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KUESIONER 

PERANCANGAN DIGITAL CONTENT MARKETING PADA MEDIA 

SOSIAL INSTAGRAM UNTUK MEMPERLUAS PASAR USAHA 

SOUVENIR CEK ALA 

 

Responden yang terhormat, 

Perkenalkan, saya Diva Saffara Azzahra, mahasiswa Jurusan Administrasi 

Bisnis Program Studi Diploma IV Usaha Perjalanan Wisata di Politeknik Negeri 

Sriwijaya. Saat ini saya sedang melakukan penelitian dalam rangka penyelesaian 

tugas akhir dengan judul “Perancangan Digital Content Marketing pada Media 

Sosial Instagram untuk Memperluas Pasar Usaha Souvenir Cek Ala”.  

Maka dari itu, saya meminta kesediaan waktu dari Saudara/I untuk mengisi 

kuesioner untuk data penelitian saya dan saya juga mengucapkan terima kasih telah 

membantu mengisi kuesioner ini. Adapun hal-hal yang berkaitan dengan data 

pribadi dan jawaban Saudara/I akan saya jaga keamanannya dan 

mempergunakannya untuk kepentingan penelitian.  

 

 

Hormat saya, 

Diva Saffara Azzahra 

 

A. Identitas Responden 

1. Nama   : ……………………….  

2. Gender  :  Laki-laki  Perempuan 

3. Usia   :  15-19 Tahun 

20-24 Tahun 

25-29 Tahun 

30-34 Tahun 

    >35 Tahun 

4. Pekerjaan/profesi :  Pelajar/Mahasiswa 

ASN/PNS 



Wirausahawan 

Karyawan Swasta 

Yang lain, …………………………... 

B. Kuesioner 

Berilah tanda silang (X) pada salah satu alternatif jawaban untuk setiap 

pernyataan yang paling sesuai dengan pendapat Anda. Pilihan jawaban yang 

tersedia dengan keterangan sebagai berikut: 

a. Sangat Tidak Setuju (STS) = 1 

b. Tidak Setuju (TS) = 2 

c. Ragu-ragu (RR) = 3 

d. Setuju (S) = 4 

e. Sangat Setuju (SS) = 5 

 

A. Content Marketing 

No. Pernyataan 

Alternatif Jawaban 

STS TS RR S SS 

1 2 3 4 5 

Localization 

1. Konten mudah dipahami oleh target 

audiens  

     

2. Konten mengandung nilai-nilai yang 

selaras dengan yang dicari target 

audiens 

     

 

Personalization  

3. Konten memvisualkan situasi yang 

dialami target audiens 

     

4. Konten yang ditampilkan sesuai 

dengan profil target audiens 

     

Emotion 

5. Konten mempengaruhi emosi target 

audiens 

     

6. Konten mendorong target audiens 

untuk melakukan aksi  

     

Diversification of Approach 

7. Konten yang disajikan tidak 

monoton 

     

8. Konten diperbaharui secara berkala      

Co-Creation and Trust 



9. Target audiens terdorong untuk ikut 

berkontribusi dalam pembuatan 

konten 

     

10. Audiens mempercayai ulasan 

pengguna lain 

     

Ethical and Honesty 

11. Konten menggambarkan keadaan 

sesungguhnya dari suatu produk 

     

12. Konten memotivasi target audiens 

untuk mencari informasi lebih rinci 

tentang produk 

     

Discussion 

13. Konten mendorong target audiens 

untuk berpartisipasi kedalam 

pembahasan yang dibuat sesuai tema 

konten 

     

14. Target audiens berrperan serta di 

dalam konten 

     

 

 

B. Brand Awareness 

No. Pernyataan 

Alternatif Jawaban 

STS TS RR S SS 

1 2 3 4 5 

Brand Recognition  

1. Konsumen menyadari keberadaan 

Souvenir Cek Ala  

     

2. Konsumen memahami produk 

Souvenir Cek Ala 

     

Brand Recall 

3. Konsumen mudah mengingat 

Souvenir Cek Ala 

     

4. Konsumen menyukai produk 

Souvenir Cek Ala  

     

5. Konsumen mempercayai produk 

Souvenir Cek Ala 

     

Purchase Decision 

6. Konsumen mau mengeluarkan uang 

untuk membeli produk Souvenir 

Cek Ala 

     

7. Konsumen lebih memilih Souvenir 

Cek Ala dibandingkan dengan brand 

lain yang serupa 

     

Consumption 



8 Souvenir Cek Ala selalu ada 

dibenak konsumen ketika ingin 

membeli produk cinderamata khas 

Palembang 

     

