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ABSTRAK 

 

Tujuan penelitian untuk mengetahui Pengaruh Kualitas Produk terhadap Keputusan 

Pembelian pada Toko Kue Rose Cookies. Dalam penelitian ini dilakukan 

Pengumpulan data dengan menyebarkan kuesioner melalui Google form yang dibagikan 

secara online kepada 140 responden yang pernah menjadi pelanggan pada Toko Kue 

Rose Cookies. Penelitian ini menggunakan pendekatan kuantitatif dengan teknik 

analisis regresi linier sederhana dan bantuan program SPSS versi 22. Hasil penelitian 

menunjukkan uji statistik yang dilihat dari data yang diolah bahwa Kualitas produk 

secara langsung berpengaruh positif dan signifikan terhadap keputusan pembelian 

pada Konsumen Toko Kue Rose Cookies, Hal ini terbukti berdasarkan Besarnya 

pengaruh kualitas produk secara langsung terhadap keputusan pembelian sebesar 

0,000 < 0,050 yang menunjukkan bahwa terdapat hubungan yang kuat antara 

variabel kualitas produk (X) dan keputusan pembelian (Y). Saran dari penulis untuk 

Toko Kue Rose Cookies harus tetap mempertahankan kualitas produk karna dapat 

dilihat dari penelitian ini bahwa kualitas produk berpengaruh terhadap keputusan 

pembelian dan juga saran yang bisa diberikan yaitu untuk lebih meningkatkan  lagi 

kemanan pada kemasan agar produk tidak mudah hancur dan dapat bertahan lebih 

lama. 

 

Kata Kunci: Kualitas Produk, Keputusan Pembelian 
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ABSTRACT 

 

The aim of the research is to determine the influence of product quality on 

purchasing decisions at the Rose Cookies Cake Shop. In this research, data was 

collected by distributing questionnaires via Google form which were distributed 

online to 140 respondents who had been customers at the Rose Cookies Cake Shop. 

This research uses a quantitative approach with simple linear regression analysis 

techniques and the help of the SPSS version 22 program. The results of the research 

show statistical tests seen from the processed data that product quality directly has a 

positive and significant effect on purchasing decisions for Rose Cookies Cake Shop 

Consumers. This is proven based on the magnitude of the direct influence of product 

quality on purchasing decisions of 0.000 < 0.050, which shows that there is a strong 

relationship between the product quality variable (X) and purchasing decisions (Y). 

The author's advice for the Rose Cookies Cake Shop is to maintain product quality 

because it can be seen from this research that product quality influences purchasing 

decisions and also increases security in the packaging so that the product is not 

easily destroyed and can last longer. 

 

Keywords: Product Quality, Purchasing Decisions 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xi 
 

 

 

DAFTAR ISI 

                                                                                                              Halaman 

 

HALAMAN JUDUL ................................................................................... I  

HALAMAN PERSETJUAN ....................................................................... II  

HALAMAN PERNYATAAN ..................................................................... III  

HALAMAN PENGESAHAN ..................................................................... IV  

MOTO DAN PERSEMBAHAN ................................................................. V 

KATA PNGANTAR ................................................................................... VI  

UCAPAN TERIMA KASIH ....................................................................... VII 

ABSTRAK ................................................................................................... IX 

ABSTRACT ................................................................................................ X 

DAFTAR ISI ............................................................................................... XI  

DAFTAR TABEL ....................................................................................... XII  

DAFTAR GAMBAR ................................................................................... XIII  

DAFTAR LAMPIRAN ............................................................................... XIV  

BAB I PENDAHULUAN  

1.1 Latar Belakang Pemilihan Judul .................................................... 1  

1.2 Rumusan Masalah ......................................................................... 4 

1.3 Ruang Lingkup Pembahasan  ........................................................ 4 

1.4 Tujuan dan Manfaat Penelitian ...................................................... 5 

1.4.1 Tujuan Penelitian  ................................................................ 5 

1.4.2 Manfaat Penelitian ............................................................... 5 

1.5 Metodelogi Penelitian ................................................................... 5 

1.5.1 Ruang Lingkup Penelitian  ................................................... 5 

1.5.2 Jenis dan Sumber Data  ........................................................ 6 

1.5.3 Metodelogi Pengumpulan Data  ........................................... 6 

1.5.4 Populasi dan Sampel  ........................................................... 7 

1.5.5 Operasional Variabel  .......................................................... 8 

1.5.6 Uji Hipotesis ........................................................................ 9 

1.5.7 Variabel Penelitian ............................................................... 9 

1.5.8 Instrumen Penelitian  ........................................................... 10 



xii 
 

1.5.9 Analisis Data  ...................................................................... 10 

 

 

 

BAB II TINJAUAN PUSTAKA  

2.1 Manajemen Pemasaran .............................................................. 14  

2.1.1 Pengertian Manajemen Pemasaran ................................... 14  

2.1.2 Pengertian Pemasaran ...................................................... 15 

2.2 Produk ....................................................................................... 15  

2.2.1 Pengertian Produk ............................................................ 15 

2.2.2 Pengertian Kualitas Produk .............................................. 15  

2.2.3 Indikator Kualitas Produk ................................................ 16 

2.3 Keeputusan Pembelian .............................................................. 17  

2.3.1 Pengertian Keeputusan Pembelian ................................... 17  

2.3.2 Indikator Keputusan Pembelian ....................................... 18 

2.4 Penelitian Terdahulu .................................................................. 18  

2.5 Kerangka Berfikir ...................................................................... 21  

 

