
 

 

 

  

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 

     Hasil Uji Validitas 

    Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 Brand_Image 

X1.1 Pearson Correlation 1 .799** .405** .492** .357** .359** .163 .315** .652** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .106 .001 .000 

N 100 100 100 100 100 100 100 100 100 

X1.2 Pearson Correlation .799** 1 .492** .552** .385** .375** .197* .363** .698** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .050 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X1.3 Pearson Correlation .405** .492** 1 .731** .406** .465** .344** .497** .743** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X1.4 Pearson Correlation .492** .552** .731** 1 .410** .467** .305** .437** .745** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .002 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X1.5 Pearson Correlation .357** .385** .406** .410** 1 .753** .130 .478** .723** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .197 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X1.6 Pearson Correlation .359** .375** .465** .467** .753** 1 .168 .539** .757** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .094 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X1.7 Pearson Correlation .163 .197* .344** .305** .130 .168 1 .396** .513** 

Sig. (2-tailed) .106 .050 .000 .002 .197 .094  .000 .000 

N 100 100 100 100 100 100 100 100 100 

X1.8 Pearson Correlation .315** .363** .497** .437** .478** .539** .396** 1 .759** 

Sig. (2-tailed) .001 .000 .000 .000 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 100 100 

Brand_Image Pearson Correlation .652** .698** .743** .745** .723** .757** .513** .759** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 100 



 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

  Hasil Uji Validitas 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 Brand_Value 

X2.1 Pearson Correlation 1 .722** .576** .562** .638** .624** .523** .597** .781** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X2.2 Pearson Correlation .722** 1 .688** .605** .651** .667** .541** .650** .815** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X2.3 Pearson Correlation .576** .688** 1 .670** .648** .688** .544** .550** .792** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X2.4 Pearson Correlation .562** .605** .670** 1 .732** .779** .740** .678** .858** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X2.5 Pearson Correlation .638** .651** .648** .732** 1 .794** .707** .723** .878** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X2.6 Pearson Correlation .624** .667** .688** .779** .794** 1 .801** .805** .917** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X2.7 Pearson Correlation .523** .541** .544** .740** .707** .801** 1 .731** .834** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 .000 

N 100 100 100 100 100 100 100 100 100 

X2.8 Pearson Correlation .597** .650** .550** .678** .723** .805** .731** 1 .853** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 100 100 

Brand_Value Pearson Correlation .781** .815** .792** .858** .878** .917** .834** .853** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  



 

N 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 



 

 

 

Hasil Uji Validitas 

Correlations 

 X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 

Brand 

Awareness 

X3.1 Pearson Correlation 1 .830** .817** .798** .696** .796** .658** .645** .888** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X3.2 Pearson Correlation .830** 1 .830** .807** .750** .741** .600** .651** .885** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X3.3 Pearson Correlation .817** .830** 1 .866** .816** .810** .705** .708** .932** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X3.4 Pearson Correlation .798** .807** .866** 1 .802** .805** .698** .646** .914** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X3.5 Pearson Correlation .696** .750** .816** .802** 1 .757** .687** .687** .881** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X3.6 Pearson Correlation .796** .741** .810** .805** .757** 1 .708** .697** .895** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X3.7 Pearson Correlation .658** .600** .705** .698** .687** .708** 1 .687** .818** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 .000 

N 100 100 100 100 100 100 100 100 100 

X3.8 Pearson Correlation .645** .651** .708** .646** .687** .697** .687** 1 .815** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 100 100 

Brand Awareness Pearson Correlation .888** .885** .932** .914** .881** .895** .818** .815** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 



 

 

                               Hasil Uji Validitas 

                           Correlations 

 Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7 Y1.8 Y1.9 Y1.10 

Keputusan 

Wisatawan 

Y1.1 Pearson Correlation 1 .708** .600** .556** .613** .419** .458** .353** .345** .411** .493** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y1.2 Pearson Correlation .708** 1 .589** .729** .632** .444** .375** .394** .489** .586** .569** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y1.3 Pearson Correlation .600** .589** 1 .765** .667** .343** .365** .396** .352** .504** .390** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y1.4 Pearson Correlation .556** .729** .765** 1 .759** .420** .392** .400** .389** .620** .471** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y1.5 Pearson Correlation .613** .632** .667** .759** 1 .493** .460** .542** .498** .602** .491** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y1.6 Pearson Correlation .419** .444** .343** .420** .493** 1 .533** .653** .630** .566** .460** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y1.7 Pearson Correlation .458** .375** .365** .392** .460** .533** 1 .281** .265** .469** .414** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .005 .008 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y1.8 Pearson Correlation .353** .394** .396** .400** .542** .653** .281** 1 .871** .583** .407** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .005  .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y1.9 Pearson Correlation .345** .489** .352** .389** .498** .630** .265** .871** 1 .578** .459** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .008 .000  .000 .000 



 

N 100 100 100 100 100 100 100 100 100 100 100 

Y1.10 Pearson Correlation .411** .586** .504** .620** .602** .566** .469** .583** .578** 1 .691** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Brand Awareness Pearson Correlation .493** .569** .390** .471** .491** .460** .414** .407** .459** .691** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 



 

 

HASIL UJI RELIABILITAS 

 

