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ABSTRAK 

 

PENGARUH SOSIAL MEDIA INSTAGRAM TERHADAP MINAT 

PEMBELIAN CAKE PADA SWEETBOOBELLY.ID PALEMBANG 

Oleh: 

Dewi Puspita Sari 

 

Penelitian ini membahas sebuah pengaruh Media Sosial Instagram terhadap 

Minat Pembelian konsumen pada produk Cake Sweetboobelly.id Penelitian 

ini bertujuan untuk mengetahui Pengaruh Sosial Media Instagram terhadap 

Minat Pembelian Cake pada Sweetboobelly.id Palembang. Metode penelitian 

ini menggunakan pendekatan kuantitatif. Data dikumpulkan dengan cara 

menyebarkan kuesioner secara online melalui google form kepada 100 

responden. Teknik pengambilan sampel menggunakan purposive sampling, 

dengan kriteria yaitu konsumen yang secara kebetulan bertemu dengan 

penulis yang pernah membeli Cake Sweetboobelly.id. Analisis data 

menggunakan deskriptif dan regresi sederhana dengan bantuan aplikasi SPSS 

22. Hasil penelitian digunakan untuk menjelaskan pengaruh Media Sosial 

Instagram terhadap Minat Pembelian konsumen. Hasil penelitian 

menunjukkan bahwa Media Sosial Instagram berpengaruh positif dan 

signifikan terhadap Minat Pembelian konsumen, ditunjukan dengan nilai 

koefisien thitung media sosial instagram dengan ttable dengan nilai sebesar 

(5,443 > 2,032). Dan besarnya pengaruh yaitu sedang diperoleh dari nilai 

koefisiensi determinasi 0.406 sama dengan 40,6% Nilai tersebut menunjukan 

bahwa 40,6% minat beli konsumen dipengaruhi oleh media sosial instagram 

sedangkan sisanya 59,4% dipengaruhi oleh faktor lain. Sweetboobelly.id 

Palembang, tetap harus mempertahankan promosi dan konten lainnya serta 

melakukan pembaruan terhadap promosi yang dilakukannya karena promosi 

mempunyai hubungan ataupun pengaruh untuk konsumen melakukan 

pembelian kembali. 

 

Kata kunci: Sosial Media, Instagram, Konsumen, Minat Pembelian 
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ABSTRACT  

 

THE EFFECT OF INSTAGRAM SOCIAL MEDIA ON INTENTION 

TO PURCHASE CAKE IN SWEETBOOBELLY.ID PALEMBANG 

By: 

Dewi Puspita Sari 

 

This study discusses the influence of Instagram Social Media on Consumer 

Purchase Interest in Sweetboobelly.id Cake products. This study aims to 

determine the Effect of Instagram Social Media on Purchase Interests of 

Cakes at Sweetboobelly.id Palembang. This research method uses a 

quantitative approach. Data was collected by distributing questionnaires 

online via Google form to 100 respondents. The sampling technique uses 

purposive sampling, with the criteria that consumers who coincidentally meet 

the author who have purchased Cake Sweetboobelly.id. Data analysis used 

descriptive and simple regression with the help of the SPSS 22 application. 

The results of the study are used to explain the effect of Instagram Social 

Media on Consumer Purchase Intentions. The results showed that Instagram 

social media had a positive and significant effect on consumer purchase 

intention, indicated by the ttable coefficient value of Instagram social media 

with a value of (5.443 > 2.032). And the magnitude of the influence that is 

being obtained from the determination coefficient value of 0.406 is equal to 

40.6%. This value shows that 40.6% of consumer buying interest is 

influenced by Instagram social media while the remaining 59.4% is 

influenced by other factors. Sweetboobelly.id Palembang, still has to maintain 

promotions and other content and make updates to promotions that they do 

because promotions have a relationship or influence for consumers to make 

repurchases. 

 

Keywords: Social Media, Instagram, Consumer, Purchase Interest 

 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

xi 

DAFTAR ISI 

 

 Halaman 

 

 

HALAMAN JUDUL ...................................................................................  i 

HALAMAN PERSETUJUAN ....................................................................  ii   

SURAT PERNYATAAN ............................................................................  iii 

LEMBAR PENGESAHAN  ........................................................................  iv 

MOTTO DAN PERSEMBAHAN ..............................................................  v 

KATA PENGANTAR .................................................................................  vi 

UCAPAN TERIMA KASIH .......................................................................  vii 

ABSTRAK ...................................................................................................  ix 

DAFTAR ISI ...............................................................................................  xi 

DAFTAR TABEL .......................................................................................  xiv 

