe-Restrepo, J. M., Torrey, 

W. C., ... & Gómez-Restrepo, C. (2020). Perspectives, experiences, and 

practices in the use of digital information technologies in the management of 

depression and alcohol use disorder in health care systems in Colombia. 

Qualitative health research, 30(6), 906-916. Retrieved from 

https://bit.ly/3LnKnNH , on April 13th 2022. 

38 

https://bit.ly/39zKsjQ
https://bit.ly/38yns4W
https://bit.ly/3LrTlJJ
https://bit.ly/3NncpKC
https://bit.ly/3wYbbjt
https://bit.ly/3Muz1sD
https://bit.ly/3lmZc8F
https://bit.ly/3MtOJ7j
https://bit.ly/3Mwbt6C
https://bit.ly/3LnKnNH


 

Chen, C. F., & Tsai, D. (2007). How destination image and evaluative factors affect 

behavioral intentions?. Tourism management, 28(4), 1115-1122. Retrieved 

from https://bit.ly/3wBjOPE , on April 8th 2022. 

 

Ciesielska, M., Boström, K. W., & Öhlander, M. (2018). Observation methods. In 

Qualitative methodologies in organization studies (pp. 33-52). Palgrave 

Macmillan, Cham. Retrieved from https://bit.ly/39Yj8Mr , on April 13th 2022. 

 

Cohen, E., & Avieli, N. (2004). Food in tourism: Attraction   and impediment. 

Annals of tourism Research, 31(4), 755-778. Retrieved from 

https://bit.ly/3wrI5bZ , on April 8th 2022. 

 

Diah, N. M., Ismail, M., Ahmad, S., & Dahari, M. K. M. (2010, March). Usability 

testing for educational computer game using observation method. In 2010 

international conference on information retrieval & knowledge management 

(CAMP) (pp. 157-161). IEEE. Retrieved from https://bit.ly/38Dbcjw , on April 

13th 2022. 

 

Doody, O., & Noonan, M. (2013). Preparing and conducting interviews to collect data. 

Nurse researcher, 20(5). Retrieved from https://bit.ly/3LtaiTW , on April 13th 

2022. 

 

Erwanda, & Christian. (2012). The Complete Newbie’s Guide To Effective Copy 

Writing. Retrieved from https://bit.ly/3PIBDVR , on April 16th 2022. 

 

Etikan, I., Musa, S. A., & Alkassim, R. S. (2016). Comparison of convenience sampling 

and purposive sampling. American journal of theoretical and applied statistics, 

5(1), 1-4. Retrieved from https://bit.ly/3FZ1a8q , on April 14th 2022. 

 

Tonon, G. (2015). Relevance of the use of qualitative methods in the study of quality 

of life. In Qualitative studies in quality of life (pp. 3-21). Springer, Cham. 

Retrieved from https://bit.ly/37Ysnvs , on April 23rd 2022. 

 

Gustiani, S. (2019). Research And Development (R&D) Method As A Model Design 

In Educational Research And Its Alternatives. HOLISTICS, 11(2). Retrieved 

from https://bit.ly/3wufDq8 , on April 14th 2022. 

 

Griffee, D. T. (2005). Research Tips: Interview Data Collection. Journal of 

Developmental Education, 28(3), 36-37. Retrieved from 

https://bit.ly/3G3NA3J , on April 14th 2022. 

Hadiyati, E. (2016). Study of marketing mix and AIDA model to purchasing on line 

product in Indonesia. British Journal of Marketing Studies, 4(7), 49-62. 

39 

https://bit.ly/3wBjOPE
https://bit.ly/39Yj8Mr
https://bit.ly/3wrI5bZ
https://bit.ly/38Dbcjw
https://bit.ly/3LtaiTW
https://bit.ly/3PIBDVR
https://bit.ly/3FZ1a8q
https://bit.ly/37Ysnvs
https://bit.ly/3wufDq8
https://bit.ly/3G3NA3J


Retrieved from https://bit.ly/3MvJ1lg , on April 14th 2022. 

 

Holloway, I., & Wheeler, S. (2010). Qualitative research in nursing and healthcare 

(Third Edit). Willey. Retrieved from https://bit.ly/3wTXYXD , on April 15th 

2022. 

 

Jain, R. (2017). Basic branding concepts: brand identity, brand image and brand equity. 

International Journal of Sales & Marketing Management Research and 

Development (IJSMMRD) Vol, 7, 1-8. Retrieved from https://bit.ly/3yQHn9M 

, on April 9th 2022. 

 

Jesslyn, & Agustiningsih, G. (2021). Application of copywriting elements in social 

media advertising drinking products now in creating consumer interest. Jurnal 

Komunikasi Dan Bisnis, 9(1), 55–67. Retrieved from https://bit.ly/3wrMBqQ , 

on April 5th 2022. 

 

Johnson, J. C. (1990). Qualitative research methods, Vol. 22. Selecting ethnographic 

informants. Retrieved from https://bit.ly/3LuLTxw , on April 15th 2022. 

 

Jovanović, G. (2011). Toward a social history of qualitative research. History of the 

human sciences, 24(2), 1-27. Retrieved from https://bit.ly/3NfwORI , on April 

14th 2022. 

 

Klass, Y. (2018). Learn what a promotional video definition is and why it’s important. 

Retrieved December, 3, 2018. Retrieved from https://bit.ly/3Loh7Gl , on April 

8th 2022. 

