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ABSTRAK 

Tujuan dari penulisan skripsi ini menghasilkan perancangan digital marketing 

untuk memperluas pasar pada usaha Pabrik Nugget Unggul. Penulis membahas 

mengenai Strategi Pengembangan usaha pada UMKM Pabrik Nugget Unggul 

Melalui Perancangan Pemasaran Digital (Digital Marketing). Penulis 

menggunakan metode kualitatif dan melakukan pengumpulan data melalui 

wawancara, observasi dan studi kepustakaan. Hasil penelitian ini menghasilkan 

rancangan digital marketing melalui sosial media yaitu facebook, WhatsApp 

business, dan Instagram, penambahan lokasi pada google maps serta pembuatan 

linktree. Hasil unggahan postingan menghasilkan jenis konten berupa konten 

orisinal, vidio, polling, tips dan trik, hiburan, inspirasi dan motivasi serta vidio 

panduan. Hasil perancangan digital marketing ini diharapkan dapat terus dijalankan 

agar dapat meningkatkan jumlah konsumen dan pemasaran Pabril Nugget Unggul 

lebih tersebar secara mendunia melalui digital marketing. 

 

Kata kunci: Digital marketing, sosial media, konten 
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ABSTRACT 

The purpose of  this thesis to produce a digital marketing design to expand the 

market for the Superior Nugget Factory business. The thesis discussed about  

business development strategies for MSME Nugget Factory through Digital 

Marketing Design (Digital Marketing). The analyst used qualitative methods and 

collected data through interviews, observation and literature studied. The results 

of this study descrube  a digital marketing design through social media, namely 

Facebook, WhatsApp business, and Instagram, add locations to Google maps and 

created a linktree. The results of uploaded posts produce types of content in the 

form of original content, videos, polls, tips and tricks, entertainment, inspiration 

and motivation as well as guide videos and this digital marketing design were 

expected to continue to be implemented in order to increase the number of 

consumers and the marketing of the Superior Nugget Factory were more spread 

worldwide through digital marketing. 

 

Keywords: Digital marketing, social media, content 
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