1. Variabel Brand Image (X1) 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,836 8 

 

2. Variabel Brand Value (X2) 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,940 8 

 

2. Variabel Brand Awareness (X2) 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,957 8 

 

3. Variabel Keputusan Wisatawan (Y) 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,907 10 

 

 

 

 

 

 

 

 

 

 

 



 

HASIL UJI KOEFISIEN DETERMINASI, ANALISIS REGRESI LINIER 

BERGANDA, UJI t, DAN UJI F 

 

HASIL UJI KOEFISIEN DETERMINASI (R2) 

Model Summary 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 ,864a ,747 ,739 3,683 

a. Predictors: (Constant), Brand_Awareness (X3), Brand_Value(X2), Brand_Image (X1) 
b. Dependent Variabel : Keputusan_Wisatawan (Y) 

 

       HASIL UJI ANALISIS REGRESI LINIER BERGANDA 

Coefficientsa
 

Model 
Unstandardized Coefficients Standardized Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1,787 2,417  ,739 ,461 

Brand_Image ,502 ,104 ,363 4,822 ,001 

Brand_Value ,468 ,116 ,116 4,038 ,001 

Brand_Awareness ,239 ,071 ,071 3,372 ,001 

a. Dependent Variable: Keputusan_Wisatawan (Y) 

 

HASIL UJI t 

  Coefficientsa 

Model 
Unstandardized Coefficients Standardized Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1,787 2,417  ,739 ,461 

Brand_Image ,502 ,104 ,363 4,822 ,001 

Brand_Value ,468 ,116 ,116 4,038 ,001 

Brand_Awareness ,239 ,071 ,071 3,372 ,001 

a. Dependent Variable: Keputusan_Wisatawan (Y) 

 

HASIL UJI F 

ANOVAa 
Model Sum of Squares Df Mean Square F Sig. 

1 Regression 3840,758 2 1280,253 94,362 ,000b 

Residual 1302,482 96 13,568   
Total 5143,240 99    

a. Dependent Variable: Keputusan_Wisatawan (Y) 
b. Predictors: (Constant), Brand Awareness (X3), Brand_Value (X2), Brand Image (X1) 



 

 

FREKUENSI JAWABAN RESPONDEN 

VARIABEL BRAND IMAGE (X1) 

 

X1.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.0 1.0 1.0 

TS 3 3.0 3.0 4.0 

RR 10 10.0 10.0 14.0 

S 50 50.0 50.0 64.0 

SS 36 36.0 36.0 100.0 

Total 100 100.0 100.0  

 

X1.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.0 1.0 1.0 

TS 1 1.0 1.0 2.0 

RR 15 15.0 15.0 17.0 

S 51 51.0 51.0 68.0 

SS 32 32.0 32.0 100.0 

Total 100 100.0 100.0  

 

X1.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 2 2.0 2.0 2.0 

RR 13 13.0 13.0 15.0 

S 55 55.0 55.0 70.0 

SS 30 30.0 30.0 100.0 

Total 100 100.0 100.0  

 

X1.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 2 2.0 2.0 2.0 

RR 13 13.0 13.0 15.0 

S 46 46.0 46.0 61.0 

SS 39 39.0 39.0 100.0 

Total 100 100.0 100.0  

 

X1.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 3 3.0 3.0 3.0 

TS 10 10.0 10.0 13.0 

RR 12 12.0 12.0 25.0 

S 35 35.0 35.0 60.0 

SS 40 40.0 40.0 100.0 

Total 100 100.0 100.0  



 

 

 

X1.6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 2 2.0 2.0 2.0 

TS 8 8.0 8.0 10.0 

RR 15 15.0 15.0 25.0 

S 38 38.0 38.0 63.0 

SS 37 37.0 37.0 100.0 

Total 100 100.0 100.0  

 

X1.7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 4 4.0 4.0 4.0 

TS 11 11.0 11.0 15.0 

RR 14 14.0 14.0 29.0 

S 38 38.0 38.0 67.0 

SS 33 33.0 33.0 100.0 

Total 100 100.0 100.0  

 

X1.8 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 7 7.0 7.0 7.0 

TS 26 26.0 26.0 33.0 

RR 24 24.0 24.0 57.0 

S 23 23.0 23.0 80.0 

SS 20 20.0 20.0 100.0 

Total 100 100.0 100.0  

 

 

 

 

 

 

 

 

 

 

 

 

 



 

FREKUENSI JAWABAN RESPONDEN 

VARIABEL BRAND VALUE (X2) 

 

X2.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 2 2.0 2.0 2.0 

TS 7 7.0 7.0 9.0 

RR 20 20.0 20.0 29.0 

S 43 43.0 43.0 72.0 

SS 28 28.0 28.0 100.0 

Total 100 100.0 100.0  

 

X2.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 2 2.0 2.0 2.0 

RR 25 25.0 25.0 27.0 

S 43 43.0 43.0 70.0 

SS 30 30.0 30.0 100.0 

Total 100 100.0 100.0  

 

X2.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 3 3.0 3.0 3.0 

RR 24 24.0 24.0 27.0 

S 38 38.0 38.0 65.0 

SS 35 35.0 35.0 100.0 

Total 100 100.0 100.0  

 

