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ABSTRAK

Usaha Mikro, Kecil, dan Menengah (UMKM) merupakan salah satu penopang
terbesar bagi perekonomian nasional di Indonesia. UMKM di Indonesia pun beragam
jenis dari setiap daerah. Komoditas kopi memegang peranan penting bagi sumber
pendapatan negara dan sebagai andalan ekspor dari Indonesia. Usaha produksi kopi
milik Bapak Zaini merupakan salah satu UMKM yang bergerak sebagai produsen kopi
bubuk dan menjual kopi di pasar tradisional berada di desa Talang Balai. Usaha tidak
memiliki identitas usaha dan belum pernah menggunakan media promosi apapun dalam
melakukan pemasaran. Penelitian ini dilakukan untuk mengetahui kondisi SDM
(Sumber Daya Manusia), Produksi, Pemasaran, dan Keuangan serta menghasilkan
rancangan digital marketing pada usaha kopi milik Bapak Zaini dengan memanfaatkan
peluang penggunaan internet di Indonesia. Penelitian ini menggunakan metode
kualitatif. Hasil penelitian ini berupa rancangan digital marketing melalui media sosial
WhatsApp Business, Facebook, Instagram dan SEO pada Website. Hasil penelitian
menjelaskan bahwa jenis konten yang paling diminati pengguna media sosial adalah
jenis konten orisinil berupa hiburan dan edukasi melalui video reels. Hasil penelitian
ini diharapkan dapat menjadi rujukan bagi pengelola usaha Kopi milik Bapak Zaini.

Kata Kunci: Pemasaran Digital, Kopi Robusta, Sosial Media



ABSTRACT

Micro, Small and Medium Enterprises (MSMES) are one of the biggest pillars for
the national economy in Indonesia. MSMEs in Indonesia also have various types from
each region. The coffee commodity plays an important role for the country's source of
income and as a mainstay of exports from Indonesia. Mr. Zaini's coffee production
business is one of the MSMEs which operates as a ground coffee producer and sells
coffee at a traditional market located in the village of Talang Balai. The business does
not have a business identity and has never used any promotional media in conducting
marketing. This research was conducted to determine the condition of HR (Human
Resources), Production, Marketing, and Finance as well as to produce a digital
marketing plan for Mr. Zaini's coffee business by taking advantage of internet usage
opportunities in Indonesia. This study uses a qualitative method. The results of this study
are in the form of a digital marketing design through social media WhatsApp Business,
Facebook, Instagram and SEO on the Website. The results of the study explain that the
type of content that social media users are most interested in is original content in the
form of entertainment and education through video reels. The results of this study are
expected to be a reference for the manager of Mr. Zaini's coffee business.

Keywords: Digital Marketing, Robusta Coffee, Social Media
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