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ABSTRAK 

Perkembanganًcoffee shopًyangًbegituًpesat,ًberdampakًpadaًsemakinًtingginyaً

persainganًuntukًmemperebutkanًpangsaًpasarًdiduniaًusahaًcoffee shopًsaatًini,ً

sehinggaًmendorongًperusahaanًuntukًmenemukanًstrategiًyang tًepat.ًPerusahaanً

yangًinginًberhasilًdalamًpersainganًpadaًeraًmillenniumًharusًmemilikiًstrategiً

yangً baikً sertaًmanajemenً yangً baikً pula.ً Dalamً usahaً coffee shop,ً tentunyaً

memerlukanً prediksiً pencapaianً targetً penjualanً yangً hendakً dicapaiً sebagaiً

salahً satuً strateginya.ً Starbucksً KIً saatً iniً masihًmemilikiً kekurangan,ً yaituً

belumً tersedianyaًaplikasiً yangًdapatًmemprediksiًpencapaianً targetًpenjualanً

padaًperiodeًberikutnya.ًMakaًdari iًtu,ًtugasًakhirًiniًbertujuanًuntukًmembangunً

sebuahًaplikasiًprediksiًpencapaianًtargetًpenjualanًberbasisًweb mobile. Aplikasiً

iniًdibuatًdenganًmenggunakanًmetodeًSingle Moving Average (ًSMA)ًsebagai aًlatً

untukً membantuً memecahkanً permasalahanً yangً ada.ً Danً metodeً Extreme 

Programming dalamً halً pendekatanً untukً membangunً aplikasiً ini. Untukً

pemodelanً perancanganً menggunakanً diagramً konteks,ً Data Flow Diagramً

(DFD),ًERDًsertaًBlock Chart danًmenggunakanًbahasaًpemrogramanًPHPًsertaً

MySQLً sebagaiً database.ً Sistemً iniً terbagiً menjadiً 2ً bagianً yaituً adminً

(Supervisor)ً danً Manajerً Toko.ً Blackbox Testing digunakanً sebagaiً metodeً

pengujianًuntukًmendapatًhasilًskenarioًpengujianًperangkatًlunak. Berdasarkanً

hasilً tersebut,ً aplikasiً iniً dapatً mempermudahً pihakً Starbucksً KIً dalamً

menjalankanًbisnisnya. 

KataًKunci:ًAplikasi,ًPrediksi,ًPencapaianًTargetًPenjual,ًWeb Mobile, SMA 
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ABSTRACT 

Theًrapidًdevelopmentًofًcoffeeًshopsًhasًanًimpactًonًincreasingًcompetitionًforً

marketًshare iًn tًhe cًurrentًcoffeeًshopًbusinessًworld, tًhusًencouragingًcompaniesً

toًfindًtheًrightًstrategy.ًCompaniesًthatًwantًtoًbeًsuccessfulًinًtheًcompetitionً

inً theًmillenniumً eraًmustً haveًaً goodً strategyًandً goodًmanagement.ً Inً theً

coffeeً shopً business,ً ofً course,ً itً requiresً predictingً theً achievementً ofً salesً

targetsً toً beً achievedً asً oneً ofً theً strategies.ً Starbucksً KIً currentlyً stillً hasً

drawbacks,ً namelyً theً unavailabilityً ofً anً applicationً thatً canً predictً theً

achievementًofًsalesًtargetsًinًtheًnextًperiod.ًTherefore,ًthisًfinalًprojectًaimsًtoً

buildً aً mobileً web-basedً salesً targetً achievementً predictionً application.ً Thisً

applicationًisًmadeًusingًtheًSingleًMovingًAverageً(SMA)ًmethodًasًaًtoolًtoً

helpًsolveًexistingًproblems.ًAndًtheًExtremeًProgrammingًmethodًinًtermsًofً

approachًtoًbuildingًthisًapplication.ًForًdesignًmodelingًusingًcontextًdiagrams,ً

Dataً Flowً Diagramsً (DFD),ً ERDً andً Blockً Chartsً andً usingً theً PHPً

programmingً languageًandًMySQLًasً databases.ًThisً systemً isً dividedً intoً 2ً

parts,ًnamelyًadminً(Supervisor)ًandًStoreًManager.ًBlackboxًTestingًisًusedًasً

aًtestًmethodًtoًgetًtheًresultsًofًsoftwareًtestingًscenarios.ًBasedًonًtheseًresults,ً

thisًapplicationًcanًmakeًitًeasierًforًStarbucksًKIًtoًrunًitsًbusiness. 

