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ABSTRAK 

 

Judul penelitian ini adalah “Pengaruh Fitur Layanan Aplikasi DANA Terhadap 

Keputusan Konsumen (Studi Kasus Pada Mahasiswa Program Studi DIII 

Administrasi Bisnis, Politeknik Negeri Sriwijaya)”.  Tujuan penelitian ini untuk 

mengetahui pengaruh fitur layanan aplikasi dompet digital DANA terhadap 

keputusan konsumen pada mahasiswa Program Studi Administrasi Bisnis, 

Politeknik Negeri Sriwijaya. Jenis penelitian ini adalah kuantitatif dengan sampel 

dihitung menggunakan rumus Slovin yaitu 104 responden yang merupakan 

mahasiswa Program Studi DIII Administrasi Bisnis, Politeknik Negeri Sriwijaya.  

Data dikumpulkan melalui kuisioner, studi pustaka dan dihitung menggunakan 

program SPSS (Statistical Product for Service Solution) versi 26.  Analisis data 

menggunakan Uji Validitas, Uji Regresi Linier Sederhana, Uji Parsial (t), dan 

Koefisien Determinasi.  Hasil penelitian menunjukkan fitur layanan berpengaruh 

positif dan signifikan terhadap konsumen pada mahasiswa DIII Administrasi Bisnis 

Politeknik Negeri Sriwijaya.  Hal ini dibuktikan dengan besarnya nilai thitung sebesar 

12,005 > ttabel 1,198 dan perbandingan taraf signifikan 0,000 < 0,05 dan nilai 

koefisien determinasi 58,6% serta hasil persamaan regresi sederhana yaitu Y= 

1,206 + 0,914X, hasil ini membuktikan nilai koefisien regresi variabel fitur layanan 

sebesar 0,914 bersifat positif. 

 

 

Kata kunci:  DANA, fitur layanan, keputusan konsumen 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

x 
 

ABSTRACT 

 

The title of this research is "The Effect of DANA Application Service Features on 

Consumer Decisions (Case Study on Students of DIII Business Administration 

Study Program, Sriwijaya State Polytechnic).  The purpose of this study was to 

determine the effect of service features of the DANA digital wallet application on 

consumer decisions in Business Administration Study Program students, Sriwijaya 

State Polytechnic. This type of research is quantitative with a sample calculated 

using the Slovin formula, namely 104 respondents who are students of the DIII 

Business Administration Study Program, Sriwijaya State Polytechnic.  Data was 

collected through questionnaires, literature studies and calculated using the SPSS 

(Statistical Product for Service Solution) program version 26. Data analysis uses 

Validity Test, Simple Linear Regression Test, Partial Test (t), and Coefficient of 

Determination.  The results showed that service features had a positive and 

significant effect on consumers in DIII Business Administration students at 

Sriwijaya State Polytechnic.  This is evidenced by the magnitude of the tcount value 

of 12.005> t table 1.198 and the comparison of the significant level of 0.000 <0.05 

and the coefficient of determination of 58.6% and the results of the simple 

regression equation, namely Y = 1.206 + 0.914X, these results prove that the 

regression coefficient value of the service feature variable of 0.914 is positive. 
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