BAB III KEADAAN UMUM PERUSAHAAN  

3.1 Sejarah Singkat Perusahaan ....................................................... 22  

3.2 Visi dan Misi Perusahaan .......................................................... 23  

3.2.1 Visi .................................................................................. 23  

3.2.2 Misi ................................................................................. 23  

3.3 Logo Toko Kue Rose Cookies ................................................... 24  

3.4 Struktur Organisasi Toko Kue Rose Cookies ............................. 24 

3.5 Pembagian Tugas ...................................................................... 25  

3.6 Produk - Produk Toko Kue Rose Cookies .................................. 26 

 

BAB IV HASIL DAN PEMBAHASAN 

4.1 Hasil .......................................................................................... 27  

4.2 Identitas Responden................................................................... 27  

4.3 Deskripsi Variabel Penelitian..................................................... 30  

4.3.1 Variabel Kualitas Produk ................................................. 30  

4.4 Uji Instrument ........................................................................... 39  

4.4.1 Uji Validitas Dan Reliabilitas........................................... 39  

4.4.2 Uji Koefisien Korelasi  .................................................... 41  

4.4.3 Analisis Regresi Linier Sederhana ................................... 42  



xiii 
 

 

 

BAB V KESIMPULAN SARAN  

5.1 Kesimpulan ............................................................................... 46  

5.2 Saran ......................................................................................... 47  

 

DAFTAR PUSTAKA  

 

LAMPIRAN  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiv 
 

 

DAFTAR TABEL 

Halaman  

 

Tabel 1.1  Daftar Omset Penjualan Tahun 2021 - 2023 ..................................3 

Tabel 1.2  Definisi Operasional ......................................................................8 

Tabel 1.3 Skala Likert .................................................................................10 

Tabel 1.4  Interpretasi Koefisien Korelasi ....................................................13 

Tabel 2.1  Penelitian Terdahulu ...................................................................18 

Tabel 3.1  Produk-Produk Toko Kue Rose Cookies .....................................26 

Tabel 4.1 Karakteristik Responden Berdasarkan Jenis Kelamin ..................28 

Tabel 4.2 Karakteristik Responden Berdasarkan Usia .................................28 

Tabel 4.3 Karakteristik Responden Berdasarkan Pendidikan .......................29 

Tabel 4.4 Karakteristik Responden Berdasarkan Pekerjaan .........................30 

Tabel 4.5 (X) Pertanyaan 1 .........................................................................31 

Tabel 4.6 (X) Pertanyaan 2 .........................................................................31 

Tabel 4.7 (X) Pertanyaan 3 .........................................................................32 

Tabel 4.8 (X) Pertanyaan 4 .........................................................................33 

Tabel 4.9 (X) Pertanyaan 5 .........................................................................33 

Tabel 4.10 (X) Pertanyaan 6 .........................................................................34 

Tabel 4.11 (X) Pertanyaan 7 .........................................................................35 

Tabel 4.12 (X) Pertanyaan 8 .........................................................................35 

Tabel 4.13 (Y) Pertanyaan 1 .........................................................................36 

Tabel 4.14 (Y) Pertanyaan 2 .........................................................................37 

Tabel 4.15 (Y) Pertanyaan 3 .........................................................................37 

Tabel 4.16 (Y) Pertanyaan 4 .........................................................................38 

Tabel 4.17 Hasil Uji Validitas Kualitas Produk .............................................39 

Tabel 4.18 Hasil Uji Validitas Keputusan Pembelian ....................................40 



xv 
 

Tabel 4.19 Hasil Uji Reliabilitas ...................................................................41 

Tabel 4.20 Tabel Koefisien Korelasi antara Variabel X dan Y ......................42 

Tabel 4.21 Hasil Uji Regresi Linear Sederhana .............................................42 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xvi 
 

 

DAFTAR GAMBAR 

Halaman 

 

Gambar 2.1  Kerangka Berfikir ....................................................................... 21 

Gambar 3.1  Logo Perusahaan ......................................................................... 24 

Gambar 3.2  Struktur Organiasi Perusahaan……. .............................................25 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xvii 
 

 

DAFTAR LAMPIRAN 

 

Lampiran 1 Surat permohonan pengantar pengambilan data 

Lampiran 2 Surat Izin pengambilan data   

Lampiran 3 Surat balasan perusahaan  

Lampiran 4 lembar kesepakatan bimbingan laporan akhir  

Lampiran 5 Lembar bimbingan laporan akhir  

Lampiran 6 lembar rekomendasi ujian laporan akhir  

Lampiran 7 lembar revisi laporan akhir  

Lampiran 8 lembar tanda persetujuan laporan akhir  

Lampiran 9  hasil kuesioner  

Lampiran 10  hasil perhitungan SPSS 

 


	MOTO DAN PERSEMBAHAN
	KATA PENGANTAR
	UCAPAN TERIMA KASIH
	ABSTRAK
	DAFTAR TABEL
	DAFTAR GAMBAR
	DAFTAR LAMPIRAN

