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ABSTRAK 

 

Tujuan penelitian ini untuk mengetahui pengaruh electronic word of mouth dan 

promosi media sosial terhadap keputusan berkunjung wisatawan ke Jakabaring 

Sport City Kota Palembang. Penelitian ini adalah penelitian dengan pendekatan 

kuantitatif. Data dikumpulkan melalui kuesioner (google form) dengan total sampel 

sebanyak 126 responden. Teknik analisis data yang digunakan adalah analisis data 

deskriptif, uji validitas, uji reliabilitas, analisis korelasi, uji hipotesis, dan analisis 

regresi linier berganda. Analisis data diolah menggunakan alat IBM SPSS Statistics 

26. Hasil penelitian menunjukkan bahwa hubungan antara electronic word of mouth 

dan keputusan berkunjung memiliki hubungan yang kuat, terbukti dengan hasil uji 

analisis korelasi yang mana nilai r (correlation coefficient) sebesar 0,694 dengan 

signifikansi 0,000. Sedangkan hubungan antara promosi media sosial dan 

keputusan berkunjung memiliki hungan yang sangat kuat, terbukti dengan hasil uji 

analisis korelasi yang mana nilai r (correlation coefficient) sebesar 0,735 dengan 

signifikansi sebesar 0,000. Secara simultan electronic word of mouth dan promosi 

media sosial menunjukkan ada hubungan yang sangat kuat terhadap keputusan 

berkunjung. Pada uji analisis regresi linier berganda diperoleh koefisien regresi 

pada electronic word of mouth sebesar 0,211, sedangkan koefisien regresi pada 

promosi media sosial sebesar 0,193, yang artinya variabel electronic word of mouth 

lebih dominan dalam memengaruhi keputusan berkunjung, dengan demikian pihak 

Jakabaring Sport City sebaiknya lebih mengedepankan electronic word of mouth 

dalam meningkatkan pengunjung ke Jakabaring Sport City dengan cara 

menggunakan influencer yang memiliki audiens yang relevan untuk mengajak para 

pengunjung mengunjungi Jakabaring Sport City dan berbagi pengalaman mereka. 

 

Kata Kunci: e-WOM, Promosi, Media Sosial, Keputusan Berkunjung 
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ABSTRACT 

 

The purpose of this study was to determine the effect of electronic word of mouth 

and social media promotion on tourists' visiting decisions to Jakabaring Sport City, 

Palembang City. This research is a research with a quantitative approach. Data 

was collected through a questionnaire (google form) with a total sample of 126 

respondents. The data analysis technique used is descriptive data analysis, validity 

test, reliability test, correlation analysis, hypothesis testing, and multiple linear 

regression analysis. Data analysis was processed using the IBM SPSS Statistics 26 

tool. The results showed that the relationship between electronic word of mouth and 

visiting decisions has a strong relationship, as evidenced by the results of the 

correlation analysis test where the value of r (correlation coefficient) is 0.694 with 

a significance of 0.000. Meanwhile, the relationship between social media 

promotion and visiting decisions has a very strong relationship, as evidenced by the 

results of the correlation analysis test where the value of r (correlation coefficient) 

is 0.735 with a significance of 0.000. Simultaneously, electronic word of mouth and 

social media promotion show that there is a very strong relationship to the decision 

to visit. In the multiple linear regression analysis test, the regression coefficient on 

electronic word of mouth is 0.211, while the regression coefficient on social media 

promotion is 0.193, which means that electronic word of mouth is more dominant 

in influencing visiting decisions, thus Jakabaring Sport City should prioritize 

electronic word of mouth in increasing visitors to Jakabaring Sport City by using 

influencers who have relevant audiences to invite visitors to visit Jakabaring Sport 

City and share their experiences. 

 

Keywords: Influence, Promotion, Social Media, Electronic Word Of Mouth 
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