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ABSTRACT

THE COPYWRITING OF BENTENG 89 AGROTOURISM WEBSITE TO

PROMOTE BANYUASIN REGENCY TOURISM OBJECT

(Annisa Permatasari, 2022, 59 Pages, 6 Tables, 5 Figures)

This final report was aimed to produce a copy of the copywriting of Benteng 89
Agrotourism Website to Promote Banyuasin Regency tourism object. The
purposes of writing this final report are to find out how to copywrite a website of
Benteng 89 Agrotourism to promote Banyuasin Tourism Object. This research
uses a development research method by Sugiyono (2012). The stages were data
collection, product design, design validation, design revision, product trials,
product revision. To achieve the purpose, the stages of Research and
Development were linked to the steps of writing a copy by Rieck (2008) namely
preparing, organizing, writing, editing, and reviewing. There were six experts who
participated to give comments and suggestions on content, writing style, and
language. The experts' comments and suggestions were used to revise the first
version into the final version. Then the copies for Benteng 89 Agrotourism were
made and the website for the object was created. Finally, it is concluded that this
final report may give information and knowledge to the readers on how to write a
copy and implement it through a website.

Keywords: Benteng 89 Agrotourism, Copywriting, Copy, Research and
Development
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