9 Souvenir Cek Ala adalah brand 

yang konsumen ingat ketika ingin 

membeli produk cinderamata khas 

Palembang 

     

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Rekapitulasi Tanggapan Responden 

 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 1 2 3 4 5 6 7 8 9

1 4 5 4 4 4 5 4 4 4 4 4 4 4 4 58 4 4 4 4 4 4 4 4 4 36

2 4 4 4 4 4 3 4 4 4 4 4 4 4 4 55 4 4 4 4 4 4 4 4 4 36

3 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 5 5 5 5 5 5 5 5 5 45

4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 5 5 5 5 5 5 5 5 5 45

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 5 5 5 5 5 5 5 5 5 45

6 5 5 3 5 2 3 4 3 3 3 5 4 3 4 52 2 3 5 4 3 3 5 2 2 29

7 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 5 5 4 4 5 4 5 4 5 41

8 5 4 5 5 5 5 5 5 4 5 5 5 5 5 68 4 5 5 5 5 5 5 5 5 44

9 5 4 5 4 4 4 5 4 4 5 5 5 4 4 62 5 5 5 5 5 4 4 4 5 42

10 4 5 5 4 3 4 5 4 5 4 4 4 4 5 60 4 5 4 5 3 4 4 4 4 37

11 4 4 4 4 4 3 1 3 4 4 4 4 4 4 51 4 4 4 4 4 4 4 4 4 36

12 2 1 2 2 3 2 2 2 2 2 2 2 2 2 28 2 2 2 2 2 2 2 2 2 18

13 5 5 4 4 3 5 4 4 4 5 5 4 4 4 60 5 5 5 5 5 4 4 4 5 42

14 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 5 5 5 5 5 5 5 5 5 45

15 3 4 4 4 4 3 4 4 4 3 3 3 3 3 49 4 5 4 5 4 3 3 4 4 36

16 5 5 5 5 4 5 4 4 4 5 4 5 4 4 63 4 5 4 5 4 5 5 5 5 42

17 4 5 4 5 4 5 5 5 4 4 5 5 5 4 64 4 5 5 4 4 4 4 4 4 38

18 4 5 5 4 4 4 5 5 5 4 4 4 4 5 62 5 5 4 4 4 5 4 5 4 40

19 4 4 3 5 5 4 4 4 4 5 5 3 5 4 59 4 4 3 3 3 3 3 4 3 30

20 4 4 4 4 4 4 4 4 4 4 4 5 4 4 57 4 4 4 4 4 4 4 4 4 36

21 5 5 5 5 2 4 5 5 5 5 5 5 2 3 61 5 5 5 5 5 5 3 5 5 43

22 5 4 4 4 3 4 4 5 3 3 4 4 4 3 54 5 5 5 4 4 4 3 3 4 37

23 4 5 4 4 3 4 3 5 5 3 4 4 3 3 54 4 5 5 4 4 4 4 5 3 38

24 4 4 5 3 3 4 4 4 4 5 4 4 4 4 56 4 5 5 5 5 5 4 5 5 43

25 4 4 4 3 3 4 4 4 3 3 4 4 4 5 53 3 3 4 4 4 4 4 4 4 34

26 4 3 4 4 3 2 4 3 3 5 4 4 4 4 51 4 4 5 3 4 5 3 3 3 34

27 4 4 4 4 3 4 3 3 4 3 4 4 4 3 51 4 4 4 4 4 3 4 4 4 35

28 5 5 5 5 3 5 1 4 5 5 5 5 5 5 63 5 5 5 5 5 5 5 5 5 45

29 4 4 5 4 5 4 4 5 4 4 4 4 4 4 59 4 5 4 4 4 4 4 5 4 38

30 5 5 4 5 4 5 5 5 5 5 4 5 5 4 66 4 5 4 5 5 5 5 5 5 43

31 5 4 4 5 4 4 5 4 4 4 5 4 5 4 61 4 5 5 4 5 4 4 4 5 40

32 5 5 5 5 4 5 5 5 4 5 5 5 5 4 67 5 5 5 5 5 5 4 4 4 42

33 5 5 5 5 4 5 4 3 3 4 5 5 5 5 63 4 4 5 4 4 5 3 4 4 37

34 4 5 4 4 4 5 5 5 4 4 4 5 5 4 62 5 5 5 5 5 5 4 5 4 43

35 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 5 5 5 5 5 5 5 5 5 45

36 5 4 3 4 3 3 1 3 4 5 3 5 4 5 52 3 2 3 4 4 2 3 3 3 27

37 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 5 5 5 3 5 5 5 5 5 43

38 4 4 4 5 5 5 5 5 5 5 4 5 5 5 66 4 5 4 5 5 5 5 5 5 43