X2.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 8 8.0 8.0 8.0 

RR 23 23.0 23.0 31.0 

S 42 42.0 42.0 73.0 

SS 27 27.0 27.0 100.0 

Total 100 100.0 100.0  

 

X2.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 2 2.0 2.0 2.0 

TS 6 6.0 6.0 8.0 

RR 22 22.0 22.0 30.0 

S 45 45.0 45.0 75.0 

SS 25 25.0 25.0 100.0 

Total 100 100.0 100.0  

 

 

 



 

X2.6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.0 1.0 1.0 

TS 6 6.0 6.0 7.0 

RR 24 24.0 24.0 31.0 

S 42 42.0 42.0 73.0 

SS 27 27.0 27.0 100.0 

Total 100 100.0 100.0  

 

X2.7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 3 3.0 3.0 3.0 

TS 3 3.0 3.0 6.0 

RR 26 26.0 26.0 32.0 

S 43 43.0 43.0 75.0 

SS 25 25.0 25.0 100.0 

Total 100 100.0 100.0  

 

X2.8 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.0 1.0 1.0 

TS 6 6.0 6.0 7.0 

RR 19 19.0 19.0 26.0 

S 46 46.0 46.0 72.0 

SS 28 28.0 28.0 100.0 

Total 100 100.0 100.0  

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

FREKUENSI JAWABAN RESPONDEN 

VARIABEL BRAND AWARENESS (X3) 

 

X3.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 3 3.0 3.0 3.0 

TS 11 11.0 11.0 14.0 

RR 17 17.0 17.0 31.0 

S 38 38.0 38.0 69.0 

SS 31 31.0 31.0 100.0 

Total 100 100.0 100.0  

 

X3.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 5 5.0 5.0 5.0 

TS 8 8.0 8.0 13.0 

RR 22 22.0 22.0 35.0 

S 36 36.0 36.0 71.0 

SS 29 29.0 29.0 100.0 

Total 100 100.0 100.0  

 

X3.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 3 3.0 3.0 3.0 

TS 9 9.0 9.0 12.0 

RR 20 20.0 20.0 32.0 

S 36 36.0 36.0 68.0 

SS 32 32.0 32.0 100.0 

Total 100 100.0 100.0  

 

X3.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 4 4.0 4.0 4.0 

TS 8 8.0 8.0 12.0 

RR 23 23.0 23.0 35.0 

S 36 36.0 36.0 71.0 

SS 29 29.0 29.0 100.0 

Total 100 100.0 100.0  

 

X3.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 3 3.0 3.0 3.0 

TS 9 9.0 9.0 12.0 

RR 15 15.0 15.0 27.0 

S 41 41.0 41.0 68.0 

SS 32 32.0 32.0 100.0 

Total 100 100.0 100.0  



 

 

 

X3.6  

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.0 1.0 1.0 

TS 8 8.0 8.0 9.0 

RR 20 20.0 20.0 29.0 

S 41 41.0 41.0 70.0 

SS 30 30.0 30.0 100.0 

Total 100 100.0 100.0  

 

X3.7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 4 4.0 4.0 4.0 

TS 8 8.0 8.0 12.0 

RR 18 18.0 18.0 30.0 

S 37 37.0 37.0 67.0 

SS 33 33.0 33.0 100.0 

Total 100 100.0 100.0  

 

X3.8 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 5 5.0 5.0 5.0 

TS 5 5.0 5.0 10.0 

RR 16 16.0 16.0 26.0 

S 38 38.0 38.0 64.0 

SS 36 36.0 36.0 100.0 

Total 100 100.0 100.0  

 

 

 

 

 

 

 

 

 

 

 

 

 



 

FREKUENSI JAWABAN RESPONDEN 

VARIABEL KEPUTUSAN WISATAWAN (Y) 

 

Y1.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.0 1.0 1.0 

TS 5 5.0 5.0 6.0 

RR 19 19.0 19.0 25.0 

S 42 42.0 42.0 67.0 

SS 33 33.0 33.0 100.0 

Total 100 100.0 100.0  

 

Y1.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 2 2.0 2.0 2.0 

RR 20 20.0 20.0 22.0 

S 37 37.0 37.0 59.0 

SS 41 41.0 41.0 100.0 

Total 100 100.0 100.0  

 

Y1.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 2 2.0 2.0 2.0 

RR 16 16.0 16.0 18.0 

S 31 31.0 31.0 49.0 

SS 51 51.0 51.0 100.0 

Total 100 100.0 100.0  

 

Y1.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 3 3.0 3.0 3.0 

RR 14 14.0 14.0 17.0 

S 35 35.0 35.0 52.0 

SS 48 48.0 48.0 100.0 

Total 100 100.0 100.0  

 

Y1.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.0 1.0 1.0 

TS 3 3.0 3.0 4.0 

RR 13 13.0 13.0 17.0 

S 41 41.0 41.0 58.0 

SS 42 42.0 42.0 100.0 

Total 100 100.0 100.0  

 

 

 



 

Y1.6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 7 7.0 7.0 7.0 

TS 23 23.0 23.0 30.0 

RR 24 24.0 24.0 54.0 

S 24 24.0 24.0 78.0 

SS 22 22.0 22.0 100.0 

Total 100 100.0 100.0  

 