Keywords:ًApplication,ًPrediction,ًSalesًTargetًAchievement,ًMobileًWeb,ًSMA 

  



 

v 
 

KATA PENGANTAR 

Pujiً syukurًpenulisًpanjatkanًkepadaًTuhanًYangًMahaًEsaًAllahًSWTً

yangً telahً melimpahkanً rahmat,ً taufikً sertaً hidayah-Nyaً sehinggaً sayaً dapatً

menyelesaikanً Laporanً Akhirً yangً berjudulً “Aplikasi Pencapaian Target 

Penjualan Pada Starbucks KI Dengan Menggunakan Metode Extreme 

Programming” iniًdenganًtepatًwaktu. 

Tugas Akhir ini disusun untuk memenuhi kurikulum dalam menyelesaikan 

pendidikan Diploma IV Jurusan Manajemen Informatika Politeknik Negeri 

Sriwijaya Palembang. 

Dalamً kesempatanً iniً penulisً inginً menyampaikanً rasaً terimaً kasihً

kepada:ً 

IbuًDr. Indri Ariyanti, S.E., M.Si. Sebagaiًdosenًpembimbing IًًdanًBapakً

Muhammad Aris Ganiardi, S.Si., M.T. SebagaiًdosenًpembimbingًII  

Atasًbimbinganًdanًpengarahanًsertaًbantuanًyangًtelahًdiberikanًdenganً

ikhlasً selamaً pembuatanً LaporanًAkhirً iniً sampaiً dapatً terselesaikanً denganً

baik. 

Dalam kesempatan ini juga, penulis mengucapkan terimakasih yang 

sebesar-besarnya kepada semua pihak yang telah mendukung dan membantu 

dalam penyusunan laporan kerja praktik ini khususnya  kepada : 

1. BapakًDr.ً Ing.ًAhmadًTaqwa,ًM.T.ًselakuًDirekturًPoliteknikًNegeriًًًًًًًًًًًًًًً

SriwijayaًPalembang. 

2. Bapakً Carlosً RS,ً S.T.,ً M.T.ً selakuً Pembantuً Direkturً Iً Politeknikً

NegeriSًriwijayaًPalembang. 

3. Ibuً Nellyً Masnilla,ً S.E.,ً M.Si.ً Ak.,ً CA.,ً AAPA.ً selakuً Pembantuً

DirekturIًIًPoliteknikًNegeriًSriwijayaًPalembang. 

4. Bapakً Ahmadً Zamheri,ً S.T.,ً M.T.ً selakuً Pembantuً Direkturً IIIً

PoliteknikًNًegeriًSriwijayaًPalembang. 

5. Bapakً Drs.ً Zakaria,ً M.Pd.ً selakuً Pembantuً Direkturً IVً Politeknikً

NegeriSًriwijayaًPalembang. 



 

vi 
 

6. Ibuً Dr.ً Indriً Ariyanti,ً SE,ًM.,Si.ً selakuً Ketuaً Jurusanً Manajemenًًً

InformatikaًPoliteknikًNegeriًSriwijayaًPalembang. 

7. Bapak Meivi Kusnandar, S.Kom., M.Kom selaku Sekretaris Jurusan 

Manajemen Informatika Politeknik Negeri Sriwijaya Palembang. 

8. IbuًRikaًSadariawati,ًS.E.,ًM.Si.ًselakuًKetuaًProgramًStudiًDiplomaً

IVًManajemenًInformatikaًPoliteknikًNegeriًSriwijayaًPalembang. 

9. Septian Ahmad Yani selaku Direktur Utama CV Kreativa Nusa Media 

yang telah mengizinkan saya dalam melakukan penilitian Tugas Akhir 

ini. 

10. SemuaًDosenًdanًStaffًAdministrasiًJurusanًManajemenًInformatikaً

PoliteknikًNegeriًSriwijaya. 

11. Keduaً orangً tuaً tercintaً yangً senantiasaً memberikanً doaً danً

semangat,ًdukunganًhinggaًsayaًdapatًmencapaiًpadaًtitikًsaatًini. 

12. Teman-temanً seperjuanganً Jurusanً Manajemenً Informatika,ً

khususnyaًkelasً8ًMIًCًterutamaًbudakًcalakًyangًtelahًmemberikanً

semangatًdanًcandaًtawa. 