39 5 5 5 5 4 4 5 5 4 5 4 4 5 4 64 5 5 5 5 5 5 4 3 4 41

40 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 5 5 5 5 5 5 5 5 5 45

41 4 4 4 4 4 4 4 4 4 4 4 4 4 5 57 5 4 5 5 5 5 5 5 5 44

42 5 4 4 5 4 4 5 4 5 4 4 5 5 4 62 4 4 5 5 4 5 4 4 4 39

43 5 5 4 5 5 5 5 5 5 5 5 5 5 5 69 5 5 5 5 5 5 5 5 3 43

44 4 5 4 4 4 5 4 4 4 4 5 4 4 4 59 4 5 4 5 4 4 4 4 4 38

45 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 5 5 5 5 5 5 5 5 5 45

46 5 5 5 5 5 5 5 5 4 5 5 5 5 5 69 5 5 5 5 5 4 5 4 5 43

47 5 5 5 5 4 5 5 5 5 5 5 5 5 5 69 5 5 4 5 5 5 4 5 5 43

48 4 5 4 5 4 5 4 5 4 5 4 5 4 5 63 4 5 4 5 5 4 5 4 5 41

49 5 5 5 5 5 5 5 5 5 5 5 5 4 5 69 5 5 4 5 5 5 5 5 5 44

50 5 5 5 4 4 5 5 4 5 4 5 5 5 5 66 5 5 5 4 5 3 4 5 5 41

51 5 4 4 4 3 4 5 5 3 3 5 4 4 3 56 3 4 5 4 4 4 3 3 3 33

52 4 4 3 3 3 4 3 4 3 3 5 4 5 4 52 4 5 5 4 5 4 3 4 3 37

53 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56 4 4 3 4 4 4 3 3 3 32

54 4 4 3 5 3 4 4 4 3 4 5 4 4 3 54 3 5 4 4 4 4 3 3 3 33

55 5 5 4 5 5 5 5 5 5 4 5 5 5 4 67 5 4 5 5 5 5 5 4 5 43

56 4 3 3 4 4 3 4 4 4 5 4 4 4 4 54 4 4 2 4 3 4 2 3 3 29

57 5 5 5 5 4 5 5 4 5 5 5 5 5 5 68 5 5 5 5 5 5 5 5 4 44

58 4 4 4 4 5 5 4 5 3 3 4 5 5 3 58 4 4 5 4 4 3 4 5 5 38

59 5 5 4 5 3 5 5 5 5 5 5 5 5 5 67 5 5 5 5 5 5 4 4 4 42

60 4 5 5 4 2 3 3 5 3 2 5 5 5 5 56 5 5 5 5 5 5 5 5 5 45

61 5 4 4 4 4 3 5 4 4 4 4 4 5 3 57 3 4 4 4 4 4 4 5 4 36

62 4 4 3 3 4 4 4 4 4 3 5 5 5 4 56 4 4 4 4 4 4 3 4 5 36

63 5 4 4 5 4 4 5 5 4 5 4 4 4 4 61 4 5 4 4 5 4 4 4 4 38

64 5 5 5 4 5 4 4 5 4 4 5 4 5 5 64 4 4 5 5 5 5 4 4 5 41

65 5 5 5 5 3 3 4 4 5 5 4 4 3 4 59 4 4 4 4 4 5 5 4 4 38

66 4 4 4 4 4 4 5 5 5 4 5 4 4 4 60 4 4 4 4 4 3 4 4 5 36

67 5 5 5 4 4 4 4 5 5 5 4 5 4 5 64 5 5 5 5 5 5 5 5 5 45

68 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 5 5 5 5 5 5 5 5 5 45

69 4 4 4 4 4 4 3 3 4 2 4 4 4 4 52 4 4 4 4 4 4 4 4 4 36

70 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 5 5 5 5 5 5 5 5 5 45

71 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 5 5 5 5 5 5 5 5 5 45

72 1 5 3 3 3 3 3 3 3 3 5 5 5 5 50 3 3 3 3 3 5 5 5 2 32

73 5 5 5 5 4 5 5 4 5 4 5 5 5 4 66 5 5 5 5 5 5 4 5 5 44

74 4 4 4 4 4 4 4 3 4 4 4 4 4 4 55 4 4 4 4 4 4 3 4 4 35

75 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 5 5 5 5 5 5 5 5 5 45

76 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 5 5 5 5 5 5 5 5 5 45

77 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 5 5 5 5 5 5 5 5 5 45

78 4 4 4 3 2 4 1 3 4 5 5 5 4 3 51 4 5 4 5 5 4 4 5 5 41

79 4 4 4 4 4 3 4 4 3 3 4 4 3 3 51 4 4 4 4 4 4 4 4 4 36

80 5 5 4 5 5 5 4 5 4 4 5 5 5 5 66 4 5 4 5 5 5 4 4 4 40

NO. 
CONTENT MARKETING (X)

