REFERENCES

Akshay, J. (2007). Understanding micro-blogging in usage and communities.
Retrieved from http://ebiquity.umbc.edu/_file_directory /papers/369.pdf

Bonarou, C. (20010. Heritage tourism & museum management. Retrieved on March
3, 2014, from
http://www.academia.edu/4189058/HERITAGE_TOURISM_and_HERITA
GE_TOURISM_1st_PART

Business Horizons. (2010). Users of the wold, unite! The challenges and
Opportunities of social media. Retrieved on February 10,2014, from
http://sdsu-
dpace.calstate.edu./binstream/handle/12011.10/3540/Lee_Nicole.pdf?seque
nce=1

California State University. (2006). Research methods by dummies. Fresno: Dr. Price

&Oswald. Retrieved on February 10,2014, from
http://psych.csufresno.edu/psy144/Content?design?nonexperimental/observ
ation.html

CIPR. (2011). CIPR social media best practice guide. Retrieved on March 3, 2014,
from http://www.cipr.co.uk/sites/default/files/CIPR.pdf

Educause Learning Intiatve. (2007) Facebook II. Retrieved on March 19, 2014,
http://net.eduacause.edu/ir/library/pdf/eli7025.pdf

Genaro, D. (2011) Introduction to social media and its uses in government agency
recycling campaign. Retrieved on February 20, 2014, from
http://www.c.gov/deep/reduce_reuse_recycle/slide_presentations/intro_to_s
ocial_media_presentation_amy_degnaro.pdf

GCF. (2013) What is facebook?. Retrieved on February 20, 2014, from
http://www.gcflearnfree.org/facebook101/1/print

Hofsetter, S. (2011). What is social media. Retrieved on March 10, 2014, from
http://heidicohen.com/what-is-social-media



Hussain, A (2011). How to use linkedin for business. Retrieved on March 12, 2014,
from http://www.juancmejia.com/wp-content/uploads/2012/06 A-begginers-
guide-how-to-use-linkedin-for-business.pdf

Johnson City Power Board. (2010). Social media policy. Retrieved on Mach 16,
2014, from http://www.jcpb.com/pdf/socialmediapolicy.pdf

Kaplan, A.M & Haenlein, M. (2010). Users of the world, unite! The challenges and
opportunities of social media. Retrived on March 17, 2014, from
http://michaelhaelin.com/publications/kaplan.pdf

Mangold and Faulds. (2007). Social media: in the new hybrid elementof the
promotion mix. Retrieved on June 28,2014, from
http://www.iaadiplom.dk/Billeder/MasterClass07/07-1SocialMedia-
inthePromotionalMix.pdf

Mendoza, Poblete and Castelo. (2010). Twitter under crisis: can we trust what we rt?
Retrieved on March 16,2014, from
http://snap.stanford.edu/soma2010/papers/soma2010.pdf

Perkel, D. (2007). Copy paste literacy? Literacy practices in the production of a
myspace profile. Retrieved on March 16,2014, from
http://people.ischool.berkeley.edu/~dperkel/writing/perkel_copypasteliterac
yDraft_august2007.pdf

Rasshtcy et.al. (2007). The user revolution: the new advertising ecosystem. Retrieved
on June 28, 2014, from http:
IIpeople.ischool.berkeley.edu/~hal/courses/StratTech09/Lectures/Google/Ar
ticles?summary-user-revolution.pdf

Reyes, F. (2012). Facebook basic manual. Retrieved on March 20,2014, from
http://www.kcls.org/instruction/manuals/facebook.pdf

Ricadela, A. (2007). The power of the social media ecosystem. Retrieved on March
19,2014, from http://www.iei.liu.se/fek/722986/uppladdning-av-artiklar-
infor-artikelseminarrium/1/511411/Artikel-Wereallconnected-
thepowerofthesocialmediaecosystem.pdf

Toby, K., Richard and Navetta. (2011). The business benefits may be enormous,but
can the risk-reputational, legal, operational-be mitigated. Retrieved on May



2,2013, from http://www.acegroup.com/us-en/assets/ace-progress-report-
social-media.pdf

Undang-Undang No.9 (1990). Objek daya tarik wisata. Retrieved on May 3,2014,
from http://file.upi.edu/direktori



