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ABSTRAK 

 

 

Judul laporan akhir ini adalah Pernerapan Advertising, personal selling, dan Sales 

Promotion dalam Upaya Penjualan Tanah Kavlingan (Studi Kasus CV Perintis Green 

Azizia Kabupaten Muara Beliti, Kota Lubuklinggau).  Penelitian ini bertujuan untuk 

mengetahui penerapan advertising, personal selling, dan sales promotion dalam upaya 

penjualan tanah kavlingan untuk mengetahui dan mengetahui jenis kegiatan promosi yang 

paling dominan dalam meningkatkan volume penjualan.  Penelitian mengguanakan data 

yang diperoleh dengan metode wawancara kepadap Pimpinan di CV Perintis Green 

Azizia Kabupaten Muara Beliti, Kota Lubuklinggau dalam penerapan promosi yang 

dilakukan menggunakan data primer dan data sekunder yang penulis peroleh seperti, 

sejarah perusahaan, struktur organisasi, pembagian tugas, dan litelatur.  Teknik analisis 

data yang digunakan adalah analisis dekriptif kualitatif.  Hasil penilitan diketahui bahwa 

penerapan advertising, personal selling, sales promotion merupakan pernan penting dala 

upaya penjualan tanah kavlingan di CV. Perintis Green Azizia Kabupaten Musi Rawas, 

Kota lubuklinggau 

 

Kata kunci: Penerapan Promosi, Advertising, Personal Selling, Sales Promotion,     

Penjualan. 
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ABSTRACT 

 

 

The title of this final report is the Application of Advertising, Personal Selling, and Sales 

Promotion in Efforts to Sell Land Plots (Case Study of CV Perintis Green Azizia, Muara 

Beliti Regency, Lubuklinggau City). This study aims to determine the application of 

advertising, personal selling, and sales promotion in an effort to sell plots of land in order 

to know and know the most dominant types of promotional activities in increasing sales 

volume. The research data was obtained by interviewing the leaders of CV Perintis Green 

Azizia, Muara Beliti Regency, Lubuklinggau City, in the application of promotions 

carried out using primary data and secondary data that the authors obtained, such as 

company history, organizational structure, division of tasks, and literature. The data 

analysis technique used is descriptive qualitative analysis. Research results show that the 

application of advertising, personal selling, sales promotion is an important role in efforts 

to sell plots of land in cv green azizia pioneers, Muara Beliti district, Lubuklinggau city. 

 

Keywords: Application of Promotion, Advertising, Personal Selling, Sales 

Promotion, Sales. 
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