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ABSTRAK  

Penelitian ini bertujuan untuk mengetahui pengaruh Iklan Media Elektronik 

terhadap Keputusan Pembelian produk kosmetik Wardah pada mahasiswi jurusan 

Administrasi Bisnis DIII Politeknik Negeri Sriwijaya.  Metode yang digunakan 

pada penelitian adalah metode penelitian kuantitatif deskriptif dengan teknik 

pengambilan data berupa survey terhadap mahasiswi jurusan Administrasi Bisnis 

DIII Politeknik Negeri Sriwijaya melalui kuesioner yang dibagikan dengan 

sampel 100 orang responden.  Data penelitian menggunkan Analisis regresi 

Linear Sederhana yang diolah menggunakan aplikasi SPSS (Statistical Product 

and Service Solution) versi 22 for windows.  Berdasarkan hasil hipotesis uji t 

variable iklan media elektronik berpengaruh positif terhadap keputusan 

pembelian.  Hal ini terbukti dari tingkat signifikan t lebih kecil dari 0,05 (0,000 < 

0,05) maka hipotesis penelitian ini menolak Ho dan menerima Ha.  Hipotesis yang 

menyatakan menerima Ha menunjukkan bahwa variable Iklan Media Elektronik 

secara parsial memiliki pengaruh signifikan terhadap Keputusan Pembelian.  

Analisis koefisien dterminasi (R2) adalah 0,372 artinya perubahan keputusan 

pmbeelian (Y) mampu diterapkan oleh perubahan variable Iklan Media Elektronik 

secara bersama-sama sebesar 37,1%. 

KataKunci:  Iklan Media Elektronik dan Keputusan Pembelian 
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ABSTRACT 

This study aims to determine the effect of Electronic Media Advertising on 

Purchase Decision of Wardah cosmetic products for female students majoring in 

Business Administration DIII Sriwijaya State Polytechnic. The method used in 

this research is descriptive quantitative research method with data collection 

techniques in the form of a survey of female students majoring in Business 

Administration DIII Sriwijaya State Polytechnic through a questionnaire 

distributed to a sample of 100 respondents. The research data used Simple Linear 

Regression Analysis which was processed using the SPSS (Statistical Product and 

Service Solution) application version 22 for Windows. Based on the results of the 

t test hypothesis, the electronic media advertising variable has a positive effect on 

purchasing decisions. This is evident from the significant level t is smaller than 

0.05 (0.000 < 0.05) so the research hypothesis rejects Ho and accepts Ha. The 

hypothesis that accepts Ha indicates that Electronic Media Advertising variables 

partially have a significant influence on Purchasing Decisions. Analysis of the 

coefficient of determination (R2) is 0.372, meaning that changes in purchasing 

decisions (Y) can be implemented by changes in Electronic Media Advertising 

variables that together amount to 37.1%. 

 

Keywords: Electronic Media Advertising and Purchasing Decisions 
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