13. Danً semuaً pihakً yangً telahً membantuً dalamً penyelesaianً Tugasً

Akhir. 

Dalamًpenyusunanًlaporanًakhir,ًpenulisًmenyadariًbahwaًmasihًbanyakً

terdapatًkekuranganًdanًjauhًdariًkesempurnaan.ًSemogaًLaporanًakhirًiniًdapatً

bergunaًdanًbermanfaatًbagiًPoliteknik,ًPerusahaan,ًdanًkitaًsemua.ًKritikًdanً

saranً yangً bersifatً membangunً untukً perbaikanً masaً datangً sangatً penulisً

harapkan. 

 

 

Palembang,ً16ًAgustusً2023 

 

  

 

 

ًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًًPenulis  



 

vii 
 

DAFTAR ISI 

MOTTO DAN PERSEMBAHAN ........................................................................ ii 

ABSTRAK ............................................................................................................ iii 

ABSTRACT .......................................................................................................... iv 

KATA PENGANTAR ............................................................................................ v 

DAFTAR ISI ........................................................................................................ vii 

DAFTAR TABEL ................................................................................................ xii 

DAFTAR GAMBAR .......................................................................................... xiii 

BAB I PENDAHULUAN ...................................................................................... 1 

1.1 LatarًBelakang.......................................................................................... 1 

1.2 RumusanًMasalah .................................................................................... 3 

1.3 BatasanًMasalah ....................................................................................... 3 

1.4 TujuanًdanًManfaat .................................................................................. 4 

1.4.1 Tujuan................................................................................................ 4 

1.4.2 Manfaat ............................................................................................. 4 

1.5 MetodologiًPelaksanaanًKerjaًPenulisan ................................................ 4 

1.5.1 LokasiًPengumpulanًDataًdanًWaktuًPelaksanaan ......................... 4 

1.5.2 MetodeًPengumpulanًdata ................................................................ 5 

1.6 SistematikaًPenulisan ............................................................................... 5 

BAB II TINJAUAN PUSTAKA ........................................................................... 7 

2.1 TeoriًUmum .............................................................................................. 7 

2.1.1 PerangkatًLunakً(Software) .............................................................. 7 

2.1.2 BasisًDataً(Database)....................................................................... 8 

2.1.3ً Internet .............................................................................................. 9 

2.1.4ً TeknologiًInformasi ........................................................................ 10 

2.2 TeoriًJudul ............................................................................................... 11 

2.2.1 Aplikasi ............................................................................................ 11 

2.2.2 Prediksi ............................................................................................ 12 

2.2.3 PencapaianًTargetًPenjualan ........................................................... 13 

2.2.4 Penjualan ......................................................................................... 13 

2.2.5 Extreme Programmingً(XP) ........................................................... 14 



 

viii 
 

2.2.6 Apllikasiً Prediksiً PencapaianًTargetً PenjualanًPadaًStarbucksًKIً

(KambangًIwak)ًDenganًMenggunakanًMetode Extreme Programming .... 15 

2.3 TeoriًKhusus ........................................................................................... 15 

2.3.1 DiagramًKonteks ............................................................................ 15 

2.3.2 Data Flow Diagram (DFD) ............................................................ 16 

2.3.3 Entity Relationship Diagram (ERD) ............................................... 17 

2.3.4 Block Chart ..................................................................................... 18 

2.3.5 Flow Chart ...................................................................................... 21 

2.3.6 KamusًData ..................................................................................... 24 

2.4 TeoriًProgram ......................................................................................... 24 

2.4.1 HTML ............................................................................................. 24 

2.4.2ً CSS .................................................................................................. 26 

2.4.3ً PHP ................................................................................................. 26 

2.4.4 JavaScript ........................................................................................ 27 

2.4.5ً MySQL............................................................................................. 27 

2.4.6 XAMPP ........................................................................................... 28 

2.4.7 VisualًStudioًCode .......................................................................... 28 

2.5 PenelitianًTerdahulu ............................................................................... 29 

BAB III METODOLOGI PENELITIAN ......................................................... 32 

3.1 DeskripsiًPerusahaan.............................................................................. 32 

3.1.1ً SejarahًSingkatًPerusahaan ............................................................ 32 

3.1.2 VisiًdanًMisi ................................................................................... 33 

3.1.2.1ًVisi ................................................................................................. 33 

