
 
 

DAFTAR PUSTAKA 

Ardiansyah, M., & Pratama, A. (2021). Penggunaan Media Visual dalam 

Pemasaran Produk. Journal of Marketing Research, 34(2), 123-135. 

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing: Strategy, 

Implementation and Practice. Pearson Education. 

Handayani, T., & Wulandari, S. (2020). Pertumbuhan E-Marketing di Indonesia. 

Journal of Digital Marketing, 29(3), 98-110. 

Harahap, R., & Siregar, I. (2019). Pengukuran Tingkat Engagement di Media 

Sosial. Indonesian Journal of Communication Studies, 22(4), 56-67. 

Jansen, B. J., Zhang, M., Sobel, K., & Chowdury, A. (2009). Twitter Power: 

Tweets as Electronic Word of Mouth. Journal of the American Society for 

Information Science and Technology, 60(11), 2169-2188. 

Kotler, P., & Kartajaya, H. (2017). Marketing 4.0: Moving from Traditional to 

Digital. Wiley. 

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson. 

Kumar, V., & Lim, W. M. (2020). Research on Social Media Marketing. Journal of 

Marketing Research, 57(6), 973-994. 

Lee, J., & Ahn, J. (2019). The Role of E-Marketing in Consumer Behavior. 

Journal of Interactive Marketing, 43(4), 209-220. 

Pavlou, P. A., & Stewart, D. W. (2000). Measuring the Effects and Effectiveness 

of Interactive Advertising. Journal of Interactive Advertising, 1(1), 61-77. 

Priyatma, S. (2019). Analisis Metrik Engagement di Media Sosial. Journal of 

Media Research, 18(2), 45-57. 

Riyadi, M. (2018). Pengaruh Media Sosial terhadap Strategi Pemasaran Digital di 

Indonesia. Journal of Business Strategy, 33(3), 78-90. 



Smith, P. R., & Taylor, J. (2004). Marketing Communications: An Integrated 

Approach. Kogan Page. 

Smith, A., & Johnson, K. (2019). The Impact of Visual Content on Social Media 

Engagement. Journal of Digital and Social Media Marketing, 24(5), 321-

340. 

Suryani, R., & Kusuma, H. (2018). Penggunaan Hashtag untuk Meningkatkan 

Engagement di Media Sosial. Journal of Digital Marketing Strategy, 31(4), 

201-214. 

Susanto, A., & Halim, D. (2020). Meningkatkan Kesadaran Merek melalui Konten 

Visual di Instagram. Journal of Brand Management, 28(2), 67-80. 