TOTAL
BRAND AWARENESS (Y)

TOTAL



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

81 5 5 5 5 4 4 4 5 4 4 5 5 4 4 63 5 4 4 4 5 3 4 3 3 35

82 5 4 4 5 4 4 4 4 4 4 5 5 4 3 59 4 5 4 5 5 4 4 3 4 38

83 5 5 4 4 4 5 4 4 4 5 5 5 5 5 64 5 5 5 5 5 5 5 5 5 45

84 4 5 4 5 4 4 4 4 4 4 5 4 4 4 59 5 4 4 4 4 4 4 4 4 37

85 4 4 4 3 3 4 2 4 3 4 4 4 5 3 51 4 4 3 3 4 5 3 3 5 34

86 5 5 4 4 4 5 4 4 5 4 5 4 3 4 60 5 4 5 5 5 4 4 4 4 40

87 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 5 5 5 5 5 5 5 5 5 45

88 5 4 4 4 3 3 5 4 3 4 4 4 4 3 54 4 4 4 5 5 4 4 3 4 37

89 4 4 4 3 3 3 4 5 4 3 4 3 3 4 51 3 3 4 3 4 4 3 4 4 32

90 5 5 5 5 5 5 3 5 5 5 5 5 5 5 68 5 5 5 5 5 4 4 3 4 40

91 5 4 4 4 3 3 5 4 3 4 5 4 4 4 56 4 4 4 4 4 4 4 4 4 36

92 5 5 4 5 4 5 5 5 4 5 5 4 5 5 66 4 5 5 5 5 5 4 5 5 43

93 3 4 3 2 4 3 5 3 2 3 4 2 2 2 42 3 3 3 2 3 3 2 2 2 23

94 5 4 4 5 5 5 5 4 5 4 5 5 5 5 66 4 4 5 5 4 4 4 4 4 38

95 5 5 4 4 4 4 3 4 4 4 5 5 5 5 61 4 4 5 4 4 4 5 4 4 38

96 3 4 3 4 2 3 3 4 4 2 4 4 3 3 46 3 5 5 4 4 3 3 3 4 34

97 5 5 5 5 4 4 5 4 4 4 5 5 4 4 63 4 5 5 5 5 4 4 5 4 41

98 5 4 4 4 3 5 5 5 3 4 5 5 3 3 58 5 5 5 5 5 5 5 5 5 45

99 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56 4 4 4 4 4 3 5 4 5 37

100 5 5 5 5 5 5 5 4 4 5 5 5 4 4 66 5 5 5 5 5 5 5 5 5 45

6063 3923TOTAL



Identitas Responden Penelitian 

 

 

 

 

 

 

 



Hasil Uji Validitas dan Reliabilitas 

Content Marketing 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.926 14 

 

 

 

Correlations 
 X1 X2 X3 X4 X5 X6 X7 X8 X9 X10 X11 X12 X13 X14 TOTAL_X 

X1 Pearson 
Correlation 

1 .490** .592** .670** .338** .536** .421** .477** .478** .589** .507** .534** .388** .383** .726** 

Sig. (2-tailed)  .000 .000 .000 .001 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X2 Pearson 
Correlation 

.490** 1 .624** .580** .295** .645** .334** .522** .563** .420** .607** .584** .424** .578** .742** 

Sig. (2-tailed) .000  .000 .000 .003 .000 .001 .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X3 Pearson 
Correlation 

.592** .624** 1 .533** .423** .528** .408** .543** .582** .536** .401** .541** .371** .522** .747** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X4 Pearson 
Correlation 

.670** .580** .533** 1 .488** .583** .470** .514** .598** .591** .500** .591** .460** .478** .795** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X5 Pearson 
Correlation 

.338** .295** .423** .488** 1 .584** .473** .458** .482** .457** .283** .341** .534** .487** .677** 

Sig. (2-tailed) .001 .003 .000 .000  .000 .000 .000 .000 .000 .004 .001 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X6 Pearson 
Correlation 

.536** .645** .528** .583** .584** 1 .424** .572** .574** .531** .572** .645** .581** .523** .821** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X7 Pearson 
Correlation 

