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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh experiential marketing 

terhadap customer satisfaction pada event sports tourism Proliga 2023 di Kota 

Palembang. Adapun variabel dari experiential marketing terdiri dari sense, feel, 

think, act dan relate. Jenis penelitian ini yaitu penelitian explanatory research 

dengan pendekatan kuantitatif. Sampel yang digunakan sebanyak 100 responden 

dengan teknik nonprobability sampling. Teknik analisis data yang digunakan 

adalah teknik analisis statistik dengan menggunakan Sofware IBM SPSS versi 26. 

Setelah data terkumpul, data akan diolah, dan diuji dengan menggunakan uji 

validitas, uji reliabilitas, uji parsial (uji t), uji simultan (uji F), koefisien korelasi, 

koefisien determinasi, serta analisis linear berganda. Hasil penelitian ini 

menunjukkan bahwa secara parsial, tiga dari lima variabel experiential marketing 

yaitu think, act dan relate berpengaruh signifikan terhadap customer satisfaction 

pada event sports tourism Proliga 2023 di Kota Palembang dengan nilai thitung 

think (3,041), act (4,508), dan relate (4,333) > ttabel (1,985). Kemudian 

berdasarkan uji F menunjukkan bahwa secara simultan experiential marketing 

berpengaruh sangat kuat terhadap customer satisfaction pada event sports tourism 

Proliga 2023 di Kota Palembang dengan nilai Fhitung (144,228) > Ftabel (2,31) 

dengan tingkat Signifikan (0,000) < α (0,05). 

 

Kata Kunci : Experiential Marketing, Customer Satisfaction, Event Sports 

                       Tourism 
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ABSTRACT 

 

This study aims to determine the effect of experiential marketing on customer 

satisfaction at the 2023 Proliga sports tourism event in Palembang City. The 

variables of experiential marketing consist of sense, feel, think, act and relate. 

This type of research is explanatory research with a quantitative approach. The 

sample used was 100 respondents with a nonprobability sampling technique. The 

data analysis technique used is a statistical analysis technique using IBM SPSS 

Software version 26. After the data is collected, the data will be processed and 

tested using a validity test, reliability test, partial test (t-test), simultaneous test (F 

test), coefficient correlation, coefficient of determination, and multiple linear 

analysis. The results of this study indicate that partially, three out of the five 

experiential marketing variables, namely think, act, and relate, have a significant 

effect on customer satisfaction at the Proliga 2023 sports tourism event in 

Palembang City with tcount think (3,041), act (4,508), and relate (4,333) > ttable 

(1,985). Then based on the F test shows that simultaneously experiential 

marketing has a very strong effect on customer satisfaction at the Proliga 2023 

sports tourism event in Palembang City with a Fcount (144,228) > Ftable (2,31) 

with a Significant level (0.000) <α (0.05). 

 

Keywords: Experiential Marketing, Customer Satisfaction, Event Sports Tourism 
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