3.1.2.2 Misi .............................................................................................. 33 

3.1.3 Logo ................................................................................................ 34 

3.1.3.1 ArtiًElemenًBentuk ..................................................................... 34 

3.1.3.2 ArtiًElemenًWarna ...................................................................... 35 

3.2 StrukturًOrganisasi ................................................................................. 36 

3.3ً LokasiًdanًWaktuًPenelitian .................................................................. 39 

3.3.1 LokasiًPenelitian ............................................................................. 39 

3.3.2ً WaktuًPenelitian ............................................................................. 40 

3.4 AlatًdanًBahanًPenelitian ...................................................................... 40 



 

ix 
 

3.4.1 AlatًPenelitian ................................................................................. 40 

3.4.2ً BahanًPenelitian.............................................................................. 41 

3.5 TahapanًPenelitian .................................................................................. 41 

3.5.1 TahapanًPerumusanًMasalah .......................................................... 41 

3.5.2 TahapanًPengumpulanًData ............................................................ 41 

3.5.3 TahapًPerancanganًPenelitian ......................................................... 42 

3.6 MetodeًAnalisisًSistem .......................................................................... 42 

3.6.1 AnalisisًSistemًYangًSedangًBerjalan ........................................... 42 

3.6.2ً KekuranganًDariًSistemًYangًSedangًBerjalan ............................. 43 

3.6.3 AnalisisًSistemًYangًAkanًDiterapkan .......................................... 43 

3.7ً MetodeًPengembanganًSistem............................................................... 44 

3.8 MetodeًPemecahanًMasalah .................................................................. 46 

3.8.1 MetodeًSingle Moving Average ...................................................... 46 

3.8.2 PenyelesaianًPerhitunganًMetodeًSingle Moving Average ............ 46 

3.8.2.1 PerhitunganًDataًPenjualan ........................................................ 48 

3.8.2.2 PerhitunganًDataًJumlahًCupًYangًTerjual ................................ 51 

3.8.2.3 PerhitunganًDataًJumlahًRataً–ًRataً1xًTransaksi .................... 54 

3.8.2.4 PerhitunganًDataًPenjualanًMakanan......................................... 57 

3.8.2.5 PerhitunganًDataًTopping ........................................................... 60 

3.8.2.6 PerhitunganًDataًPendapatanًDariًPenjualanًKedua ................. 63 

3.8.3ًHasilًPenyelesaianًPerhitunganًMetodeًSingle Moving Average ........ 66 

BAB IV HASIL DAN PEMBAHASAN ............................................................. 67 

4.1 DeskripsiًSistem ..................................................................................... 67 

4.1.1 Sistemًyangًlama ............................................................................ 67 

4.1.2 Sistemًyangًbaru ............................................................................. 67 

4.1.3 ProsedurًSistemًyangًAkanًDiterapkan .......................................... 67 

4.2 AnalisisًKebutuhanًSistem..................................................................... 68 

4.2.1 KebutuhanًFungsional .................................................................... 68 

4.2.2 KebutuhanًNonًFungsional............................................................. 69 

4.3 PerancanganًSistem ................................................................................ 69 

4.3.1 DiagramًContextً(DFDًLevelً0)..................................................... 69 

4.3.2 DataًFlow Diagram (DFD)ًLevelً1 ................................................ 70 



 

x 
 

4.3.3 Flowchart ........................................................................................ 71 

4.3.3.1 Flowchart Login .......................................................................... 71 

4.3.3.2 Flowchart Logout ........................................................................ 72 

4.3.3.3 Flowchart MengelolaًDataًPenjualanً(Admin) .......................... 73 

4.3.3.4 Flowchart MengelolaًDataًForecastingً(Admin) ....................... 74 

4.3.3.5 Flowchart MengelolaًDataًComparisonً(Admin) ...................... 75 

4.3.3.6 FlowchartًMelihatًDataًPenjualanً(ManajerًToko).................... 76 

4.3.3.7 FlowchartًMelihatًDataًForecastingً(ManajerًToko) ................. 77 

4.3.3.8 FlowchartًMelihatًDataًComparisonً(ManajerًToko) ................ 78 

4.3.4 Entity Relationship Diagram (ERD) ............................................... 79 

4.3.5 KamusًData ..................................................................................... 79 

4.3.5.1 KamusًDataًUser ......................................................................... 79 

4.3.5.2ًKamusًDataًPenjualan ................................................................... 80 