 

Kojima, T., Kimura, T., Yamaji, M., & Amasaka, K. (2010). Proposal and development 

of the direct mail method PMCI-DM for effectively attracting customers. 

International Journal of Management & Information Systems (IJMIS), 14(5). 

Retrieved from https://bit.ly/3sOmoR9 , on April 8th 2022. 

 

Maguire, A. (2016). Steps to creating a promotional video. Retrieved from 

https://bit.ly/3G7tgyv , on April 8th 2022. 

 

Mason, J. (2002). Linking qualitative and quantitative data analysis. In Analyzing 

qualitative data (pp. 103-124). Routledge. Retrieved from 

https://bit.ly/3N4tSaQ , on April 16th 2022. 

 

Moriarty, J. (2011). Qualitative methods overview. Retrieved from 

https://bit.ly/3wqM8VU , on April 15th 2022. 

 

Morrisan, M. A. (2010). Advertising.[Translation]. Jakarta (ID): Prenada Media. 

40 

https://bit.ly/3MvJ1lg
https://bit.ly/3wTXYXD
https://bit.ly/3yQHn9M
https://bit.ly/3yQHn9M
https://bit.ly/3wrMBqQ
https://bit.ly/3LuLTxw
https://bit.ly/3NfwORI
https://bit.ly/3Loh7Gl
https://bit.ly/3sOmoR9
https://bit.ly/3G7tgyv
https://bit.ly/3N4tSaQ
https://bit.ly/3wqM8VU


Retrieved from https://bit.ly/3yJfAbr , on April 3rd 2022. 

 

Norbury, K. (2014). Re-writing the script: representations of transgender creativity in 

contemporary young adult fiction and television. Retrieved from 

https://bit.ly/3yJkPI9 , on April 3rd 2022. 

 

Nugrahani, F. (2017). The development of film-based literary materials which support 

character education. Jurnal Cakrawala Pendidikan, 36(3). Retrieved from 

https://bit.ly/3MzXuN1 , on April 3rd 2022. 

 

Plomp,   T.    (1997).    Development    research    on/in    educational development. 

Netherlands: Twente University. Retrieved from https://bit.ly/3sJzgbc , on April 

15th 2022. 

 

Restrepo, J. A., Spagat, M., & Vargas, J. F. (2003). The dynamics of the Colombian civil 

conflict: A new data set. Available at SSRN 480247. Retrieved from 

https://bit.ly/3wVTT5s , on April 22nd 2022. 

 

Rieck, D. (2008). The 5-Step Power Copy Writing Method. Retrieved from 

https://bit.ly/3a5bKip , on April 12th 2022. 

 

Robinson, O. C. (2014). Sampling in interview-based qualitative research: A theoretical 

and practical guide. Qualitative research in psychology, 11(1), 25-41. Retrieved 

from https://bit.ly/3LtZLb6 , on April 16th 2022. 

 

Roslan, N. W., Halim, H. A., Jabbar, M. A. A., & Mamat, R. (2019). Elements of 

Critical Discourse in Copywriting on Malaysian Celebrity Television 

Advertisement. Asian Social Science, 15(2). Retrieved from 

https://bit.ly/3PvMpi4 , on April 10th 2022. 

 

Tristiawati, D. (2014). Script / Naskah dan Rancangan Isi Program Media 

Pembelajaran. Retrieved from https://bit.ly/3NFhmOU , on April 8th 2022. 

 

Trost, J. E. (1986). Statistically nonrepresentative stratified sampling: A sampling 

technique for qualitative studies. Qualitative sociology, 9(1), 54-57. Retrieved 

from https://bit.ly/3abSj7M , on April 22nd, 2022. 

 

Tsai, C. T. S., & Wang, Y. C. (2017). Experiential value in branding food tourism. 

Journal of Destination Marketing & Management, 6(1), 56-65. Retrieved from 

https://bit.ly/3LtwGg0 , on April 5th 2022. 

 

Warasanti, A. T., & Rustiadi, S. (2021, September). Proposed Marketing Strategy to 

Increase Customer Purchase Intention for Cluster House Residence. In 5th 

41 

https://bit.ly/3yJfAbr
https://bit.ly/3yJkPI9
https://bit.ly/3MzXuN1
https://bit.ly/3sJzgbc
https://bit.ly/3wVTT5s
https://bit.ly/3a5bKip
https://bit.ly/3LtZLb6
https://bit.ly/3PvMpi4
https://bit.ly/3NFhmOU
https://bit.ly/3abSj7M
https://bit.ly/3LtwGg0


Global Conference on Business, Management and Entrepreneurship (GCBME 

2020) (pp. 570-574). Atlantis Press. Retrieved from https://bit.ly/3MvC7wm , 

on April 22nd 2022. 

 

Yawson, R. M. (2021). The ecological system of innovation: A new architectural 

framework for a functional evidence-based platform for science and innovation 

policy. arXiv preprint arXiv:2106.15479. Retrieved from https://bit.ly/38DX2i3 

, on April 20th 2022. 

 

Zulkifly, H. Z., & Firdaus, N. (2014). Persuasion and the online consumers: 

Investigating copywriting strategies in native advertisements. International 

Journal of Social Science and Humanity, 4(6), 430. Retrieved from 

https://bit.ly/39yf4SY , on April 23rd 2022. 
 

42 

https://bit.ly/3MvC7wm
https://bit.ly/38DX2i3
https://bit.ly/38DX2i3
https://bit.ly/39yf4SY

