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ABSTRAK 

 

Laporan Akhir ini bertujuan untuk mengatahui pengaruh kualitas produk dan 

harga terhadap keputusan pembelian di marketplace Shopee pada mahasiswa DII 

Administrasi Bisnis, Politeknik Negeri Sriwijaya. Metodologi penelitian yang 

digunakan adalah penelitian kuantitatif dengan jumlah responden sebanyak 147 

orang. Teknik pengumpulan data menggunakan kuesioner yang diolah 

menggunakan program SPSS versi 26 for windows. Analisis data menggunakan 

Uji Validitas, Uji Reliabilitas, Uji Parsial (uji t), Uji Simultan (uji f), Koefisien 

Determinasi dan analisis Regresi  Linier Berganda. Hasil penelitian menunjukkan 

bahwa kualitas produk berpengaruh secara positif dan signifikan terhadap 

keputusan pembelian, hal ini dibuktikan dengan dengan besarnya nilai thitung yaitu 

sebesar 4,837 > ttabel sebesar 1,655. Harga juga berpengaruh secara parsial 

terhadap keputusan pembelian pada marketplace Shopee, hal tersebut dibuktikan 

dengan nilai thitung sebesar 6,177 > ttabel 1,655.. Sedangkan, berdasarkan hasil 

perhitungan statistik uji simultan, maka dapat disimpulkan bahwa kualitas produk 

dan harga berpengaruh secara simultan terhadap keputusan pembelian pada 

marketplace Shopee, hal tersebut dibuktikan dengan nilai Fhitung > Ftabel yaiutu 

sebesar 80,742 > 3,06. Serta koefisien determinasi yakni 0,529  yang berarti 

bahwa keputusan pembelian dapat dijelaskan oleh variabel kualitas produk, dan 

sebesar 52,9%. 

 

Kata Kunci : Kualitas produk, Harga,Keputusan Pembelian 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

x 
 

ABSTRACT 

 

This Final Report aims to determine the effect of product quality and price on 

purchasing decisions in the Shopee marketplace for DII Business Administration 

students, Sriwijaya State Polytechnic. The research methodology used is 

quantitative research with a total of 147 respondents. The data collection 

technique used a questionnaire which was processed using the SPSS version 26 

for Windows program. Data analysis used Validity Test, Reliability Test, Partial 

Test (t test), Simultaneous Test (f test), Coefficient of Determination and Multiple 

Linear Regression analysis. The results showed that product quality had a positive 

and significant effect on purchasing decisions, this was evidenced by the large 

tcount value of 4.837 > ttable of 1.655. Price also has a partial effect on 

purchasing decisions on the Shopee marketplace, this is evidenced by the tcount 

value of 6.177 > ttable 1.655. Meanwhile, based on the results of simultaneous 

test statistical calculations, it can be concluded that product quality and price 

simultaneously influence purchasing decisions on the marketplace Shopee, this is 

evidenced by the value of Fcount > Ftable, which is 80.742 > 3.06. As well as the 

coefficient of determination which is 0.529 which means that purchasing 

decisions can be explained by product quality variables, and equal to 52.9%. 

 

Keywords: Product quality, Price, Purchase Decision 
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