.421** .334** .408** .470** .473** .424** 1 .560** .338** .340** .363** .229* .242* .236* .600** 

Sig. (2-tailed) .000 .001 .000 .000 .000 .000  .000 .001 .001 .000 .022 .015 .018 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X8 Pearson 
Correlation 

.477** .522** .543** .514** .458** .572** .560** 1 .507** .395** .391** .446** .398** .392** .713** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X9 Pearson 
Correlation 

.478** .563** .582** .598** .482** .574** .338** .507** 1 .587** .331** .521** .386** .579** .747** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .001 .000  .000 .001 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X10 Pearson 
Correlation 

.589** .420** .536** .591** .457** .531** .340** .395** .587** 1 .356** .496** .414** .524** .723** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .001 .000 .000  .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X11 Pearson 
Correlation 

.507** .607** .401** .500** .283** .572** .363** .391** .331** .356** 1 .559** .497** .435** .655** 

Sig. (2-tailed) .000 .000 .000 .000 .004 .000 .000 .000 .001 .000  .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X12 Pearson 
Correlation 

.534** .584** .541** .591** .341** .645** .229* .446** .521** .496** .559** 1 .614** .577** .744** 

Sig. (2-tailed) .000 .000 .000 .000 .001 .000 .022 .000 .000 .000 .000  .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X13 Pearson 
Correlation 

.388** .424** .371** .460** .534** .581** .242* .398** .386** .414** .497** .614** 1 .647** .687** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .015 .000 .000 .000 .000 .000  .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X14 Pearson 
Correlation 

.383** .578** .522** .478** .487** .523** .236* .392** .579** .524** .435** .577** .647** 1 .727** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .018 .000 .000 .000 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

TOTAL_X Pearson 
Correlation 

.726** .742** .747** .795** .677** .821** .600** .713** .747** .723** .655** .744** .687** .727** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 

 



Brand Awareness 

Correlations 
 Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 TOTAL_Y 

Y1 Pearson 
Correlation 

1 .669** .534** .600** .726** .573** .509** .549** .623** .810** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

Y2 Pearson 
Correlation 

.669** 1 .565** .660** .691** .542** .434** .556** .582** .795** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

Y3 Pearson 
Correlation 

.534** .565** 1 .580** .653** .474** .497** .446** .477** .728** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

Y4 Pearson 
Correlation 

.600** .660** .580** 1 .730** .538** .572** .522** .606** .812** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

Y5 Pearson 
Correlation 

.726** .691** .653** .730** 1 .574** .562** .542** .686** .860** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

Y6 Pearson 
Correlation 

.573** .542** .474** .538** .574** 1 .532** .601** .488** .751** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

Y7 Pearson 
Correlation 

.509** .434** .497** .572** .562** .532** 1 .645** .564** .757** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

Y8 Pearson 
Correlation 

.549** .556** .446** .522** .542** .601** .645** 1 .649** .786** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

Y9 Pearson 
Correlation 

.623** .582** .477** .606** .686** .488** .564** .649** 1 .805** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 100 100 100 

TOTAL_Y Pearson 
Correlation 

.810** .795** .728** .812** .860** .751** .757** .786** .805** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.923 9 

 

 

 

 

 

 

 



Hasil Deskripsi Kategorisasi Tanggapan Responden 

 

Content Marketing (X) 

X1 Localization 

 
X2 Localization 

 
X3 Personalization 

 
X4 Personalization 

 



X5 Emotion 

 

X6 Emotion 

 

X7 Diversification of Approach 

 

X8 Diversification of Approach 

 

 



X9 Co-Creation and Trust 

 

X10 Co-Creation and Trust 

 

X11 Ethical and Honesty 

 

X12 Ethical and Honesty  

 

 



X13 Discussion 

 

X14 Discussion 

 

Brand Awareness (Y) 

Y1 Brand Recognition 

 

Y2 Brand Recognition 

 



Y3 Brand Recall 

 

Y4 Brand Recall 

 

Y5 Brand Recall 

 

Y6 Purchase Decision 

 

 



Y7 Purchase Decision 

 

Y8 Consumption 

 

Y9 Consumption 

 

 

 

 

 

 

 



Hasil Uji Regresi, Hipotesis (Uji t), dan Koefisien Determinasi (R2) 

 

 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .832a .693 .690 2.91906 

a. Predictors: (Constant), Content Marketing 

 

 

 

 

 

 

 

 

 

 

 

 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 4.334 2.364  1.833 .070 

Content Marketing .576 .039 .832 14.872 .000 

a. Dependent Variable: Brand Awareness 
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