Y1.7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 4 4.0 4.0 4.0 

TS 11 11.0 11.0 15.0 

RR 11 11.0 11.0 26.0 

S 43 43.0 43.0 69.0 

SS 31 31.0 31.0 100.0 

Total 100 100.0 100.0  

 

Y1.8 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 4 4.0 4.0 4.0 

TS 7 7.0 7.0 11.0 

RR 24 24.0 24.0 35.0 

S 29 29.0 29.0 64.0 

SS 36 36.0 36.0 100.0 

Total 100 100.0 100.0  

 

Y1.9 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 4 4.0 4.0 4.0 

TS 9 9.0 9.0 13.0 

RR 19 19.0 19.0 32.0 

S 40 40.0 40.0 72.0 

SS 28 28.0 28.0 100.0 

Total 100 100.0 100.0  

 

Y1.10 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 8 8.0 8.0 8.0 

RR 21 21.0 21.0 29.0 

S 39 39.0 39.0 68.0 

SS 32 32.0 32.0 100.0 

Total 100 100.0 100.0  

 

 

 

 



 

REKAPITULASI JAWABAN RESPONDEN 

HASIL KUISIONER PENELITIAN 

PENGARUH BRANDING SUSTAINABLE TOURISM TERHADAP KEPUTUSAN 

WISTAWAN MENGIKUTI KEGIATAN BEACH VOLUNTRIP 

 

No X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 TX1 

1.  5 5 5 5 5 2 5 2 34 

2.  5 5 5 5 5 5 5 5 40 

3.  3 3 4 4 5 5 4 3 31 

4.  5 5 4 5 5 5 1 2 32 

5.  4 4 2 2 4 3 2 2 23 

6.  4 4 4 4 5 5 3 3 32 

7.  5 5 4 5 4 5 3 3 34 

8.  4 4 4 3 4 4 4 2 29 

9.  3 3 3 3 3 3 3 2 23 

10.  5 5 5 5 5 5 5 5 40 

11.  4 4 4 4 4 4 4 4 32 

12.  5 4 4 5 5 5 2 3 33 

13.  5 4 4 4 4 4 5 4 34 

14.  4 4 4 4 4 4 4 4 32 

15.  5 5 5 5 5 5 5 5 40 

16.  5 5 4 4 2 2 5 2 29 

17.  5 4 4 4 5 5 4 4 35 

18.  5 5 5 5 5 4 4 4 37 

19.  5 4 4 4 4 4 4 3 32 

20.  5 5 5 5 1 1 1 1 24 

21.  5 5 4 4 2 4 4 3 31 

22.  4 4 5 5 5 5 2 2 32 

23.  4 4 4 4 2 2 4 4 28 

24.  5 5 5 5 5 5 5 5 40 

25.  4 4 5 4 4 4 4 3 32 

26.  4 4 4 4 4 4 5 2 31 

27.  5 5 5 5 4 5 5 3 37 

28.  5 4 4 5 4 4 5 4 35 

29.  5 5 5 5 5 5 5 5 40 

30.  4 4 4 4 4 4 4 2 30 

31.  5 5 5 5 5 5 5 5 40 

32.  5 4 4 4 4 4 4 4 33 

33.  4 3 4 4 4 4 1 2 26 

34.  5 5 4 4 2 4 5 2 31 

35.  4 3 4 4 2 3 4 4 28 



 

36.  4 4 4 4 4 4 4 4 32 

37.  4 3 3 4 3 4 4 2 27 

38.  4 4 4 4 4 4 4 4 32 

39.  5 5 5 5 5 5 5 5 40 

40.  4 4 3 4 3 2 3 3 26 

41.  4 3 3 3 4 4 1 1 23 

42.  4 5 5 5 5 5 5 4 38 

43.  4 4 5 5 5 5 5 3 36 

44.  3 3 3 4 2 2 5 1 23 

45.  4 4 2 3 2 2 2 2 21 

46.  5 5 5 5 4 4 5 3 36 

47.  4 4 4 5 5 5 4 1 32 

48.  4 4 4 4 5 5 3 1 30 

49.  5 4 4 5 5 4 5 4 36 

50.  3 4 4 3 4 4 4 4 30 

51.  3 4 4 4 4 3 2 2 26 

52.  4 4 4 4 4 2 2 2 26 

53.  4 4 4 4 1 1 5 1 24 

54.  5 5 4 5 5 5 3 3 35 

55.  2 3 4 4 5 3 3 3 27 

56.  5 3 4 3 3 3 3 3 27 

57.  4 4 4 4 3 4 2 2 27 

58.  4 5 4 5 4 5 4 5 36 

59.  4 4 3 4 5 4 4 4 32 

60.  4 4 4 4 3 4 2 2 27 

61.  5 5 5 5 4 5 4 5 38 

62.  4 4 4 3 5 4 4 4 32 

63.  4 4 4 4 3 3 4 2 28 

64.  4 5 4 4 2 4 3 2 28 

65.  4 4 4 4 5 4 4 5 34 

66.  4 4 4 4 5 4 5 2 32 

67.  4 4 4 4 4 4 4 3 31 

68.  4 4 4 4 4 4 3 3 30 

69.  3 3 3 4 2 2 5 1 23 

70.  5 5 5 5 5 5 5 5 40 

71.  4 4 3 3 4 4 5 2 29 

72.  3 3 3 3 3 3 3 3 24 

73.  4 4 5 5 5 5 4 4 36 

74.  4 4 5 5 5 5 4 4 36 

75.  5 5 5 5 5 5 5 2 37 

76.  4 3 3 3 3 3 4 2 25 

77.  4 4 3 3 3 3 4 2 26 

78.  4 4 4 4 3 3 3 3 28 



 

