
FINAL REPORT 

 

“DESIGNING A VIDEO SCRIPT AS MEDIA PROMOTION OF MR. D 

AGRO TOURISM IN PAGAR ALAM” 

 

 

 

This Final Report Is To Fulfill One of The Requirements to Complete  

Diploma III degree of  English Department Of  State Polytechnic Of 

Sriwijaya 

 

BY : 

Tiara Sakina Ramadona 

061930901822 

 

 

STATE POLYTECHNIC OF SRIWIJAYA 

PALEMBANG 

2022 

 



ii 

 

 

 

MOTTO AND DEDICATION 

MOTTO: 

 

“ Happy people are those who take life easy ” 

 

DEDICATION: 

I dedicate this final report to: 

- To my self, because I have given my best effort 

- To my beloved Parents and Brother 

- To my beloved Grandmother 

- To my beloved friends, and ET 

- To my beloved advisors 

- To English Department 

 

 

 

 

 

 

 

 

 

 



iii 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



iv 

PREFACE  

 

 First of al, the writer would like to express the gratitude to Allah SWT for 

blessing to this final report which is entitled “ Designing a Video Script as Media 

Promotion of Mr. D Agro Tourism in Pagar Alam “. This Final Report is written to 

fulfill one of the requirements to complete the Diploma III Degree of English 

Department State Polytechnic of Sriwijaya. Than writer would like to thank to 

everyone who helped the writer to finish this final report, especially to the writer’s 

advisor who have given suggestions, support, and time. 

 The writer realizes that this report is still far from being perfect because of 

limitations of sources, time, or even knowledge. Therefore, comments, 

suggestions from whole sources and experts are needed for the perfection of the 

next report.  The writer really expects that this report can be useful and 

informative and widen the knowledge about Agrotourism in Pagar Alam. 

 

 

 

 

 

Palembang,    July 2022 

 

 

 The writer 

 

 

 

 

 

 



v 

ACKNOWLADGEMENT 

 

 First off all, the writer would like to express the gratitude to Allah SWT 

for the blessing to finish the final report. The writer also want to say thank you to: 

 

1. My lovely parents that always give motivation and advice for the writer, 

2. My lovely Grandmother for always the best support 

3. Dr. Yusri, S.Pd., M.Pd, as the Head of English Department in State    

Polytechnic of Sriwijaya, 

4, Drs. Zulkifli, M.Pd, and Nian Masna Evawati, S.Pd., M.Pd as the advisors 

of this final report that has helped and advised during making the report, 

5. All of lecturers and employees in State Polytechnic of Sriwijaya, 

especially in English Department, 

6. My beloved Mamamuda group that has accompanied my college journey 

for 3 years and help cheer me up, give me a lot of help, and care for me all 

this time, 

7. My beloved friends, who has given support, enthusiasm, and concern for 

me, 

8, My partner ET who indirectly always supports me, gives me a lot of 

motivation, and always listens to my every complaint while working on 

this final report, 

9.  All of the interviewees who has given the information, comments amd 

suggestion for this final report, 

10. Other sides that i cannot mention one by one, who have also played a role 

in providing support and assisting in the process of completing this final 

report. 



vi 

ABSTRACT 

 

Designing a Video Script as Media Promotion of Mr. D Agro Tourism in 

Pagar Alam 

 

( Tiara Sakina Ramadona, 2022 : 40 Pages ). 

 

The final report aims to know how to designing a video script as Media 

Promotion of Mr. D Agro Tourism in Pagar Alam. In this final report, the writer 

ued the modified Research and Development (R&D) method by Sukmadinata 

(2008). There are three stages of the modified R&D method: (1) Preliminary 

Study; (2)  Development of the Product; and (3) Final Product Testing. In 

Preliminary Study, there were two steps, Interview and Documentation. In 

Development of the Product, there were two steps consisted of limited testing and 

wider testing. In Final Product Testing, yje writer follow intrastion to revised their 

product. The video can be used promotion Mr. D Agro Tourism in Pagar Alam. 

The video can be used for tourists to find more information about Mr. D Agro 

Tourism in Pagar Alam. 
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