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APPENDICES
APPENDIX A. Questionnaire Design

Demographic Question Alternative Answer
Gender Male
Female
Age 15-17
18-25
26-56

Level of Mobile

Strongly Not Interested
Payment Interest

Not Interested

Neutral

Interested

Strongly Interested

Variable items questions part will be answered using Likert Method five point scale,

Consisting of 1 = Strongly Disagree, 2 = Disagree, 3 = Neutral, 4 = Agree, 5 = Strongly

Agree.
Alternative Answers Answer Value
Strongly Disagree 1
Disagree 2
Neutral 3
Agree 4
Strongly Agree 5
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