79.  4 4 4 4 4 4 4 4 32 

80.  4 4 4 4 5 5 4 4 34 

81.  5 5 5 5 5 5 5 5 40 

82.  4 4 4 4 4 3 4 2 29 

83.  4 4 3 4 5 5 2 2 29 

84.  5 5 5 5 5 5 2 5 37 

85.  5 5 5 5 5 5 2 5 37 

86.  4 4 4 4 4 4 4 4 32 

87.  5 5 5 5 5 5 5 5 40 

88.  5 5 5 5 5 5 5 5 40 

89.  4 4 5 4 4 4 4 3 32 

90.  4 4 4 5 5 5 5 5 37 

91.  5 5 5 5 5 5 5 5 40 

92.  3 4 4 4 4 3 4 3 29 

93.  1 1 5 5 1 3 5 3 24 

94.  2 2 4 2 3 4 3 3 23 

95.  4 5 4 4 4 4 4 4 33 

96.  3 3 4 5 4 4 4 4 31 

97.  3 3 4 3 4 4 4 3 28 

98.  2 3 3 3 2 3 3 3 22 

99.  5 5 5 5 5 5 5 5 40 

100.  4 4 4 5 4 5 5 5 36 

          
      

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

REKAPITULASI JAWABAN RESPONDEN 

HASIL KUISIONER PENELITIAN 

PENGARUH BRANDING SUSTAINABLE TOURISM TERHADAP 

KEPUTUSAN WISTAWAN MENGIKUTI KEGIATAN BEACH VOLUNTRIP 

 

No X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 TX2 
1.  5 5 5 5 5 5 4 4 38 

2.  5 5 5 5 5 5 5 5 40 
3.  3 3 4 3 3 3 3 3 25 

4.  1 3 4 5 5 5 5 5 33 
5.  3 3 3 2 3 2 2 2 20 

6.  4 4 4 4 4 4 4 4 32 
7.  4 4 4 5 5 5 5 5 37 

8.  3 4 4 3 3 3 3 2 25 
9.  3 3 3 3 3 2 2 3 22 

10.  5 5 5 5 5 5 5 5 40 
11.  5 4 5 5 5 5 4 4 37 

12.  4 5 5 5 5 5 4 4 37 
13.  4 4 4 4 4 4 4 4 32 

14.  4 4 4 4 4 4 4 4 32 
15.  5 5 5 5 5 5 5 5 40 

16.  5 5 5 5 5 5 5 5 40 
17.  4 4 4 4 4 4 4 4 32 

18.  5 5 5 5 5 5 5 5 40 
19.  4 3 4 3 4 4 4 4 30 

20.  5 4 4 3 4 4 3 4 31 
21.  4 5 5 4 4 4 4 4 34 

22.  4 4 4 4 4 4 4 3 31 
23.  4 4 5 4 4 4 4 4 33 

24.  5 5 5 5 5 5 5 5 40 
25.  4 4 4 4 3 4 4 5 32 

26.  4 4 3 4 3 4 4 5 31 
27.  5 5 5 5 4 5 4 5 38 

28.  4 3 3 4 4 4 4 4 30 
29.  5 5 5 5 5 5 5 5 40 

30.  4 4 4 4 4 4 4 4 32 
31.  4 4 5 5 5 5 5 5 38 

32.  3 4 4 3 3 3 3 3 26 
33.  3 4 3 4 4 4 5 4 31 

34.  5 5 5 4 4 4 4 4 35 
35.  4 3 4 4 4 4 4 4 31 



 