DAFTAR GAMBAR ...................................................................................  xv 

DAFTAR LAMPIRAN ...............................................................................  xvi 

BAB 1     PENDAHULUAN ........................................................................  1 

1.1 Latar Belakang ........................................................................  1 

1.2 Rumusan Masalah ...................................................................  5 

1.3 Ruang Lingkup Pembahasan ...................................................  6 

1.4 Tujuan dan Manfaat ................................................................  6 

1.4.1 Tujuan Penelitian ............................................................  6 

1.4.2 Manfaat Penelitian ..........................................................  6 

1.5 Metodologi Penelitian .............................................................  7 

1.5.1 Ruang Lingkup Penelitian ...............................................  7 

1.5.2 Jenis dan Sumber Data ....................................................  7 

1.5.3 Variabel Penelitian ..........................................................  8 

1.5.4 Metode Pengumpulan Data .............................................  9 

1.5.5 Populasi Dan Sampel ......................................................  10 

1.5.6 Hipotesis .........................................................................  12 

1.5.7 Metode Analisis Data ......................................................  12 

1. Uji Validitas .................................................................  13 

2. Uji Reabilitas ...............................................................  14 

3. Uji t (Uji Parsial) ..........................................................  15 

4. Uji Koefisien Determinasi (R²) .....................................  15 

5 Analisis Regresi Liniear Sederhana ...............................  15 

6. Skala Pengukuran .........................................................  16 

1.5.8 Kerangka Pemikiran ......................................................  16 

 



 

 

xii 

 Halaman 

 

 

BAB II    TINJAUAN PUSTAKA ..............................................................  18 

2.1 Pemasaran ...............................................................................  18 

  2.1.1 Pengertian Pemasaran .....................................................  18 

2.2 Promosi ...................................................................................  19 

  2.2.1 Pengertian Promosi .........................................................  19 

  2.2.2 Tujuan Promosi ...............................................................  19 

  2.2.3 Bauran Promosi ..............................................................  20 

  2.2.4 Tujuan Iklan ....................................................................  21 

  2.2.5 Jenis Media Periklanan ...................................................  21 

 2.3 Media Sosial ...........................................................................  22 

  2.3.1 Pengertian Media Sosial ..................................................  22 

  2.3.2 Jenis-jenis Media Sosial ..................................................  22 

 2.4 Instagram ................................................................................  23 

  2.4.1 Pengertian Instagram .......................................................  23 

  2.4.2 Fitur Menu Utama Instagram ..........................................  24 

  2.4.3 Indikator Instagram .........................................................  25 

  2.4.4 Fitur-fitur Instagram ........................................................  25 

  2.4.5 Aktivitas yang dilakukan di Instagram ............................  27 

 2.5 Minat Beli ...............................................................................  27 

  2.5.1 Pengertian Minat Beli .....................................................  27 

  2.5.2 Indikator-indikator Minat Beli .........................................  28 

 2.6 Pengaruh Media Sosial Terhadap Minat Beli Konsumen .........  28 

 2.7 Produk ....................................................................................  29 

  2.7.1 Pengertian Produk ...........................................................  29 

  2.7.2 Faktor-faktor Produk .......................................................  29 

  2.7.3 Indikator Produk .............................................................  30 

2.8 Harga ......................................................................................  30 

  2.8.1 Pengertian Harga .............................................................  30 

  2.8.2 Faktor-faktor Harga.........................................................  31 

  2.8.3 Indikator Harga ...............................................................  32 

 

BAB III   KEADAAN UMUM PERUSAHAAN ........................................  33 

  3.1 Sejarah Singkat Perusahaan .....................................................  33 

3.2 Visi dan Misi Perusahaan ........................................................  33 

 3.2.1 Visi Perusahaan...............................................................  33 

 3.2.2 Misi Perusahaan ..............................................................  33 

3.3 Logo Perusahaan .....................................................................  34 

3.4 Struktur Organisasi dan Pembagian Tugas...............................  35 

3.4.1 Struktur Organisasi .........................................................  35 

3.4.2 Pembagian Tugas ............................................................  36 

3.5 Produk dan Harga ...................................................................  37 

3.5.1 Produk ............................................................................  37 



 

 

xiii 

 Halaman 

 

 