4.3.5.3 KamusًDataًForecasting.............................................................. 80 

4.3.5.4 KamusًDataًComparison ............................................................. 80 

4.3.6 TabelًData ....................................................................................... 81 

4.3.6.1 TabelًUser .................................................................................... 81 

4.3.6.2 TabelًPenjualan ........................................................................... 81 

4.3.6.3 TabelًForecasting ......................................................................... 82 

4.3.6.4 TabelًComparison ........................................................................ 83 

4.4 RancanganًTampilanًProgram................................................................ 83 

4.4.1 DesainًTampilanًLogin ................................................................... 83 

4.4.2 DesainًTampilan .............................................................................. 84 

4.4.2.1 DesainًTampilanًDashboard ........................................................ 84 

4.4.2.2 DesainًTampilanًDataًPenjualan ................................................. 84 

4.4.2.3 DesainًTampilanًInputًData ........................................................ 85 

4.4.2.4 DesainًTampilanًTabelًInputًData .............................................. 85 

4.4.2.5 DesainًTampilanًForecasting ...................................................... 86 

4.4.2.6 DesainًTampilanًProsesًForecasting ........................................... 86 

4.4.2.7 DesainًTampilanًTabelًDataًForecasting .................................... 87 

4.4.2.8 DesainًTampilanًComparison ..................................................... 87 

4.4.2.9 DesainًTampilanًProsesًComparison .......................................... 88 



 

xi 
 

4.4.2.10ًDesainًTampilanًTabelًDataًComparison .................................... 88 

4.5 TampilanًProgram .................................................................................. 89 

4.5.1 TampilanًHalamanًLogin ................................................................ 89 

4.5.2 TampilanًHalamanًDashboard ....................................................... 89 

4.5.3 TampilanًHalamanًDataًPenjualan ................................................. 90 

4.5.4 TampilanًHalamanًInputًData ........................................................ 90 

4.5.5 TampilanًHalamanًTabelًDataًPenjualan ....................................... 91 

4.5.6 TampilanًHalamanًForecasting ....................................................... 91 

4.5.7 TampilanًHalamanًTabelًDataًForecasting .................................... 92 

4.5.8 TampilanًHalamanًComparison ...................................................... 92 

4.5.9 TampilanًHalamanًTabelًDataًComparison ................................... 93 

4.6 Pengujian ................................................................................................ 93 

4.6.1ً HasilًPengujian ............................................................................... 94 

4.6.2 Pembahasan ..................................................................................... 95 

4.7 Pemeliharaan .......................................................................................... 96 

BAB V KESIMPULAN DAN SARAN .............................................................. 97 

5.1ً Kesimpulan ............................................................................................. 97 

5.2 Saran ....................................................................................................... 98 

 

 

 

 

 



 

xii 
 

DAFTAR TABEL 

Tabel 2.1ًSimbol-simbolًDataًFlowًDiagramً......................................................ً16 

Tabel 2.2ًSimbol-simbolًEntity RelationshipًDiagramً.......................................ً18 

Tabel 2.3ًSimbol-simbolًBlock Chartً..................................................................ً19 

Tabel 2.4ًSimbol-simbolًFlow Chart .ً...................................................................ً21 

Tabel 2.5ًSimbol-simbolًKamusًDataً.................................................................ً24 

Tabel 3.1ًKeseluruhanًJenisًDataً........................................................................ً47 

Tabel 3.2ًDataًPenjualanً......................................................................................ً48 

Tabel 3.3ًHasilًPerhitunganًDataًPenjualanً........................................................ً50 

Tabel 3.4ًDataًJumlahًCupًYangًTerjualً.............................................................ً51 

Tabel 3.5ًHasilًPerhitunganًDataًJumlahًCupًYangًTerjualً...............................ً53 

Tabel 3.6ًDataًJumlahًrataً–ًrataً1xًtransaksiً.....................................................ً54 

Tabel 3.7ًHasilًPerhitunganًDataًJumlahًrataً–ًrataً1xًtransaksiً.......................ً56 

Tabel 3.8ًDataًPenjualanًMakananً......................................................................ً57 

Tabel 3.9ًHasilًPerhitunganًDataًPenjualanًMakananً........................................ً59 

Tabel 3.10ًDataًPenjualanًToppingً.....................................................................ً60 

Tabel 3.11ًHasilًPerhitunganًDataًPenjualanًToppingً........................................ً62 