36.  5 5 5 5 5 5 5 5 40 

37.  3 3 3 3 2 3 3 4 24 
38.  4 4 4 3 3 4 4 4 30 

39.  5 5 5 5 5 5 5 5 40 
40.  1 2 3 2 2 2 1 3 16 

41.  2 3 3 2 2 1 1 1 15 
42.  5 5 5 5 5 5 5 5 40 

43.  4 5 5 5 5 5 5 5 39 
44.  3 3 4 4 1 3 3 2 23 

45.  4 4 4 4 3 4 4 4 31 
46.  4 4 4 4 4 5 4 5 34 

47.  4 4 5 4 4 4 4 4 33 
48.  3 3 3 3 3 3 4 3 25 

49.  5 5 5 4 4 4 4 4 35 
50.  3 3 3 3 3 3 3 2 23 

51.  4 4 4 4 4 4 3 4 31 
52.  2 3 3 2 2 2 2 2 18 

53.  2 4 4 3 3 4 4 4 28 
54.  5 5 4 4 4 4 5 5 36 

55.  2 3 3 4 3 3 3 3 24 
56.  4 4 5 4 4 3 3 3 30 

57.  3 3 3 3 3 3 3 3 24 
58.  4 5 4 5 4 5 4 5 36 

59.  4 4 5 4 4 4 5 4 34 
60.  3 3 3 3 3 3 3 3 24 

61.  5 4 5 4 5 4 5 4 36 
62.  4 4 4 3 4 4 3 4 30 

63.  2 3 3 2 3 2 3 4 22 
64.  5 4 4 4 4 5 5 5 36 

65.  4 4 3 4 4 4 3 4 30 
66.  4 5 5 5 5 5 4 4 37 

67.  4 4 4 4 4 4 4 4 32 
68.  3 4 3 4 4 4 4 4 30 

69.  3 3 4 4 1 3 3 2 23 
70.  5 5 5 5 5 5 5 5 40 

71.  3 4 3 2 3 3 3 3 24 
72.  3 3 3 3 3 3 3 3 24 

73.  3 4 4 4 4 4 4 4 31 
74.  3 4 4 4 4 4 4 4 31 

75.  4 5 5 5 5 4 5 5 38 
76.  3 3 4 4 4 4 4 4 30 

77.  2 4 4 3 3 4 4 4 28 
78.  4 5 5 4 4 4 4 4 34 



 

79.  3 4 5 5 4 3 3 3 30 

80.  4 3 3 3 3 3 3 3 25 
81.  5 5 5 5 5 5 5 5 40 

82.  4 4 4 4 2 3 4 4 29 
83.  5 5 2 3 3 3 3 4 28 

84.  4 3 2 4 4 3 4 3 27 
85.  5 4 4 4 4 4 4 4 33 

86.  4 3 3 4 4 3 3 3 27 
87.  4 3 4 4 4 4 4 4 31 

88.  4 4 4 2 4 5 4 3 30 
89.  4 5 3 3 4 3 4 4 30 

90.  5 5 5 5 5 5 5 5 40 

91.  5 4 5 5 5 4 5 5 38 

92.  5 5 5 3 4 3 3 4 32 

93.  5 5 5 3 4 4 1 5 32 

94.  4 4 3 3 3 3 3 3 26 

95.  4 4 4 4 4 4 4 4 32 

96.  4 4 4 4 4 4 4 4 32 

97.  4 4 3 4 4 3 3 4 29 

98.  2 2 2 2 2 2 3 3 18 

99.  5 5 5 5 5 5 5 5 40 

100.  4 3 4 3 4 4 4 4 30 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

REKAPITULASI JAWABAN RESPONDEN 

HASIL KUISIONER PENELITIAN 

PENGARUH BRANDING SUSTAINABLE TOURISM TERHADAP KEPUTUSAN 

WISTAWAN MENGIKUTI KEGIATAN BEACH VOLUNTRIP 

 

No X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 TX3 
1.  5 5 5 4 4 4 5 5 37 

2.  5 5 5 5 5 4 5 5 39 
3.  3 3 3 3 3 4 4 3 26 

4.  5 5 5 5 5 4 5 5 39 
5.  2 3 2 2 2 2 3 2 18 

6.  4 4 4 4 4 4 5 5 34 
7.  5 5 5 5 5 5 5 5 40 

8.  3 3 3 3 2 3 3 4 24 
9.  3 3 2 2 3 3 3 3 22 

10.  5 5 5 5 5 5 5 5 40 
11.  5 5 5 4 4 4 4 4 35 

12.  5 5 5 4 4 5 4 5 37 
13.  4 4 4 4 4 4 4 4 32 

14.  4 4 4 4 4 4 4 4 32 
15.  5 5 5 5 5 5 5 5 40 

16.  5 5 5 5 5 5 5 5 40 
17.  4 4 4 4 4 4 4 4 32 

18.  5 5 5 5 5 5 5 5 40 
19.  3 4 4 4 4 4 4 4 31 

20.  3 4 4 3 4 4 3 5 30 
21.  4 4 4 4 4 4 4 4 32 

22.  4 4 4 4 3 3 4 4 30 
23.  4 4 4 4 4 5 4 4 33 

24.  5 5 5 5 5 5 5 5 40 
25.  4 3 4 4 5 4 4 4 32 

26.  4 3 4 4 5 4 5 5 34 
27.  5 4 5 4 5 5 5 5 38 

28.  4 4 4 4 4 4 4 4 32 
29.  5 5 5 5 5 5 5 5 40 

30.  4 4 4 4 4 4 4 4 32 
31.  5 5 5 5 5 5 5 2 37 

32.  3 3 3 3 3 3 4 4 26 
33.  4 4 4 5 4 4 4 4 33 

34.  4 4 4 4 4 4 4 4 32 
35.  4 4 4 4 4 4 4 4 32 



 