3.5.2 Harga ..............................................................................  39 

3.6 Media Promosi ........................................................................  40 

3.6.1 Instagram ........................................................................  40 

3.6.2 Whatsapp ........................................................................  41 

3.7 Profil Responden .....................................................................  43 

3.7.1 Penyajian Data Responden Berdasarkan Jenis Kelamin ...  43 

3.7.2 Penyajian Data Responden Berdasarkan Umur ................  43 

3.7.3 Penyajian Data Responden Berdasarkan Pekerjaan ..........  44 

3.7.4 Penyajian Data Responden Berdasarkan Frekuensi ..........  45 

3.8 Penilaian Responden ...............................................................  45 

3.8.1 Penilaian Responden Terhadap Variabel Sosial Media 

Instagram ......................................................................  45 

3.8.1 Penilaian Responden Terhadap Variabel Minat Pembelian 47 

 

BAB IV  PEMBAHASAN ...........................................................................  49 

 4.1 Hasil Penelitian ........................................................................  49 

4.1.1 Uji Validitas ....................................................................  49 

4.1.2 Uji Reabilitas ..................................................................  52 

4.1.3 Uji Koefisien Determinasi ...............................................  53 

4.1.4 Uji Hipotesis ...................................................................  54 

4.1.5 Uji Parsial (Uji t) .............................................................  55 

4.1.6 Analisis Regresi Sederhana .............................................  57 

    4.2 Pembahasan .............................................................................  58 

BAB V  KESIMPULAN DAN SARAN ......................................................  62 

5.1 Kesimpulan .............................................................................  62 

5.2 Saran .......................................................................................  62 

 

DAFTAR PUSTAKA 

LAMPIRAN 

 

 



 

 

xiv 

DAFTAR TABEL 

 

 Halaman 

 

Tabel 1.1 Data Penjualan Cake .....................................................................  5 

Tabel 1.2 Definisi Operasional Variabel ........................................................  8 

Tabel 1.3 Tingkatan Pengukuran Skala Likert ...............................................  16 

Tabel 3.1 Produk dan Harga ..........................................................................  39 

Tabel 3.2 Responden Berdasarkan Jenis Kelamin ..........................................  43 

Tabel 3.3 Responden Berdasarkan Umur.......................................................  44 

Tabel 3.4 Responden Berdasarkan Pekerjaan ................................................  44 

Tabel 3.5 Responden Berdasarkan Frekuensi Pembelian ...............................  45 

Tabel 3.6 Penilaian Responden Terhadap Variabel Sosial Media Instagram  .  45 

Tabel 3.7 Penilaian Responden Terhadap Variabel Minat Pembelian  ...........  47 

Tabel 4.1 Hasil Uji Variabel Sosial Media Instagram ....................................  49 

Tabel 4.2 Hasil Uji Variabel Minat Pembelian ..............................................  51 

Tabel 4.3 Hasil Uji Reabilitas .......................................................................  53 

Tabel 4.4 Hasil Uji Koefisien Determinasi ....................................................  53 

Tabel 4.5 Hasil Uji Hipotesis ........................................................................  54 

Tabel 4.4 Hasil Uji Parsial (Uji t) ..................................................................  56 

 

 

 

 

 

 

 

 

 

 



 

 

xv 

DAFTAR GAMBAR 

  

 Halaman 

 

 

Gambar 1.1 Konseptual Kerangka Berpikir  ..................................................  17 

Gambar 3.1 Logo Perusahaan........................................................................  34 

Gambar 3.2 Struktur Organisasi ....................................................................  35 

Gambar 3.3 Profil Instagram .........................................................................  41 

Gambar 3.4 Profil Whatsapp .........................................................................  42 

Gambar 4.1 Produk Cake Sweetboobelly.id ..................................................  59 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

xvi 

DAFTAR LAMPIRAN 

 

Lampiran 1  Surat Pengantar Pengambilan Data 

Lampiran 2  Surat Izin Pengambilan Data 

Lampiran 3 Lembar Kunjungan Pengambilan Data  

Lampiran 4 Surat Kesepakatan Bimbingan Laporan Akhir Pembimbing 1 

Lampiran 5  Surat Kesepakatan Bimbingan Laporan Akhir Pembimbing 2 

Lampiran 6  Lembar Bimbingan Laporan Akhir Pembimbing 1  

Lampiran 7  Lembar Bimbingan Laporan Akhir Pembimbing 2  

Lampiran 8  Rekomendasi Ujian Laporan Akhir  

Lampiran 9  Tanda Persetujuan Laporan Akhir  

Lampiran 10  Kuesioner Penelitian  

Lampiran 11 Hasil Rekapitulasi Identitas Responden  

Lampiran 12 Rekapitulasi Jawaban Responden  

Lampiran 13 Hasil Uji Validitas dan Reabilitas Data  

Lampiran 14  Analisis Regresi Linear Sederhana 

 

 

 

 

 

 

 

 

 

 

 

 

 
 


