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ABSTRACT
THE ROLE OF SOCIAL MEDIA IN THE PROMOTION OF TOURIS M

(Fella Fernita, 2014, 37 pages, 49 pictures)

The title of this final report is “The Role of SatMedia in the Promotion
of Tourism”. The problem are “What is the role aicg&l media in promoting
tourism?” and “How important is the promotion ofc&d media in developing
tourism in Palembang city?”. The purpose of thiglgtare to analyze the role of
social media in promoting tourism and to know tleespective promotion with
social media in developing tourism in a region.Tiethod of this study is
descriptive method. The writer collected the dateough observation and
documentation. Based on finding, the writer foune tole of social media in the
promotion of tourism that can be seen from the lilwat is used to be media
promotion and from that blog, the writer can know visitors of the blog.

Keywords:Social Media
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