36.  5 5 5 5 5 5 5 5 40 

37.  3 2 3 3 4 3 5 4 27 
38.  3 3 4 4 4 4 4 4 30 

39.  5 5 5 5 5 5 5 5 40 
40.  2 2 2 1 3 2 2 5 19 

41.  2 2 1 1 1 3 1 1 12 
42.  5 5 5 5 5 5 5 5 40 

43.  5 5 5 5 5 4 5 5 39 
44.  4 1 3 3 2 4 3 3 23 

45.  4 3 4 4 4 3 4 4 30 
46.  4 4 5 4 5 5 5 5 37 

47.  4 4 4 4 4 4 4 4 32 
48.  3 3 3 4 3 3 3 3 25 

49.  4 4 4 4 4 4 4 4 32 
50.  3 3 3 3 2 3 2 3 22 

51.  4 4 4 3 4 3 3 3 28 
52.  2 2 2 2 2 2 2 2 16 

53.  3 3 4 4 4 4 5 4 31 
54.  4 4 4 5 5 4 5 5 36 

55.  4 3 3 3 3 3 3 3 25 
56.  4 4 3 3 3 3 4 5 29 

57.  3 3 3 3 3 3 3 3 24 
58.  5 4 5 4 5 4 5 4 36 

59.  4 4 4 5 4 4 4 4 33 
60.  3 3 3 3 3 3 3 3 24 

61.  4 5 4 5 4 5 4 5 36 
62.  3 4 4 3 4 4 4 5 31 

63.  2 3 2 3 4 3 3 3 23 
64.  4 4 5 5 5 5 4 4 36 

65.  4 4 4 3 4 4 4 4 31 
66.  5 5 5 4 4 5 5 4 37 

67.  4 4 4 4 4 4 4 4 32 
68.  4 4 4 4 4 4 4 4 32 

69.  4 1 3 3 2 4 3 3 23 
70.  5 5 5 5 5 5 5 5 40 

71.  2 3 3 3 3 3 3 4 24 
72.  3 3 3 3 3 3 3 3 24 

73.  4 4 4 4 4 4 5 4 33 
74.  4 4 4 4 4 4 5 4 33 

75.  5 5 4 5 5 5 5 5 39 
76.  4 4 4 4 4 4 3 3 30 

77.  3 3 4 4 4 4 5 4 31 
78.  4 4 4 4 4 4 4 4 32 



 

79.  5 4 3 3 3 4 3 5 30 

80.  3 3 3 3 3 3 4 4 26 
81.  4 5 5 5 5 5 4 5 38 

82.  5 3 3 3 4 4 4 4 30 
83.  4 4 4 4 5 5 4 5 35 

84.  2 2 3 2 1 2 1 1 14 
85.  2 2 2 3 2 3 3 2 19 

86.  1 2 2 2 2 2 2 3 16 
87.  2 2 3 1 2 2 2 3 17 

88.  2 1 1 2 1 2 3 2 14 
89.  1 1 2 3 4 2 1 1 15 

90.  2 3 3 2 4 1 1 1 17 
91.  4 4 1 2 3 3 2 1 20 

92.  5 5 5 5 5 5 2 5 37 
93.  5 5 5 5 5 5 2 5 37 

94.  1 1 2 1 4 4 4 4 21 
95.  5 5 5 5 5 5 5 5 40 

96.  5 5 5 5 5 5 5 5 40 
97.  4 4 5 4 4 5 5 3 34 
98.  5 5 5 5 5 5 4 5 39 
99.  5 5 5 5 5 5 4 5 39 
100.  5 5 5 5 5 5 5 4 39 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

REKAPITULASI JAWABAN RESPONDEN 

HASIL KUISIONER PENELITIAN 

PENGARUH BRANDING SUSTAINABLE TOURISM TERHADAP KEPUTUSAN 

WISTAWAN MENGIKUTI KEGIATAN BEACH VOLUNTRIP 

 

No Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7 Y1.8 Y1.9 Y1.10 TY 

1.  5 5 5 5 5 2 5 2 2 5 41 

2.  4 4 5 5 5 5 4 5 5 5 47 

3.  5 5 5 5 5 4 4 4 3 3 43 

4.  2 5 5 5 5 4 1 5 5 5 42 

5.  3 3 3 3 3 1 2 3 2 2 25 

6.  4 4 4 4 4 3 3 4 4 4 38 

7.  4 5 5 5 5 3 3 4 4 5 43 

8.  3 3 3 3 4 2 4 3 3 3 31 

9.  3 3 3 3 3 2 2 3 3 3 28 

10.  5 5 5 5 5 5 5 5 5 5 50 

11.  4 4 5 5 4 4 4 4 4 5 43 

12.  4 5 5 5 5 2 2 5 5 5 43 

13.  4 4 4 4 4 4 4 4 4 4 40 

14.  4 4 4 4 4 4 4 4 4 4 40 

15.  5 5 5 5 5 5 5 5 5 5 50 

16.  5 5 5 5 5 5 5 5 5 5 50 

17.  5 5 5 5 4 4 4 5 5 4 46 

18.  5 5 5 5 5 5 5 5 5 5 50 

19.  4 4 5 5 4 2 4 4 4 3 39 

20.  4 4 4 4 4 2 2 1 1 3 29 

21.  4 4 4 5 4 4 4 2 2 4 37 

22.  3 4 4 4 4 4 4 3 4 4 38 

23.  4 4 4 4 4 2 4 2 2 4 34 

24.  5 5 5 5 5 5 5 5 5 5 50 

25.  5 5 4 4 4 3 4 4 4 4 41 

26.  3 3 3 4 5 2 3 3 4 4 34 

27.  4 4 5 5 4 4 5 4 4 5 44 

28.  3 5 4 4 4 2 4 3 4 4 37 

29.  5 5 5 5 5 5 5 5 5 5 50 

30.  4 4 4 4 4 4 4 4 4 4 40 

31.  5 5 5 5 5 5 5 5 5 5 50 

32.  4 4 4 4 4 4 4 3 4 3 38 

33.  5 5 4 4 4 4 4 4 4 4 42 

34.  5 4 5 5 5 2 5 4 2 4 41 

35.  4 4 4 4 3 3 4 3 4 4 37 



 