Tabel 3.12ًDataًPendapatanًDariًPelayananًKeduaً............................................ً63 

Tabel 3.13ًHasilًPerhitunganًDataًPendapatanًDariًPelayananًKeduaً...............ً65 

Tabel 3.14ًHasilًPerhitunganًDariًKeseluruhanًJenisًDataً.................................ً66 

Tabel 4.1ًTabelًUserً.............................................................................................ً81 

Tabel 4.2ًTabelًPenjualanً.....................................................................................ً82 

Tabel 4.3ًTabelًForecasting .ً.................................................................................ً82 

Tabel 4.4ًTabelًComparisonً.................................................................................ً83 

Tabel 4.5ًDesainًTabelًPengujianً.........................................................................ً93 

Tabel 4.6ًTabelًHasilًPengujianًSistemً...............................................................ً94 

 

  



 

xiii 
 

DAFTAR GAMBAR 

Gambar 3.1ًLogoًStarbucksً................................................................................ً34 

Gambar 3.2ًStrukturًOrganisasiًStarbucksًKIً....................................................ً36 

Gambar 3.3ًSistemًYangًSedangًBerjalan .ً..........................................................ً42 

Gambar 3.4ًAnalisisًSistemًYangًAkanًDiterapkanً............................................ً43 

Gambar 3.5ًTahapanًMetodeًExtremeًProgramming .ً.........................................ً45 

Gambar 4.1ًDiagramًContext (ًDFDًLevelً0) .ً.....................................................ً69 

Gambar 4.2ًDFDًLevelً1 .ً....................................................................................ً70 

Gambar 4.3ًFlowchartًLogin .ً..............................................................................ً71 

Gambar 4.4ًFlowchartًLogout .ً............................................................................ً72 

Gambar 4.5ًFlowchartًMengelolaًDataًPenjualan (ًAdmin) .ً...............................ً73 

Gambar 4.6ًFlowchartًMengelolaًDataًForecasting (ًAdmin) .ً............................ً74 

Gambar 4.7ًFlowchartًMengelolaًDataًcomparison (ًAdmin) .ً............................ً75 

Gambar 4.8ًFlowchartًMelihatًDataًPenjualanً(ManajerًToko)ً.........................ً76 

Gambar 4.9ًFlowchartًMelihatًDataًForecastingً(ManajerًToko)ً......................ً77 

Gambar 4.10ًFlowchartًMelihatًDataًComparisonً(ManajerًToko)ً...................ً78 

Gambar 4.11ًEntityًRelationshipًDiagram (ًERD) .ً..............................................ً79 

Gambar 4.12ًDesainًTampilan lًogin .ً...................................................................ً83 

Gambar 4.13ًDesainًTampilanًDashboardً..........................................................ً84 

Gambar 4.14ًDesainًTampilanًDataًPenjualan .ً...................................................ً84 

Gambar 4.15ًDesainًTampilanًInputًDataً...........................................................ً85 

Gambar 4.16ًDesainًTampilanًTabelًInputًDataً.................................................ً85 

Gambar 4.17ًDesainًTampilanًForecastingً.........................................................ً86 

Gambar 4.18ًDesainًTampilanًProsesًForecasting .ً.............................................ً86 

Gambar 4.19ًDesainًTampilanًTabelًDataًForecastingً.......................................ً87 

Gambar 4.20ًDesainًTampilanًComparisonً........................................................ً87 

Gambar 4.21ًDesainًTampilanًProsesًComparison .ً............................................ً88 

Gambar 4.22ًDesainًTampilanًTabelًDataًComparisonً......................................ً88 

Gambar 4.23ًTampilanًLoginً..............................................................................ً89 

Gambar 4.24ًTampilanًHalamanًDashboardً.......................................................ً89 



 

xiv 
 

Gambar 4.25ًTampilanًHalamanًDataًPenjualanً................................................ً90 

Gambar 4.26ًTampilanًHalamanًInputًDataً.......................................................ً90 

Gambar 4.27ًTampilanًHalamanًTabelًInputًDataً..............................................ً91 

Gambar 4.28ًTampilanًHalamanًForecasing .ً......................................................ً91 

Gambar 4.29ًTampilanًHalamanًTabelًDataًForecastingً...................................ً92 

Gambar 4.30ًTampilanًHalamanًComparison .ً....................................................ً92 

Gambar 4.31ًTampilanًHalamanًTabelًDataًComparison .ً..................................ً93



 

 


