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ABSTRACT

Payment elements designed to draw customers have become more prevalent as a result of the
expansion of e-commerce and subsequent growth in digital payments. The Paylater function has
become a popular trend in Indonesia recently. enables customers to make purchases on credit up to a
specific limit, performing a function that is nearly identical to that of a credit card. Numerous earlier
research have demonstrated how credit cards encourage impulsive purchasing by making people feel
as though they must buy now, regardless of how useful the item is. The goal of the study is to identify
the variables that influence consumers' intentions to use PayLater when shopping online. The study
incorporates perceived risk and trust as mediating variables together with variables from the
Technology Acceptance Model (TAM). People today must change their payment methods as a result
of the emergence of e-wallets and e-money. Not only have payment methods changed, but consumers
are now able to search and purchase anything online with ease using a smartphone. However, this
kind of disturbance encourages consumerism.

Keywords :Paylater, Payment, Impact of Using, E-Commerce



2.2 Theory Of STUAY ..o 10
2.2.1  Technology Acceptance Model (TAM)......ccccccevvevieieiiese e 10
2.3 E-COMMEICE ... 11
2.4 Impact of Impulsive Buying on E-Commerce..........cccooevvviveieennene 13
2.5 Impact of Consumptive Behavior on E-Commerce...........c.ccocovenee 14
2.6 Conceptual Framework ..........cooovieiiiiiineeeseee e 15
2.7 Hypotheses DevelopmeNt ...........cocoveiiiininineeee e 17
2.8 CONCIUSTON ... 17
CHAPTER 3 RESEARCH METHODOLOGY .....ccociiiiieiieeiienee e 18
3.1 INErOAUCTION ... 18
3.2 Research Paratdigm..........ccouiiiiiiiiereese s 18
3.3 Quantitative Versus Qualitative Research Approach....................... 19
3.4 RESEAICH DESION.....oiviiieiiecie et 20
35 RESEAICH PrOCESS ..ottt s 21
3.6 SampPling ProCeAUNE .......cc.oiiiiiiiieeee e 21
3.6.1  Target POPUIAtioN ........c.ccoiiiiiiiiiiiee e 21
3.6.2  UNITANAIYSIS...c.oiiiiiiiiie e 22
3.6.3  Method of SAMPIING......cccoiiiiiiiiie e 22
3.6.4  Justification for Non-Probability Sampling .........ccccoceveviniiinnnnnne. 22
3.6.5  SAMPIE SIZE....ooniiii 22
3.7 Research Intrument Development............cccoe i, 23
3.7.1  QUESLIONNAITE DESIGN ....voveiviiiieieiee e 23



3.7.2  Instrument Development.........ccoevveieeie i 24
3.7.3  Measurement IteM .........cccooiiiiiiiiiei e 25
3.7.4  Validity and Reliability ... 25
3.7.5  PilOt TESHING ...eeiviieiiecie et 26
3.8 Data Collection Method ..o 26
3.9 Data Analysis TEChNIQUES.........cccveviiieiiece e 40
3.9.1  Descriptive Statistical ANalysis ..........ccccoviiiiiiniiiiiie e 26
3.9.2  Correlation ANAIYSIS ......cveiiiiiiciiiese e 27
3.10 CONCIUSION ...t 27
CHAPTER 4 DATA ANALYSIS AND FINDINGS........ccociiieiiiiiie e, 29
4.1 INEFOTUCTION ... 29
4.2 Data Cleaning and SCreening.........ccocoeervreiinieiieiene e 29
4.3 DeSCriPtiVe ANAIYSIS .....cvviiiiiiieiese e 30
4.3.1  DemographiC STAtiStIC.........cccvveiieriiiiriesie e 30
4.3.2  E-COMMEICE ..ottt 32
4.3.3  Impact of ImpulSive BUYINg .......cccccooriiiiiiiniiiicce e 34
4.3.4  Impact of Consumptive BEhavior ...........ccccevieiiieiie e 36
4.4 NOIMALITY TESE ...eiiiiiiice e 37
4.5 Relability TeSt......ccveiiieie e 38
4.6 Correlation ANAIYSIS ......cccvveiieiiicie et 39
4.7 Multiple Linear Regression AnalysiS..........ccccvevieiieiieesiieeiee e 40
4.8 CONCIUSION ... 41



CHAPTER 5 CONCLUSIONS AND RECOMMENDATIONS ..........c.c...... 42

51 INEFOTUCTION ... 42
5.2 OVerview Of STUAY .....cceeviiieiie e 42
5.3 Summary of Research FINAINGS ........cccooiiiniiiniiceee e 43
5.3.1  The Impact Impulsive Buying of Using Paylater System Toward
Generation Z on E-Commerce in Palembang ..........cccccceeevvevieennene 43
5.3.2  The Impact Consumptive Behavior of Using Paylater System Toward
Generation Z on E-Commerce in Palembang ..........ccccccccevvevieenene, 43
5.4 Contribution Of StUAY .......cccoviiiiiiie e 44
541 Body of KNOWIEAQE .......ocveiiiiiiiiiiiicee e 44
5.4.2  TREOTY ..ot 44
543 PraCliCal.......coccooeiiiiiiieiiiecee e 45
55 LAMITAEION ... 45
5.6 FULUIE RESEAICH ... 46
5.7 CONCIUSION ... 46
REFERENCQCES ...ttt 47
APPENDILX L.t 49

Vi



LIST OF TABLES

Table 3.1 QueStioNNAIre DESIGN ......ccveiieieiiee e 23
Table 4.1 Data Cleaning and SCreeNING.........ccureueirireiiririeirisiee e 30
Table 4.2 Demographic Respondent Profile...........cccooveveiiiiiiicciccecic e 30
Table 4.3 Descriptive Statistic E-COMMEICE .........cccovveveiiieiieiesie e 33
Table 4.4 Descriptive Statistic for Impulsive Buying ..........ccccceoeveieiencninnnen 34
Table 4.5 Descriptive Statistic for Consumptive Behavior ...........cccccceceevveivennee. 36
Table 4.6 NOrMality TESt......c.ooiiiiiiiieseeee e 38
Table 4.7 Reliability TESE .....c.cciiiiiiieiseee e 38
Table 4.8 Correlation ANAlYSIS.........ccciieiiiieieee e 39
Table 4.9 Multiple Linear REGIESSION .......ccciviriiiierierieiisieeeeee e 40

Vii



Figure 2.1 Conceptual Framework

LIST OF FIGURES

viii



	64a1cfb92ead99aab6f5c489781c166a3ca377136a58791cde8bbe06eef31564.pdf
	fb247cd7d89dea8b0f0818be087e764e838dc7e3f6624cc9972a4fa31fef4200.pdf
	480e4bfcd83f3da00f91d419bba4fa74cf6d6ee91aa5af10092d061ddeeea1b8.pdf
	64a1cfb92ead99aab6f5c489781c166a3ca377136a58791cde8bbe06eef31564.pdf
	853fa846986170f762b5b51b33fb34df04789f86d5ca20d41d3102a0f22e858c.pdf
	64a1cfb92ead99aab6f5c489781c166a3ca377136a58791cde8bbe06eef31564.pdf
	64a1cfb92ead99aab6f5c489781c166a3ca377136a58791cde8bbe06eef31564.pdf