36.  5 5 5 5 5 3 5 5 5 5 48 

37.  5 5 5 5 4 3 3 3 3 3 39 

38.  4 4 4 4 5 3 4 4 4 3 39 

39.  5 5 5 5 5 5 5 5 5 5 50 

40.  2 4 2 2 3 2 4 2 3 2 26 

41.  3 3 3 3 2 1 1 3 3 2 24 

42.  5 5 5 5 5 5 5 5 5 5 50 

43.  4 4 5 4 5 3 5 5 5 5 45 

44.  4 4 5 5 4 1 5 1 1 4 34 

45.  4 4 4 4 4 2 2 2 2 4 32 

46.  4 4 5 5 5 5 5 5 4 4 46 

47.  3 4 5 5 5 5 5 4 4 4 44 

48.  3 4 5 5 3 1 1 3 3 3 31 

49.  5 5 5 5 5 4 4 4 4 4 45 

50.  3 3 4 4 5 2 3 3 3 3 33 

51.  4 4 4 4 4 3 4 3 4 4 38 

52.  1 2 3 3 1 2 2 2 2 2 20 

53.  4 5 5 5 4 2 5 1 1 3 35 

54.  5 5 5 5 5 3 3 5 5 4 45 

55.  4 4 4 5 5 3 3 5 5 4 42 

56.  3 3 3 3 3 4 5 5 4 4 37 

57.  3 3 3 3 3 3 2 3 3 3 29 

58.  4 5 4 5 4 5 4 5 4 5 45 

59.  4 4 4 4 4 4 4 4 4 4 40 

60.  3 3 3 3 3 3 2 3 3 3 29 

61.  4 5 2 5 5 5 4 5 4 4 43 

62.  4 3 5 3 4 3 5 4 4 3 38 

63.  4 3 3 3 3 3 4 2 2 2 29 

64.  5 5 5 5 5 2 3 3 4 4 41 

65.  4 5 3 4 4 3 4 3 3 4 37 

66.  4 4 4 4 4 3 5 3 3 5 39 

67.  4 4 4 4 4 4 4 4 4 4 40 

68.  4 4 4 4 4 2 2 4 4 4 36 

69.  4 4 5 5 4 1 5 1 1 4 34 

70.  5 5 5 5 5 5 5 5 5 5 50 

71.  5 5 4 4 4 3 5 3 4 2 39 

72.  3 3 3 3 3 1 4 3 3 3 29 

73.  5 5 5 4 4 4 4 4 4 4 43 

74.  5 5 5 4 4 4 4 4 4 4 43 

75.  5 5 5 5 5 3 5 5 4 5 47 

76.  4 4 4 4 4 3 4 4 4 4 39 

77.  3 3 5 5 5 3 4 4 3 3 38 

78.  4 4 5 5 5 3 4 4 3 4 41 



 

79.  4 4 5 4 5 4 5 5 4 5 45 

80.  5 5 5 4 4 1 1 4 4 3 36 

81.  5 5 5 5 5 5 5 5 5 5 50 

82.  4 4 4 4 3 2 4 4 4 4 37 

83.  5 5 5 5 5 2 4 5 5 3 44 

84.  2 3 4 4 4 2 4 5 4 4 36 

85.  4 4 4 5 5 5 5 5 5 4 46 

86.  3 3 4 4 4 2 2 4 4 4 34 

87.  4 4 4 4 4 4 4 4 4 4 40 

88.  4 3 5 4 4 4 4 3 3 2 36 

89.  5 3 5 3 5 4 3 5 3 3 39 

90.  2 5 5 5 4 4 4 5 5 5 44 

91.  5 5 5 5 5 5 4 5 5 5 49 

92.  3 3 3 3 3 3 4 4 3 5 34 

93.  5 5 5 5 5 5 4 5 5 5 49 

94.  2 2 3 2 2 2 2 3 2 2 22 

95.  4 4 4 4 4 4 4 5 5 5 43 

96.  4 5 5 5 5 5 5 5 5 5 49 

97.  3 3 3 3 3 2 3 3 4 3 30 

98.  3 3 3 2 2 3 3 3 3 3 28 

99.  5 5 5 5 5 5 5 5 5 5 50 

100.  5 5 5 5 5 5 5 5 5 5 50 

 

              

 

 

 

 

 

 

 

 

 

 

 

 



 

r-tabel, t-tabel, dan F-tabel 

r-tabel t-tabel F-tabel 

0.1966 1.985 2.70 

 

 



 

DOKUMENTASI 

                                                                     

 

                                                   

                                                                                                                                                                                                                                                                                                                                                                                                                                                  


