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ABSTRAK

PENGARUH ELECTRONIC WORD OF MOUTH (E-WOM) TERHADAP
KEPUTUSAN PEMBELIAN MAHASISWA JURUSAN ADMINISTRASI
BISNIS PADA BRAND RICHEESE FACTORY

Oleh:
Muhammad Akbar

Penelitian ini bertujuan untuk mengetahui pengaruh Electronic Word of Mouth (E-
WOM) terhadap keputusan pembelian mahasiswa jurusan administrasi bisnis pada
brand Richeese Factory. Jenis dan sumber data dari penelitian ini yaitu data primer
didapat dengan penyebaran kuesioner dan data sekunder didapat dari studi
kepustakaan. Penelitian ini menggunakan 3 indikator dari Electronic Word of
Mouth (E-WOM) yaitu concern for others, helping the company dan Expressing
Positive Feelings. Populasi dari penelitian ini adalah seluruh mahasiswa jurusan
administrasi bisnis Politeknik Negeri Sriwijaya (POLSRI) dengan jumlah sampel
sebanyak 87 responden dengan metode pengambilan sampel non-probability
sampling dengan teknik purposive sampling. Analisis data pada penelitian ini yaitu
mengkaji hasil kuesioner dengan menguji validitas, reabilitas, uji t, uji koefisien
determinasi dan regresi linier sederhana diolah dengan menggunakan aplikasi SPSS
versi 23 for windows. Hasil penelitian ini menunjukkan bahwa variabel Electronic
Word of Mouth (E-WOM) berpengaruh secara positif dan signifikan terhadap
keputusan pembelian mahasiswa jurusan administrasi bisnis.

Kata Kunci: Electronic Word of Mouth (E-WOM), Keputusan Pembelian

viil



ABSTRACT

THE INFLUENCE OF ELECTRONIC WORD OF MOUTH (E-WOM) ON
PURCHASING DECISIONS OF STUDENTS MAJORING IN BUSINESS
ADMINISTRATION AT THE RICHEESE FACTORY

By:
Muhammad Akbar

This study aims to determine the effect of Electronic Word of Mouth (E-WOM) on
purchasing decisions of students majoring in business administration at the
Richeese Factory brand. The types and sources of data from this study are primary
data obtained by distributing questionnaires and secondary data obtained from
literature studies. This study uses 3 indicators of Electronic Word of Mouth (E-
WOM), namely concern for others, helping the company and Expressing Positive
Feelings. The population of this study were all students majoring in business
administration at Politeknik Negeri Sriwijaya (POLSRI) with a sample size of 87
respondents with a non-probability sampling method with purposive sampling
technique. Data analysis in this study is to examine the results of the questionnaire
by testing validity, reliability, t test, coefficient of determination test and simple
linear regression processed using the SPSS version 23 for windows application.
The results of this study indicate that the Electronic Word of Mouth (E-WOM)
variable has a positive and significant effect on purchasing decisions of students
majoring in business administration.

Keywords: Electronic Word of Mouth (E-WOM), Purchasing Decisions
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